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Airlink "blue"
represents the sky

The sunbird represents the 
Airlink ideal of a fast, 
direct and convinient 
regional network

639mm

Airlink "red"
represents the glow on the horizon

Diamond shape symbolising 

haze/glow on the horizon 

and representing traditional 

African patterns

The sunbird 

dominates the tail

The new colours 

underpin independance 

and reliability

African sunrise 

symbolises a new dawn

Our new colours revealed

Scallop halftone 
style pattern to 
be used on sun

WE TRUST THAT YOU WILL HAVE A PLEASANT JOURNEY
 For bookings visit www.flyairlink.com
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CMYK shading

• In Africa, sunbirds are found mostly in sub-Saharan Africa and Madagascar. 
The Airlink network covers the same area as an inter-airline service provider, 
expanding its routes further into that territory.

• The primary food source of the sunbird is nectar, making 
them important pollinators in the African ecosystem. 

Airlink connects destinations in southern African markets, 
collecting passengers (nectar) at different points and 

connecting them with business opportunities in 
widespread towns and cities (flowers) and so 

impacting the regional and local 
economy and having a positive 

impact on business.

• The sunbird flies from flower to flower, 
hovering and pausing to collect nectar. Airlink 
flies to different destinations, where they pause 
to drop off customers and their luggage before 
turning the aircraft around, refuelled, cleaned 
and sanitised, picking up customers and flying 

back to another destination – flitting like the bird 
between cities and towns.

• The sunbird’s flight is fast and direct. Airlink’s 
flights are also fast and direct, from point to point, with 

convenient, quick turnarounds.

• Most sunbird species are resistant to changes in habitat. 
Airlink is a resilient, privately-owned, profitable company that 

continues to flourish in a challenging industry.
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The Airlink brand and name has 

been enlarged on the aircraft

Our new colours revealed

THE EMBLEM UNLOCKED: 
WHY A SUNBIRD?
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An exceptional achievement
Twenty-eight years in the aviation industry is already a great 

achievement, as is moving forward in 2020, given the numerous 

challenges that airlines around the world are faced with. Taking the 

business to the next level and re-branding and repositioning the airline 

in a time of great uncertainty, is visionary and forward-looking. On 

behalf of the Skyways team, I would like to express my thanks and 

admiration for Rodger Foster, his executive and full Airlink teams, for the 

privilege of being part of such a momentous journey, and to be able to 

explore the new opportunities and expansion with you. Siyakuhalalisela 

Airlink: may you enjoy the freedom of the African sky, the freedom to 

change and the freedom to expand. 

We salute you and encourage you!

Urs Honegger
Group Publisher and Managing Director, Panorama Media Corp

Skyways is kind to 
the environment
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Airlink on the rise: 
re-branding, a name 

change and new 
destinations!
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At Airlink, we’ve been enabling freedom for 28 years, and we want to do the same for you. 
Go places. Experience things. And make memories. Because we have the freedom to o� er things 
other airlines can’t. The widest network of routes in southern Africa, business-class fl ights to selected 
destinations, complimentary on-board catering, checked-in baggage and sporting equipment 
allowance at no extra charge.*

The new look of our planes is the fi rst step on 
our new journey with you.

* Terms and conditions apply.

fl yairlink.com      @fl y_airlink      Fly Airlink
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Feel the freedom of the open road with Woodford

WWW.WOODFORD.CO.ZA HIGHEST-RATED CAR RENTAL COMPANY IN SOUTH AFRICA

https://www.woodford.co.za/
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Even though 2020 is doing the most to make us feel less festive, 
festive is just a feeling, right? We’re here to help make sure you 
can take it with you or send it home if you can’t make the trip.

We can get your fresh food, favourite pets, awkwardly shaped 
instruments and even your golf gear to everywhere in South 
Africa on daily flights, including some of those hard to reach 
places. We’ve got over 25 years of cargo freighting experience 
and a reputation for care, attention to detail, and of course, 
utmost efficiency - to help keep your festive promises unbroken.

Contact us on: +27 (0) 10 880 3631/2/3 or 
customercare@airlinkcargo.co.za or airlinkcargo.co.za

“Dezemba” doesn’t have to
 be that different during Covid-19

“FESTIVE” IS A FEELING.
SEND IT HOME OR TAKE IT ALONG.

Send the family festive feelings

even though you can’t be therethe family festive feelings

even though you can’t be therethe family festive feelings
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Also now flying: Maputo, Maseru, Harare, Bulawayo, 
Walvis Bay, Ndola, Lusaka, Pemba, Beira, Tete and Namibia.
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We have officially changed our company name from ‘SA 
Airlink’ to ‘Airlink’, as part of our strategy to distinguish 
Airlink as a totally independent airline. While our 
brand has been simply ‘Airlink’ for more than 15 years, 
an association was conveyed by our previous corporate 
name ‘SA Airlink’, and this had to be corrected. 

The subtle name change is a key element of our re-
positioning, recovery and growth strategy after Airlink 
ended its 23-year franchise agreement with South 
African Airways and began operating and issuing 
tickets on its own ‘4Z’ airline identification code and 
designator (via travel agencies as well as our website, 
www.flyairlink.com).

It should be seen together with recent commercial 
developments, including: interline agreements with 
relevant global airlines, such as Qatar Airways, Emirates, 
British Airways, KLM, Air France and United; the launch 
of our own mainline South African domestic services, 
linking Johannesburg with key destinations, such as 
Cape Town, Durban, Port Elizabeth, East London and 
George; and new regional routes linking Johannesburg 
with important southern African destinations, such 
as Maputo, Luanda, Dar Es Salaam, Lubumbashi 
and Windhoek. All this is in addition to Airlink’s 

comprehensive pre-COVID-19 network of over 55 
routes. We also plan to announce additional new and 
reinstated routes in the coming weeks and months.  

Airlink took advantage of the COVID-19 pandemic 
and the associated lockdowns to focus on its business 
continuity and future position in what has become a 
completely changed market. The measures we have 
taken have all been in the best interests of the company, 
its employees, customers, suppliers, and shareholders. 

Today, Airlink is a financially sound, self-sustaining 
and robust business, with new corporate livery and 
branding, which we launched last month. And we offer 
the best value proposition by far, considering that Airlink 
has the most comprehensive network of destinations, 
with a vast selection of connections to local, regional 
and global destinations. Our service includes more leg 
and elbow room, and a choice between window or 
aisle seat. Inflight catering and checked-in luggage and 
sports equipment are all included in the fare.   

We remain focused on the job at hand – operating 
our schedule and keeping our customers happy, by 
flying you safely, on time and affordably, with abundant 
customer centricity.

Welcome on board. I trust you will enjoy your flight.

Rodger Foster
Airlink CEO and Managing Director

Rodger Foster 
(Airlink CEO and 

Managing Director.)

take | off

The number of different 
subspecies of bats.

1,200

CEO's foreword
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The year the first pizzeria in the 
US opened, in New York.

1895

SPORT

On the grid
Former American football 
university athlete, Munya 
Maraire, and the Lions’ rugby 
franchise’s former high-
performance manager, Bart 
Schoeman, are teaming up to 
identify local talent for possible 
lucrative American football 
scholarships and opportunities in 
the United States. While baseball 
and basketball enjoy 
moderate followings 
in South Africa, 
American football has 
never before been an 
organised sporting 
code in South Africa or the 
African continent at large. 
Munya Maraire, who hails 
from Zimbabwe and is 
the CEO and founder 

of World Wide Scholarships 
(WWS) Africa, played American 
football for Penn State 
University in Pennsylvania. 
Because South Africa enjoys 
a great reputation as the 
reigning world rugby champions, 
Schoeman says US universities 
take local rugby talent seriously. 
“We are working in collaboration 
with American universities 
and some NFL Hall of Fame 
personalities, so there is a lot of 

credibility in this programme. 
When we identify the 

kinds of athletic abilities 
that are suitable for the 

sport in the US, through 
a series of tests of skills 

and performance, 
we believe we 
will establish a 
talent pipeline 

that will grow each year,” 
says Schoeman.

Source: worldwidescholarships.com 

ENVIRONMENT

Protect our parks
Now that the country is 
emerging from COVID-19 and 
lockdown restrictions have been 
relaxed, South Africans can 
reconnect with our beautiful 
natural heritage in dedicated 

wild spaces and national parks. 
The ‘You are nature – Support 
it!’ campaign by WWF and 
SANParks is calling on South 
Africans to help protect our 
parks as natural treasures by:
• maintaining a hectare 

of national park land. 
By making a donation 
of R300, individuals will 
contribute towards the 
maintenance of the more 
than four million hectares 
overseen by SANParks.

• visiting some of the 
beautiful SANParks sites. 
SANParks manages a 
system of 19 functional 
national parks in seven 
of the nine provinces 
in South Africa.

Source: sanparks.org

The length of the Trans-
Siberian Railway.

9,200km

https://www.worldwidescholarships.com/
https://www.sanparks.org/
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HEALTH

Cancer care
Researchers in the Faculty of Health 
Sciences at Wits working in University-
affiliated hospitals, contributed to the study 
that found that patients who had their 
operations and hospital care in ‘COVID-
19 free’ areas, had better outcomes. The 
study by the COVIDSurg Collaborative, led 
by the University of Birmingham, comprises 
experts from over 130 countries, including 
South Africa. The Collaborative published 
findings in the Journal of Clinical Oncology.
“These study findings are applicable to 
the South African context, in that cancer 
surgery can safely continue in the face of 
the COVID-19 pandemic, with protection of 
both patients and staff, by keeping COVID-19 
patients and patients needing cancer surgery 
separated, by having designated COVID-19 
areas in the hospital,” says Dr Rachel Moore, 
the Johannesburg Hub Lead of the National 
Institute for Health Research (NIHR) Global 
Health Research Unit on Global Surgery.
Cancer surgery is essential surgery and 
was thus (and continues to be) consistently 
prioritised, even during the peak in 
COVID-19 numbers in Gauteng. This study 
has shown, for the first time, that hospitals 
around the world can continue safe surgery 
by setting up ‘COVID-19 free’ areas to 
minimise the risk from the coronavirus.

Source: wits.ac.za

US swimmer Michael Phelps has more Olympic 
medals than this number of countries.

97

Airlink’s artists: Paint shop supervisor Rainier 
Bester (standing, second from right), with his 
team - Gordon Kaars, Johan Sibiya, Alfred 
Chuene, France Gama and Bornwise Chauke – 
in front of the spectacular new livery.
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The red-lipped batfish
T he red-lipped batfish flaunts its 

outrageous scarlet pout with all the 
charisma of a 1980s goth frontman. No 
one knows exactly why the batfish sports 
its signature look, but it may help it to 
attract mates, or to recognise others of the 
same species at spawning (reproduction) 
sites. The red-lipped batfish lives at depths 
of up to 75m in the waters surrounding the 
Galápagos Islands, where it is adapted to 
life as a bottom dweller, living and feeding 
on the seafloor. It is a poor swimmer, but 
modified fins act as makeshift legs, 
helping it to ‘walk’ along the sand. 

Well, it’s more of a froggy waddle, but 
when a little more speed is required, the 
batfish can push off with the pelvic fins 
beneath its body and use its muscular tail 
to propel itself through the water. The fish 
also sports a fleshy appendage on the top 
of its head called an illicium, which 
contains a chemical-emitting lure that’s 
thought to help it attract the small fish 
and invertebrates on which it feeds. This 
fish is enigmatic and eccentric, and with 
no known predators, we should be able 
to enjoy its Instagram-worthy pout for 
some time to come.

NATURE’S WEIRDEST CREATURES... This article first appeared in 
Very Interesting Issue 56.
Go to coolmags.co.za to 
subscribe or magzter.com for 
the digital edition.

TRAVEL

Back to Botswana!  
Airlink has resumed scheduled passenger 
services between Johannesburg and 
Gaborone (from 16 November) and will 
connect Johannesburg with Kasane and 
Maun next month (from 1 December). 
This follows Botswana’s phased lifting 

of travel restrictions that curtailed travel 
while it worked to successfully contain 
the spread of the coronavirus.

“Airlink is looking forward to re-establishing 
the vital services between Johannesburg and 
Botswana’s three key destinations that sustain 
the all-important business, trade, tourism and 
family ties between the two neighbouring 
countries,” said Airlink CEO, Rodger Foster.

Services to and from Gaborone, Maun 
and Kasane will provide travellers with 
seamless connectivity onto Airlink’s new 
direct flights linking Johannesburg with 
Cape Town and with Durban. Connections 
are also available to Airlink’s other 
South African destinations and to key 
destinations throughout the SADC region.

The price paid for a bottle of 60-year-old Macallan 
Valerio Adami 1926 whiskey – a record.

R17.5 million

Who we are
Legalese is a creative legal agency 
which has redesigned legal services to 
suit creative, start-up, and tech-based 
businesses by making them accessible, 
a�ordable and understandable. We 
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so you can focus on what you do best: 
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The number of days for which Roger Bannister 
held the world record for running one mile.

46

South African scientists 
from the University of the 
Witwatersrand and the 
University of Cape Town 
recently launched a clinical 
trial to test whether the 
childhood vaccine for 
measles, mumps and rubella 
(MMR) can protect frontline 
healthcare workers from 
COVID-19 or reduce the 
severity of illness for those 
who do become infected.

The research team leading the 
trial points to growing evidence 
that suggests that the MMR 
vaccine may have benefits 
beyond protecting against 
measles, mumps and rubella.

“We know that the MMR 
vaccine is safe and we think 

virus that causes COVID-19. All 
of these viruses have similar 
proteins on their surfaces that 
are involved in infecting cells 
in the body, so the researchers 
think that antibodies made in 
response to the MMR vaccine 
may also recognise and fight 
the SARS-CoV-2 virus.

forecast The future is now

there are two main reasons 
that it could prevent COVID-19,” 
says one of the trial’s national 
principal investigators, 
Sinead Delany-Moretlwe, a 
Research Professor at the Wits 
Reproductive Health and HIV 
Institute (Wits RHI). “Firstly, 
this type of vaccine, which 
contains small amounts of very 
weakened measles, mumps 
and rubella viruses, appears to 
strengthen the body’s immune 
response to infections in 
general, not just to the viruses 
in that particular vaccine.”

A second reason the MMR 
vaccine may be effective is that 
there are similarities between 
the weakened viruses in the 
vaccine and the SARS-CoV-2 

Unlike the drugs remdesivir 
and dexamethasone, the only 
medications so far identified 
as being helpful in treating 
COVID-19, the MMR vaccine 
would not be used to aid 
recovery from the illness. 

Source: wits.ac.za

Might MMR make 
a difference?

Drinking to future 
exploration
NASA has revealed conclusive 
evidence of water on our 
only natural satellite. This 
“unambiguous detection of 
molecular water” will boost 
the space agency's hopes of 
establishing a lunar base.

The findings have been 
published as two papers 
in the journal Nature-
Astronomy. Unlike previous 
detections of water in 
permanently shadowed parts 
of lunar craters, scientists 
have now detected the 
molecule in sunlit regions 
of the moon's surface. 

Speaking during a virtual 

teleconference, co-author 
Casey Honniball, postdoctoral 
fellow at NASA's Goddard 
Space Flight Center in 
Maryland, said: "The amount 
of water is roughly equivalent 
to a 12-ounce bottle of water 
in a cubic metre of lunar soil."

Her NASA colleague Jacob 
Bleacher, from the agency's 
human exploration directorate, 
said researchers still needed 
to understand the nature 
of the watery deposits. 
This would help them 
determine how accessible 
they would be for future 
lunar explorers to use.

Source: bbc.com

China gets to the root of 
the problem          
China's aggressive policy 
of planting trees is likely 
playing a significant role in 
tempering its climate impacts. 
An international team has 
identified two areas in the 
country where the scale of 
carbon dioxide absorption 
by new forests has been 
underestimated. Taken together, 
these areas account for a little 
over 35% of China's entire 
land carbon ‘sink’, the group 
says. A carbon sink is any 
reservoir – such as peatlands, 
or forests – that absorbs more 
carbon than it releases, thereby 
lowering the concentration 

of CO2 in the atmosphere.
China's increasing leafiness 

has been evident for some 
time. Billions of trees have been 
planted in recent decades, to 
tackle desertification and soil 
loss, and to establish vibrant 
timber and paper industries. 
The latest analysis examined 
a host of data sources. These 
comprised forestry records, 
satellite remote-sensing 
measurements of vegetation 
greenness, soil water 
availability and observations of 
CO2, again made from space, 
but also from direct sampling 
of the air at ground level.

Source: bbc.com
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Driving to a remote game reserve has become a novelty again, thanks to the lockdown. I’d missed 
figuring out where the broadcast area of my favourite radio station ran out and switching to a playlist I’d 
brought along for the trip. I’d missed stopping for a cup of coffee (even if there are three sets of sanitising 
protocols between the car and the counter). And I’d missed buying a destination-specific snack – in this 
case some excellent biltong in the Waterberg town of Vaalwater. I hadn’t missed there still somehow 
being a gridlock where 27 trucks joined the highway – or the tolls.

I’m musing on how gratitude (for the opportunity to 
travel again) is still not an immediately felt emotion 
and that it requires a real effort – a telling comment 
on the state of modern living – when I turn at the only 
intersection in Vaalwater, an infrastructural feature that 
makes it difficult to get lost.

At this point, it becomes incredibly easy to feel 
grateful, as travelling along this stretch of tarmac, which 
bisects a number of game farms, is like being on a game 
drive before you’ve even reached your destination, with 
giraffe, kudu, bushbuck, blesbok, impala, warthog and 
ostrich all regular sightings.

Investments paying off
Raised walkways are a common enough feature at game 
lodges, but when they go on for some time, as does the 
route to Tintswalo Lapalala’s Turkana safari tent suite 
(completely sanitised and tagged as such before guest 
arrival), there’s an increased feeling of silence and privacy 
– ‘suite isolation’, perhaps; the feeling of being ensconced 
in luxury and simultaneously being responsible in 
COVID-19 regulation terms. An outside splash pool and 
cocoon-like swing chairs offer alternative spots to relax 
and keep an eye on the waterhole in front of the lodge, 
screened from fellow guests by a thicket of thorn bushes.

For more information 
or to book a stay, go 

to tintswalo.com/
lapalala/gamelodge/.

Palala position
The effect of the past on the present is positively 
felt in a luxury Waterberg lodge

16
12 20

travel   leisure | lifestyle

 LIMPOPO

https://www.tintswalo.com/lapalala/gamelodge/
https://www.tintswalo.com/lapalala/gamelodge/


Settled on the lodge’s large main deck, the day’s first 
visitors are a family of warthogs. The young ones – tiny; 
the size of chihuahuas – hang back until they’re sure 
the adults have survived their first foray. Further along, 
the father of two young girls, twins, is working hard to 
regulate their volume and treble EQ settings. And above 
the light-coloured umbrellas providing shade, birds in 
the branches of the large tree anchoring the deck create 
a shadow diorama.

Heading out into the reserve on a Land Cruiser 
with a ranger from Krugersdorp and a tracker from 
Bushbuckridge, there is much to discuss, on many 
topics – a pleasing diversion from the usual game 
drive script. One of the central discussions is about 
the value of time in educating people about matters 
conservational, with the role of Clive Walker and Dale 
Parker in establishing the Lapalala  Wilderness reserve 
and the Lapalala Wilderness School in the ’80s being 
an excellent example, as their work continues to bear 

fruit four decades later. Now, the Waterberg Biosphere 
exists. Now, farmers in the surrounding areas know they 
cannot shoot protected species like wild dogs. Now, the 
relocation and integration of vulnerable sub-species has 
proved to be possible, but it’s taken huge investment on 
multiple levels. It’s the opposite, in philosophical terms, 
of the mindset that suggests success can be based on 
how much traffic clickbait generates online.

We get on to the more conventional wildlife tourist 
stuff when we stop alongside a lion kill – a large male 
eland (not an easy target). A lioness and four cubs are 
lolling on the road near the carcass, their greatest short-
term risk being a possible wave of nausea after gorging 
themselves on fresh meat.

Beneath the cascade
Later, at supper, everyone is an expert. It’s possible 
to hear the gaps where the rangers have picked their 
battles and chosen not to contradict their guests. As the 
staff circulate, there’s a growing chorus of frogs from the 
waterhole – the sopranos first, then the tenors.

The menu (different each day) is short and simple 
– kingklip or fillet for a main, say – but beautifully 
prepared. Chef William looks at the sky and suggests 
that a storm might arrive later, given the way the wind 
is picking up.

The weather plays ball long enough to enjoy an outside 
shower with a view of a full moon positioned almost 
perpendicularly above Mars with clouds scudding across 
the vista for added drama – not a sight that’s likely to be 
replicated too often.

The storm arrives just after midnight, instantly putting the 
‘water’ in ‘Waterberg’, dumping sheets of water on the lodge 
and transforming the area in front of the lodge into a wind-
blown skid pan. It’s an examination of the workmanship on 

The multi-level deck 
at the main lodge 
allows for romantic 
dining, privacy and 
great views.
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the safari tent – one that, fortunately, is passed with flying 
colours, with not a drop making it through the seams, even 
as a waterfall cascades off the roof.

Wilderness wisdom
By dawn, the ankle-deep run-off has somehow 
vanished, sucked up by the thirsty vegetation or 
sloughing off down the slope to the Palala River, as we 
head to a distant corner of the reserve to track rhino. 
We’re accompanied by Solomon, a local tracker able to 
recognise any of the individual rhinos in the area, based 
on their footprints. On our way, we pass a vehicle driven 
by the head of the local anti-poaching unit and inform 
him of our intent, so that his men hold their fire. He 
briefly steps out of his car to examine the tread patterns 
on our boots to further avoid confusion.

We reach our destination, but as ranger Corne 
Engelbrecht turns off the Land Cruiser, the wind gusts, 
strong and cold.

Solomon shakes his head. “We won’t see them. The 
rhinos don’t like this wind.” He goes off to cast around 
for spoor anyway, but Engelbrecht agrees: “They retreat 
to the thickets when it’s like this.”

Solomon returns, shaking his head, so we adjust 
our goal and head to the Lapalala Wilderness School. 
Teacher Johannes Monyeki shows us around what 
was a ruined thatch farmhouse, transformed by 
Clive Walker’s vision into an environmental centre 
and teaching facility – all non-profit, funded by the 
Wilderness Education Trust. There are exhibits and 
murals and other teaching aids, all designed to help 
youngsters understand important concepts like 
biodiversity, pollution, anatomy and more. Outside, a 
solar array, herb garden and obstacle course help to 
show kids the value of conservation, sustainable energy 
and teamwork. It’s striking how many of the facilities 

are familiar to me as someone who had access to good 
education during apartheid – via school, scouts, veld 
school or other platforms – when youngsters in this 
rural area would have had no chance to learn bush lore 
most better-off South Africans take for granted. Again, 
wise investment in these people, decades ago, is now 
paying off. Monyeki grins widely as he reports on a 
recent school debate during which learners came up 
with exciting new strategies to help solve the complex 
rhino poaching problem – ideas that could move the 
sometimes-stagnant situation forward.

Riverside respite
By now, the wind has dropped, and the sun has 
stepped in authoritatively. Lunch is a picnic by the 
river, with the heat bouncing off the rocks, balanced 
by cool, wispy breaths off the water and the shade 
provided by a stylish marquee erected by the staff, 
who are serving G&Ts and succulent burgers 
guests can carry to a carpet-cushioned perch on a 
boulder. Opposite is a high, multi-hued cliff; a little 
further downstream, a similar escarpment houses a 
magnificent Bushman painting site – well worth a 
short off-road walk to get to it.

A final evening game drive sees some reclusive buffalo 
retain their anonymity. A group of roan antelope are 
more cooperative, with one confident individual walking 
calmly past us, silhouetted against a marshmallow sky, 
as we enjoy sundowners on a high plateau. Dinner – a 
barbequed spread, including ostrich steak and crocodile 
sausages – is eaten around a bonfire, where relaxed 
guests strike up conversations about football results, 
board games and birthday parties. I leave when the topic 
switches to COVID conspiracies…

Text | Bruce Dennill Photography | Bruce Dennill and supplied

The Palala River 
is the centrepiece 
of the beautifully 

scenic Lapalala 
Wilderness Reserve.
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On my arrival at Hoedspruit airport, I was met by 
the transfer company that would take me to Balule Nature 
Reserve and Naledi Game Lodge, my home for the next few 
days. Like many South African lodges, they re-opened their 
doors to visitors recently, and I was one of their first post-
lockdown guests. 

Never having been to this part of Greater Kruger before, 
I had no idea what lay ahead as I was driven from the 
reserve gate down a winding gravel road to the lodge. 
Given the fact that the camp has been in lockdown and 
without guests for the past several months, I was not 
surprised by the smiling faces of the staff who met me 
at reception. 

The earliest recorded use of the quote “You never get a 
second chance to make a first impression” was in 1966 
as an advertising slogan for Botany Suits. Naledi Game 
Lodge have kept this statement in mind, as guests arrive 
at a reception area that doubles as an office as well as 
a curio shop. Given the current COVID-19 protocols, it 
makes sense that the shop is selling branded masks, a 

must on game drives as well as around the public areas 
of the property. And speaking of the pandemic, the 
lodge is fully compliant with all the required protocols 
and social distancing regulations.

The main public indoor area is taken up by an 
imposing, well-stocked bar area. The rest of this area, 
which overlooks the communal swimming pool, is 
taken up by a large table that can accommodate socially 
distanced meals, as well as a comfortable seating area. A 
large flat-screen TV shows footage from the waterholes 
on the property. A sofa-safari, if you will.

Suite deal
After filling out the required paperwork, I was taken 
down a winding path to Rock Fig Suite, where I 
would be staying – behind imposing hand-made 
doors with custom-designed handles. Once inside, the 
magnificence and the sheer size of the accommodation 
became apparent, and the high thatched roof added to 
the feeling of spaciousness. Owner Kjell Bismeyer has 
made certain that no detail has been ignored. In both 

For more 
information, go to 

naledigamelodge.com.
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Star attraction
Greater Kruger lodge makes a spectacular first impression
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the bedroom and the lounge, the doors that lead to the 
outside deck can be fully retracted, leaving guests feeling 
that the line between exterior and interior has been 
removed. Given the fact that this suite is surrounded 
by trees, it felt like I was in a luxurious treehouse with 
understated and appropriate decor. Rock Fig also has a 
private pool and outdoor eating area.

Now that I had visited my accommodation, and 
checked out most of the public spaces, it was time to 
see what was on the lunch menu. However, I had to 
delay my meal, as I discovered a spotted bush snake on 
the stairs on the way there. A quick check on my snake 
app confirmed that this species is both non-venomous 
and harmless, but it does not like to be handled and 
will bite if provoked. I decided to limit my interaction to 
photographing it.

After eating, it was time to head out on the first of six 
game drives that I was looking forward to. The reserve 
boasts the Big Five. And thanks to the impressive skills 
of my field guide and tracker, I was able to tick off all 
those species, as well as an unexpected cheetah sighting 
– two brothers that arrived in the reserve unexpectedly. 
No matter how many times I visit reserves, my first 
predator sighting always gets the adrenaline pumping. 
And this trip was no different, with such sightings on 

every drive. Later, Balule’s plains provided a fine canvas 
for the sunset, the trees still bare and in stark contrast 
against the multi-coloured skyline.

Some place to hide
After breakfast, I was taken to the raised hide that the 
lodge has at Rosie´s Pan and left there until it was time 
for lunch. This five-hour, solitary sojourn is one of my 
favourite memories of my time at Naledi. Sitting in the 
shady hide in the warm spring air was conducive to a 
nap, and I did nod off from time to time. And, just as I 
had given up on any sighting worth photographing, a 
large herd of impala and a journey of six giraffes arrived 
to make my time worthwhile.

Then it was back to the lodge for lunch and an afternoon 
game drive that produced both lions on a kill as well as 
an elusive leopard that had played hide and seek with 
us on previous drives. Another memorable moment was 
sharing sundowner drinks on the banks of the Olifants 
River while a breeding herd of about 50 elephants 
looked on from a few metres away.

As first impressions go, Naledi Game Lodge’s showing 
makes it a magnificent place to visit.

Text and photography | David Batzofin

When a photographer's lens 
looks particularly tasty...

How to get there

Airlink connects 
Johannesburg and 

Cape Town with 
Hoedspruit. Go to page 
54 for flight schedules. 

www.flyairlink.com
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Villas
Less than two hours’ drive from JHB, you could have your very own private  
luxury lodge within Bakubung Bush Lodge, which is known as one of South 

Africa’s iconic bushveld resorts and is situated in the stunning, Big 5, 
malaria-free Pilanesberg National Park.

 
The Bakubung Villas project is a very unique property investment opportunity 

which rarely presents itself, allowing investors to acquire their very own piece of 
this prestigious resort for themselves,  with only 22 private stands. 

Investors can now enjoy the best of both worlds, by owning your very own 
private lodge with the Big 5 roaming within meters of your patio, yet still enjoy 
all the incredible services and facilities offered by the resort and its hotel. Some 
of which  include a luxurious new day spa, a variety of dining experiences and 
bars, wildlife centre, game drives and bush walks into the park, direct daily 

shuttles into Sun City.
 

Investors will also have the option of incorporating their lodge into Legacy’s 
commercial rental program, providing owners  with an immediate financial 

return.  In terms of ownership, accessibility, as well as the broad array of services 
and facilities both onsite and neighbouring the resort, you will struggle to find a 

similar property opportunity which offers you what the Bakubung Villas do.

In the Pilanesberg National Park

TURNKEY VILLAS   &  FRACTIONAL 
OWNERSHIP OPTIONS NOW SELLING Developed and Managed by

 EWAN DYKES | +27 (0) 83 755 8944 | EDYKES@MAGICB.CO.ZA
  TERTIUS VAN ASWEGEN | +27 (0) 84 799 3160 | TERTIUSV@MAGICB.CO.ZA  

WWW.BAKUBUNGVILLAS.CO.ZA
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I have travelled the Garden Route many times. Being lucky enough to grow up in Cape Town, 
childhood family holidays were often spent on the banks of Swartvlei, playing putt-putt or bouncing on a 
trampoline. As I got older, I took to the water and filled the air with laughter on board a banana tube pulled 
behind a speedboat. And then, in my teenage years, the surf and cocktails of Plettenberg Bay beckoned. 

Early days with my husband were spent lazing around 
on houseboats in Knysna or adventuring through the 
Cango Caves in Oudtshoorn. However, in all this time, 
one destination that seemed to escape my travels was 
Wilderness. Sure, I had stopped to look at the beach 
or to have a quick bite to eat at one of the roadside 
restaurants, but for the large part, I had simply whizzed 

on by on the way to other bigger, more well-known 
towns along the coast.

Then I found myself in a COVID-riddled world, 
stuck at home in the middle of lockdown, dreaming 
of wide-open spaces and a place to which I could 
escape. In a discussion borne out of boredom with 
some friends, we started to dream of our own personal 

For more details, 
go to treedomvillas.
co.za. See more of 

Janine Avery’s work 
at 5starstories.co.
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Visitors find freedom at Treedom on the Garden Route
WildernessA paradise in the

http://5starstories.co/


paradises. Oddly enough, white sandy beaches and 
waterfront bungalows didn’t feature heavily. In a world 
contained to four walls, it was nature that called – a 
place where we could live up in the trees, where birds 
and butterflies abounded and where isolation (which 
we were now used to) was found, but with a sense 
of belonging to a world bigger than oneself. So, one 
day soon after that, when I found myself daydreaming 
at my desk with not much work to do (a sign of the 
times), I stumbled across an advert for Treedom Villas 
and Vardos. Here was a place that epitomised my 
personal paradise.

Sociable solitude
Deep in the heart of the Garden Route, just outside of 
Wilderness, was a villa I had never heard of before. But 
this wasn’t just any villa. What appealed to me in my 
office in Cape Town was the solitude this place seemed 
to offer. Surrounded by wilderness, literally, Treedom is 
a treehouse-style property set atop a hill above a small 
lake within a stone’s throw of the winding rivers and 
superb hiking trails this part of the world is famous 
for. It is a villa alone, not attached to a sprawling hotel 
or resort-style complex, and it offers a real escape for 
its sole occupants while still offering a kitchen and 
everything one would need to create a home away from 
home. And so it was that, as soon as travel was given the 
green light, my bags were packed and I was ready to find 
the freedom I had been looking for.

And while some may think that such a place of 
solitude might leave room for boredom to set in, I soon 
discovered that there was no chance of that happening. 
The beaming smiles of husband-and-wife team, Marc 
and Debbie, greeted me on arrival, their energy creating 
a sense of warmth on a grey, gloomy winter’s day, while 
the property manager’s four-year-old son eagerly joined 
in with an abundance of friendly questions about where 
we were going and what we were doing. 

The delight’s in the details
While dodging clucking chickens on the way to our villa 
(no cars are allowed on the property), our hosts rattled 
off a list of activities that we could take part in over the 
next few days in the Wilderness, from exploring the 
surrounding area on our own personal buggy to lazing 

Bright design elements 
match a holiday mood.

How to get there

Airlink connects 
Johannesburg and 
Cape Town with 
George. Go to page 
54 for flight schedules. 
www.flyairlink.com
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down the river in our own boat, and from stand-up 
paddleboarding to hiking and birdwatching on some 
of the easy trails through the Garden Route National 
Park. Their energy seemed to follow us through to the 
treehouse villa, set on stilts in an indigenous forest that 
Debbie and Marc are also lucky enough to call their 
permanent home. 

Over the next few days, I discovered that paradise is 
more than a place. It’s the little details that set a true 
paradise apart, and the owners have lovingly taken 
care of all of them at Treedom. Quirky signs are to be 
found at every corner, showcasing some of the couple’s 
bubbly personalities, with my personal favourite 
proclaiming, ‘Those who don’t believe in magic will 
never find it’. A private sauna also beckons on a rainy 
night, apparently an indulgence that Debbie and Marc 
enjoy after a hard day’s work.

On the kitchen table inside, Debbie has also spent her 
time sourcing some local farm fresh produce to create a 
welcoming platter of cheese, yoghurt, bread, eggs and 
milk and, around the corner from the villa, a home-grown 
vegetable garden has become a place where we could pick 
out some salad leaves for our evening braais. Finally, a 
custom-made swing becomes the spot where we relax as 
the sun bids us farewell at the end of each day. 

I knew we would be leaving not only with a fantastic 
one-of-a-kind experience under our belts, but also with some 
newfound friends, and isn’t that the best part of travelling?

Text | Janine Avery Photography | Supplied

Relax in a rustic sauna.
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Seychelles Tourist Office
1st Floor280 Oak Avenue Ferndale, Randburg 2125Tel: +27 11 886 0788 | www.seychelles.travel

The Seychelles Islands
With almost year-around sunshine and a backdrop of endless blue sea and sky, the

Seychelles Islands offers the perfect place for your romantic escape

https://www.seychelles.travel


As the tourism industry gradually opens up, we’re all 
keen to travel once again. But some might feel uncertain 
about embarking upon their first trip – especially after having 
spent so much time at home during the lockdown.

Luckily, South Africa is both travel- and COVID-ready, 
with the majority of establishments putting strict 
health and safety measures in place as per the Tourism 
Business Council of South Africa (TBCSA), World 
Travel and Tourism Council (WTTC) and World Health 
Organization (WHO) guidelines. Ready to hit the road? 
Here are four ways to travel safely.

Look for the ‘stamp of approval’
The TBCSA has played a significant role in developing 
comprehensive protocols for all tourism-related 
facilities and establishments. These protocols have 
been approved by top epidemiologists and align with 
the latest Disaster Management and Department of 
Employment and Labour (DoEL) Regulations, WHO, 
National Institute for Communicable Disease (NICD), 
and Department of Health (DoH) guidelines and 
advice, as well as the Health & Safety Act.

Importantly, the TBCSA has gone out of its way to 
provide establishments with the support, tools, and 
information required to make the health of all guests a 
top priority – including the ‘Opus4business’ app which 
allows businesses to record and keep track of their 
compliance. Their  Travel Safe – Eat Safe Certification 
is also linked to the app, and provides evidence that 
all social distancing, cleaning, and health screening 

procedures are up to par, all the while allowing 
for effortless management of health screenings for 
patrons, employees, suppliers, and more.

Even more importantly, the TBCSA protocols have 
received the World Travel and Tourism Council’s 
(WTTC) stamp of approval and the TBCSA has issuing 
rights for the WTTC Safe Travels stamp within South 
Africa. 

This stamp allows travellers to recognise businesses 
in South Africa that have adopted world-class health 
and hygiene protocols for safe travel. 

This is good news. “While Stellenbosch was the first 
local destination to be awarded the World Travel and 
Tourism Council’s (WTTC) Global Safety Stamp of 
Approval in sub-Saharan Africa, as a result of hard 
work and strict compliance, the entire country has since 
received the accolade and is now 100% recognised as 
a safe destination,” says Jeanneret Momberg, General 
Manager of Visit Stellenbosch. “Our Stellenbosch Ready 
campaign is based on the TBCSA health and hygiene 
safety protocols and flexible booking conditions related 
to COVID-19.”

Follow recommendations
According to Peter Dros, Sales & Marketing Director 
of Fancourt in George, the TBCSA’s guidelines are 
comprehensive – but the majority of the work happens 
in the background, leaving guests with only a few simple 
steps to follow.

For further updates, 
go to tbcsa.travel.
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Infected 
with the 

travel bug 
again

As tourism-related establishments up their game to 
ensure visitor health and safety, it’s possible to feel 

positive about travelling again

https://tbcsa.travel/


“Some measures are immediately obvious, like health 
screening on arrival, clear signage and frequent sanitising 
of ‘high-touch points’. But protocols are in place for every 
step of the guest journey, and our COVID-19 protocols 
are just as stringent behind the scenes. From kitchen 
to laundry, delivery bays to suites, we have taken every 
precaution to ensure a happy, healthy stay.”

Dros believes that the safety protocols are not an 
imposition for guests, but that they’ll seem very normal, 
very quickly. “You can expect to wear a mask in public 
areas, and you’ll see plenty of complimentary sanitiser 
around, but it’s not too burdensome, and the guests 
appreciate the efforts to keep everyone safe,” he says.

In fact, your responsibility as a guest starts and ends 
with the WHO’s standard recommendations to prevent 
the spread of COVID-19, including:

• frequent cleaning of hands using an alcohol-based 
hand sanitiser.

• frequent washing of hands with soap and warm water.
• covering your nose and mouth with a flexed elbow 

or disposable tissue when coughing and sneezing.
• using a cloth mask in public areas.
• avoiding travel and socialising if you are feeling 

unwell (for example, have a cough or fever).

Respect your hosts
Most of the travel experience will remain familiar to 
tourists; however, there will be a few new aspects to be 
aware of due to COVID-19.

“Of course, social distancing is still of the utmost 
importance and establishments have been urged to 
remove any shared stationery from guestrooms. The 
majority of hotels and B&Bs have done away with buffet-
style meals and, as per government regulations, sit-down 
restaurants must ensure a safe distance between each 
table,” explains Momberg.

South Africa now has a 12am curfew in place, which 
means many kitchens may close slightly earlier so their 
staff, who may have some distance to travel, can get home 
before curfew kicks in.

Perhaps the most important thing, says Momberg, is 
to respect your establishment’s guidelines. “We need to 
demonstrate our readiness and safety to the government, 
especially with the reopening of our international 
borders. We cannot afford to flout regulations or 
take shortcuts. Guests can help by supporting their 
accommodation’s efforts.”

Of course, the protocols are also crucial in the fight 
against COVID-19. “While COVID-positive cases are 
reducing and the South African recovery rate continues 
to improve, the country isn’t out of the woods,” says 
Dros. “We urge all travellers to respect protocols, to listen 
intently, and to ask questions if there is anything that they 
do not fully understand. We all need to work together to 
prevent a resurgence from taking place,” he adds.

Support smaller SMMEs
Almost all South Africans have been suffering from cabin 
fever, and COVID-19 and the lockdown period have had a 
tremendous impact on everyone’s mental health. A much-
anticipated getaway could be the perfect way to reduce 
stress, unwind, and regain perspective after many long 
months of worries and uncertainty. It is also a wonderful 
way to help kick-start the economy once again. 

“We encourage all travellers to focus on supporting local 
enterprises. Now that social distancing is so imperative, 
there has never been a better excuse to venture off the 
beaten track in search of some of South Africa’s best-kept 
secrets,” says Momberg. 

The bottom line is that prospective travellers can take 
comfort in the knowledge that the tourism industry is 
slowly reviving, and that tourist safety is priority number 
one. While COVID is still a factor in how South Africans 
live their lives, by working towards a common goal and 
accepting that safety is a shared responsibility, it will 
be possible to welcome back many of the wonderful 
pleasures that have been missing from everybody’s 
lifestyles for so long.

Text | Supplied Photography | Space_Cat

Importantly, the 
TBCSA has gone out 
of its way to provide 
establishments with 
the support, tools and 
information required to 
make the health of all 
guests a top priority.
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on sale in France.
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Family holidays when the kids are little are often a 
breeze. Think lazy days on the beach, buckets and 
spades, ice creams and kids’ clubs. Okay, so they’re not 
always idyllic – especially if the youngsters get ill or if their 
routine flies out the window. But family holidays seem to 
get trickier as your offspring enter their teens, when they 
will require different management. 

Get buy-in early
Teens have a permanent case of FOMO. They can’t 
bear the thought of missing out on parties or action 
while they are away with their parents. Don’t take it 
personally. Expect a little resistance, especially now 
that lockdown has eased, and they have other choices 
of things with which to fill their time. The best way to 
overcome initial murmurings of dissent in the ranks is to 
get your teens involved in the planning from the get-go. 
Holidays are fun to plan. Let your teens explore different 
routes, consider pitstops and even have a say in the final 
destination. Excited teens are happy teens.

Balance and boundaries
The last thing you want is for your teens to be glued to their 
phones for the entire trip. This is about family bonding. 
We all need to relax and unwind, and the constant sight 
of them on devices may just send you over the edge. 
Banning devices is not the answer (cue immediate mutiny). 
Discuss fair boundaries with your teens and decide on a 
plan. For example, you may agree to devices in the car and 
for an hour in the morning and the evening. Outside of 
the agreed times, they need to be out and about with the 
family, reading or exploring.

It’s also important to consider everyone in the family 
group. Younger kids may want to visit a bird park or 
aquarium, while teens might want to take in a movie or 
potter around the shops. Consider splitting your days – 
for example, taking one afternoon to focus on one child’s 
needs – and balancing the scales the next day with another.  

Add adventure
Of course, this one depends entirely on the interests and 
personality of your teen, but most teens love a dash of 
adrenaline.

Here are just a few ideas, depending on where your 
holiday takes you:

• Take them on Africa’s longest toboggan run – a 
1.7km track whooshing through Mpumalanga’s 
Long Tom Pass.

• Step into Graskop’s glass elevator for the 51m 
descent in the Graskop Gorge (those brave 
enough can sign up for the bridge swing, too).

• Get your blood pumping zip-lining at the 
beautiful Piekenierskloof Mountain Resort just 
outside Citrusdal.

• Go canoeing along the waterways and estuaries 
of St Lucia’s iSimangaliso Wetland Park, keeping 
an eye out for hippos and crocs along the way.

• Explore Jonkershoek on a Mountain Scooter with 
Scootours in Stellenbosch.

• Experience some of South Africa’s best white-
water rafting on the Ash River, just outside 
Clarens.

“Kids love to be 
connected. And 

honestly, your best 
options are either zero 

Wi-Fi (completely off 
the grid) or strong, 

free, unlimited Wi-Fi 
for multiple devices.”
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Trekking 
with teens
Travelling with adolescents comes with a 
unique set of challenges



Give them space – and independence
When the time comes to chill out, Fancourt Estate in 
George is hard to beat. Hop on a few bikes from the 
Leisure Centre, lace up your boots for a stroll along the 
walking trails, or flop at the pool – the teens will quickly 
discover the Teen Lounge (with internet access) where 
young guests can kick back and make new friends 
during their break.

Peter Dros, Fancourt’s Sales and Marketing Director, 
says space and independence are both key ingredients 
for a happy holiday.

1. Choose a destination where they feel safe to roam. 
They’re spreading their wings, and keen to enjoy the 
holiday their way, but you want them to be safe and 
secure.

2. Find activities that bridge the generation gap. The 
Garden Route, for instance, has plenty to keep everyone 
happy, including boat cruises and game drives.  

3. Make sure there are other kids for your teens to hang 
out with.  

4. Spend time outdoors.
Make sure the independence extends to your brood 

packing their own bags, helping pack the car, looking 

after valuables – and even budgeting a bit with their 
holiday pocket money. 

Stay in signal
Kids love to be connected. And honestly, your best 
options are either zero Wi-Fi (completely off the grid) 
or strong, free, unlimited Wi-Fi for multiple devices. It’s 
frustrating to listen to kids moan about sketchy reception 
all day. Make sure your accommodation has great Wi-Fi 
– and then agree on the boundaries discussed above.  

Fill them up and let them lie
There’s no doubt about it, teens can be hormonal, moody 
and temperamental. Take a deep breath and remember that 
it’s not their fault. Most moods can be managed with good 
food, snacks and plenty of sleep. Your teens may also be 
night owls (especially if the COVID lockdown has played 
havoc with their body clocks), trooping off to bed at odd 
hours and sleeping until noon. Best advice? Leave sunrise 
excursions for another time, let sleeping teens lie, and plan 
all adventures for later in the day – after a good meal.

Text | Supplied Photography | Jacob Lund

Teenagers want to do 
their own thing while 
travelling − a little 
planning can help to 
avoid family conflict.
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Flexibility
Flexibility and assurance: Emirates’ booking policies 
offer customers flexibility and confidence to plan their 
travel. Customers who purchase an Emirates ticket for 
travel on or before 31 March 2021 can enjoy generous 
rebooking terms and options if they have to change 
their travel plans. Customers have options to change 
their travel dates or extend their ticket validity for 
two years.

Emirates has resumed flights to Budapest, Bologna, 
Düsseldorf, Hamburg and Lyon, expanding its European 
network to 31 destinations, and offering customers 
around the world convenient connections via Dubai.

 

Entertainment
Emirates’ award-winning inflight entertainment, ice, 
continues to add new content every month. In October, 
25 new Hollywood blockbusters, 197 hours of new TV, 
as well as a selection from the MasterClass series, were 
added to the entertainment catalogue, which boasts 
more than 4,500 channels. 

Dining  
From 1 November, Emirates’ onboard dining experience 
returned to its signature service, while observing strict 
hygiene protocols. Customers in all classes enjoy 
multi-course meals and choose from a complimentary 
selection of beverages, including wine and beer, as 
well as juices and soft drinks. Cocktails are also served 
in premium classes. In Economy Class, customers 
can choose from two wines; in Business Class, 
customers can choose from six wines, including port 
and champagne; and in First Class, customers have a 
selection of 11 wines, including a dessert wine, port 
and Dom Perignon champagne.

COVID-19 
COVID-19 polymerase chain reaction (PCR) testing: 
Emirates customers who require a COVID-19 PCR test 
certificate prior to departure from Dubai can avail of 
special rates at the American Hospital and its satellite 
clinics across Dubai, by simply presenting their ticket or 
boarding pass. Home or office testing is also available, 
with results available in 48 hours. 

More information on emirates.com/flytoDubai.
Emirates customers can travel with confidence, as the 

airline will cover medical expenses of up to €150,000 
(R2.8 million) and quarantine costs of €100 (R1,900) 
per day for 14 days, should they be diagnosed with 
COVID-19 during their travels, while they are away 
from home. This cover is provided by the airline, free of 
cost to its customers.

Text and photography | Supplied

For more information, 
go to emirates.com.

Emirates is an award-winning international airline with 
a global footprint across six continents

Partner airlines
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The number of diamond buttons on a coat 
owned by King Louis XIV of France.

123

https://www.emirates.com/za/english/


Editor’s Choice Christmas gifts for the family
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Barbie™ 3-in-1 DreamCamper™ 
Vehicles and Accessories
Recommended retail price (RRP): R2,199.99
This high-end bright pink Barbie camper is the 
ideal gift for any Barbie fan. It has more than 50 
play pieces, including a boat, kitchen and pool. 
The van can undergo multiple transformations to 
make play more exciting. There is a pickup truck 
that seats four, and space for four dolls to eat, 
sleep and play. Set up camp by opening the side 
panels to transform the RV into a fun living space. 
When ready for the next adventure, simply pack 
everything up and hit the road again.

Thomas & Friends™ 
TrackMaster™ Percy 6-in-1 
Set
RRP: R999.99
This motorised 6-in-1 toy train set 
comes with a cave, bridge and tunnel, 
and can transform into six different 
layouts. The set encourages the 
development of motor and cognitive 
skills through imaginative play, and 
sets can be joined together to expand 
the fun. Thomas is a fi rm favourite and 
will set your child up for hours of fun.

Imaginext® Shark Bite Pirate 
Ship
RRP: R1,499.99
Three power pads bring this toy pirate 
ship to life. Young children will love 
creating exciting adventures with 
this playset that is a combination of 
a pirate ship and a giant shark. Roll 
it along and the ‘fi ns’ move, as if it 
is swimming. Protect your treasure 
and capture attackers in one big 
bite! Aim cannons and fi re them, or 
launch projectiles. If you capture your 
prisoners, you can stow them in the 
brig, or make them walk the plank!

Fisher-Price® Linkimals Moving Sloth
RRP: R749.99
This is a great educational toy for babies nine months and older, encouraging 
the development of visual, tactile and auditory skills. The Linkimals Smooth 
Moves Sloth gets your baby learning, using exciting lights, music, songs and 
groovy dance moves. Buttons on the feet allow baby to hear all about numbers, 
colours and more, and your child will be delighted as the sloth claps its hands 
and moves its head. If you link the sloth up with other animals in the series, they 
synchronise to create a music and light show.

Pictionary™ Air
RRP: R499.99
Make family game 
night fun this festive 
season with this 
hysterical game, which 
is a modern take on 
a classic. Draw in the 
air and see the picture 
on your device. Simply 
download the app to 
your smartphone or 
tablet and get started. 
Point the in-app 
camera at the person 
drawing and they will 
appear on screen 
along with their sketch. 
You can even interact 
with your drawing, 
charades-style, to help 
your teammates guess 
– or hinder them, 
depending on your 
skill level. It’s a great 
laugh for all ages.

Pictionary™ Air

hysterical game, which 

All items are available at leading toy retailers nationwide.

Thomas & Friends™ 
TrackMaster™ Percy 6-in-1 
RRP: R999.99
This motorised 6-in-1 toy train set 
comes with a cave, bridge and tunnel, 
and can transform into six different 

This handy guide makes Christmas shopping a breeze this festive season
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With government striving to pass legislation to create a 
National Health Insurance (NHI) scheme to serve all South 
Africans, the country’s health and wellness market is in flux. 
Along with the global trends reshaping the sector, this is a 
recipe for massive change and disruption that could have 
wide implications for consumer brands in every segment.

A GfK Consumer Life study – which includes 1,000 
South African respondents representative of the online 
population – pinpointed three major trends. These 
developments do not only affect health-related brands, 
such as pharma, medical aid, private health and wellness 
companies, but also create threats and opportunities for 
brands in categories as diverse as consumer tech, food 
and beverages, entertainment and domestic appliances. 

Seeking relief
One of the trends among consumers in many parts 
of the world is rising anxiety, social stress and 
concern about safety and security. In South Africa, 
concerns about crime and worries about technology 
are helping to intensify feelings of insecurity among 
consumers, with 73% of the survey sample saying 
they are always concerned about their safety. This is 
up from 56% in 2017.

Consumers are seeking relief from the anxiety and 
stress they experience in their day-to-day lives. They 
are looking for products and services that make them 
feel safer and healthier – a trend that is apparent across 
all categories. People are looking for products that 
help them feel secure and in control at all times – for 
example, driver details, peer review and minute-by-
minute control of the ride are major pluses of Uber.

Providing security can also be about transparency and 
simplicity. Monzo, the digital bank based in the UK, 
offers security to consumers through its casual, easy-
to-understand approach to banking. Another symptom 

of the trend is the demand for premium services and 
products, with consumers seeking relief through 
pampering and indulgence (up 7% since 2017).

The popularity of ‘hometainment’ is also partly related 
to this trend. Three quarters of South Africans say they 
enjoy spending time at home – the reasons for this 
include safety and the ability to make sophisticated 
premium entertainment choices. Between video and 
music streaming services, the proliferation of food 
delivery services, and more ecommerce options, this 
trend is likely to grow. 

The implication for brands? Consider how your product 
and service can address your customer’s need for safety 
and self-care. Are there opportunities to address? For 
example, consider the rise of new subcategories such as 
non-alcoholic beer, cannabis oil and weighted blankets? 
Or can you make consumers feel more secure through 
clarity and transparency?

Rachel Thompson is 
Insights Director at 

GfK South Africa.
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Changing legislation offers a range of 
opportunities in the health sector

Fit for 
purpose



Focus on feeling good
The growing preoccupation with personal wellness – 
along with the eternal desire to retain youthfulness and 
skyrocketing healthcare costs – means that people are 
becoming more proactive about managing their health. 
There is a shift from cure to prevention – around 60% 
of online South Africans exercise at least once a week 
(up from 48% in 2017) and 51% agree that they aim for 
prevention rather than treatment.

Detection will also be an important element in health 
innovations as consumers worldwide share a growing 
desire for proactive identification of threats, such 
as allergens, contaminants, polluted air, and much 
more. New devices and services that do better jobs of 
identifying these threats to our health will become more 
of a ‘must have’ in the future.

Implication for brands? Brands should look for new 
opportunities to address the focus on preventative 

healthcare and communicate the benefits to their 
customers in a clear manner. This is not limited to 
personal health products, like probiotics or vitamins. For 
example, small domestic appliance manufacturers have 
seen a boom in demand for hot air fryers as connected 
South Africans embrace healthier eating habits.

Keep counting
As part of the wider consumer shift towards taking 
control of their lifestyles and the brands with which they 
interact, consumers are embracing ‘life logging’, and 
‘health and fitness tracking’. South African company 
Discovery is a global pioneer in this space, with many 
life and health insurers worldwide using its Vitality 
behavioural wellness programme to help people 
manage their own health better.

More people are using wearables and smartphones 
to track health and fitness metrics, such as heart rate, 
calorie intake, steps taken, and more, all with the goal 
of better managing their own wellbeing. Some 19% of 
online South Africans own a smart watch and 20% use 
mobile devices to track their health. Programmes, such 
as Vitality, add incentives and a layer of gamification on 
top of this health data.

Burnout is a word we hear more often as consumers 
feel the pressure to perform in an always-on 
environment. Consumers are turning to ways that they 
can transform themselves into super-humans, helping 
to drive growth of the superfoods and bio-hacking 
categories. Plus, knowledge, learning and creativity are 
now among South Africans’ top five values, as reflected 
by this research.

As such, people are using online communities and other 
online resources to make better health choices – including 
brand and product selection. This shift of control from 
brands, retailers, and advertisers to customers is apparent 
across many other categories. This is due to not only how 
attitudes and personal values are shifting, but also the 
vast amount of information now available from our peers 
via social media, review sites, and more.

The implications for brands? Empower your customers 
to follow their own health journey, supporting them 
with personalised messages that help them make the 
right choices. Where appropriate, offer benefits and 
rewards related to self-quantification.

Consumers are seeking health innovations and 
depending on brands to help them achieve their goals. 
Regardless of industry, understanding these trends 
more deeply can help brands leverage an extraordinary 
opportunity.

Text | Rachel Thompson Photography | Rawpixel.com

Consumers are 
seeking relief from 
the anxiety and
stress they 
experience in their 
day-to-day lives.
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Can the spam!
Irrelevant advertising will almost certainly 
turn consumers against your product
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So, with all the reasons to not accept communication 
and so avoid ads, how can companies effectively market 
goods and services to a potential customer in a way that 
will be welcomed instead of spurned?

No means no
As more consumers choose to control how they interact 
with brands and how much – and tend to distance 
themselves from those that are considered intrusive or 
bothersome – companies need to develop advertising 
campaigns that consistently build brand awareness 
without being annoying. The more low-profile, the more 
relevant; the more personalised, the better. 

Consider the following scenario. You’re walking 
through the mall and pass a pop-up store. The owner 
tries to call you over, but you’re not interested in the 
product and politely say no. The owner proceeds to 
shout after you and tries to persuade you to come in. 
Eventually, you find yourself running away from the 
business and making a mental note to avoid that part 
of the mall forever. 

This is the real-life equivalent of what many online 
adverts do. Remarketing banners that follow you 
around the internet, even though you’ve probably 
already deemed the product unfit, or you've already 
purchased it. While mailers and pop-up ads are aimed 
at being informative – and in many cases they are – if 
there are too many, or if they are irrelevant, they can be 
off-putting to consumers.

Sometimes, being bombarded by irrelevant advertising 
actually results in consumers having negative thoughts 
about a product or service. They may think, why is 
this brand so adamant about using such aggressive 
marketing strategies? Is the business in trouble, and 
if so, is it because they have an inferior product? This, 
of course, can have the opposite effect as well. Some 
consumers respond well to more aggressive campaigns 
and the results show. Understanding your audience will 
assist you in determining whether or not an aggressive 
approach will work for your target market.

When it comes to marketing, less is more. Prioritising 
high-quality advertising and making sure that it reaches 
the right consumer at the right time, is much more 
valuable than a high quantity of advertising that has 
just as much chance of creating a negative customer 
experience as it does of attracting new customers.

 

Understand customers´ needs  
A personalised approach to advertising is a lot more 
effective than a blanket approach, with 71% of 
consumers preferring personalised ads, and 44% willing 
to actually hand over personal information in order to 
get more tailored, relevant ads. 

For businesses that want to better understand their 
customers’ wants and needs, including how much they 
want to interact with brands and on what channels, a 
system that integrates and synthesises customer data 
from as many platforms as possible is invaluable. This 
allows brands to have a single view of their customers, 
helping them to build segments based on variables like 
past behaviour, purchases, demographics and more.

Truly personalised marketing communications can 
then be designed around customer needs. No more 
wasting resources on inappropriately timed emails, or 
trying to reach clients on a certain channel when they 
haven't used it in six years. Even better, a good customer 
data platform will allow you to analyse data from your 
marketing efforts, so you can see which segments 
respond best to which content. With these levels of 
personalisation and optimisation, it’s no wonder that 
75% of recipients are more likely to click on emails from 
segmented campaigns. When marketing is personalised, 
it’s automatically less obtrusive, because it feels more 
relevant to the recipient.

In South Africa, Checkers has started to offer 
personalised deals to customers based on their past 
purchasing behaviour. These deals are communicated 
via WhatsApp using a chatbot. EasyJet used personalised 
data to create an email campaign based on customers’ 
travel history, encouraging users to reminisce and plan 
their next trip. This resulted in an open rate and click-
through rate that were 100% and 25% higher, respectively.

As customers continue to generate more and more 
data every day, there’s no reason for brands to waste 
resources serving audiences irrelevant marketing 
material. Businesses can now access technology that will 
help them collate and analyse consumer data to create 
personalised, unobtrusive, relevant marketing campaigns 
that will achieve better results. This is good news for 
customers and companies – it means fewer irrelevant ads 
for the former and a better bottom line for the latter.

Text | James Bayhack Photography | pathdoc

James Bayhack is 
sub-Saharan Africa 
Director for CM.com.

We live in an age of digital convenience. This means that when we need something, it's often 
only a click away. But the same applies when we don’t want something! If you’re being spammed with 
marketing communications from that one store you reluctantly handed your email address to, it's easy to 
click on the unsubscribe button and sever communication with the brand. Annoying ads that get in the 
way of your internet browsing can also be instantly eliminated by using an ad blocker.
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Your parenting style influences your child’s emotional 
and mental health. Just how much is becoming increasingly 
evident in some young children emerging from several 
months of social isolation during the COVID-19 pandemic.

Unaddressed anxiety, boredom, social isolation and 
lowered physical activity can lead to emotional and 
mental health troubles in children. We also know that 
parenting styles have a profound influence on children’s 
mental wellbeing and ultimately how they develop into 
young adults. During the unprecedented lockdown, 
many children were anxious, isolated, inactive and bored. 
Being at home for such an extended period of time, with 
either an overly authoritarian or neglectful parent, has 
been emotionally debilitating for some. Faced with 
going back into the world, these young people may 
struggle and could possibly become withdrawn, anxious 
and even depressed.

There are four main parenting styles: authoritarian, 
permissive, democratic/well-balanced and uninvolved. 
Often, parents don’t fit into just one category. However, 
during lockdown, parents faced unique challenges 
in homeschooling, entertaining and disciplining 
their children, which may have contributed to an 
overemphasis on the manner in which they parent.

Embrace predictability
On one extreme, authoritarian parents have demanded 
strict obedience from their children, while on the other 
hand, uninvolved parents have left their children to 
their own devices, with no structure or consequence 
whatsoever. Neither is particularly healthy for a child 
who has been thrown into an unfamiliar world where 
everyday routines, such as going to school and social 
and extramural activities outside the home, have been 
removed.

Inconsistency in parenting practices is harmful 
to children’s mental health. If children know and 
understand what to expect, as well as what is expected 
of them, they feel safe and secure. In other words, 
predictability is hugely important. Lack of structure 

is also detrimental. Children need good routines and 
boundaries, but within these structures, they should 
have some leeway to experiment and make independent 
choices. They need a safe and supporting home 
environment, but with enough space and opportunity to 
be age-appropriately independent and responsible. This 
will contribute to their development into well-balanced 
young people.

Discipline should also be consistent. General rules 
in your home should not be negotiable, and parents 
should be on the same page when it comes to discipline. 
The concept of cause and effect is important for children 
to learn. Children need to learn and understand 
consequences of their actions.

All of these factors play a role in developing a child’s 
ego strength (also referred to as grit). Children (all 
people, for that matter) with good ego strength have 
healthy ways of satisfying their needs and coping with 
difficult situations.

For more information, 
go to ilsedebeer.co.za.

Do it 
for the kids
Parenting styles play an important role in helping 
children develop through the pandemic and beyond
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Good for the ego
Adaptability and balance are two of the important 
ingredients for good ego strength. During the 
COVID-19 pandemic everything, including your 
family’s day-to-day life, has been unpredictable and 
even chaotic. If parents and children are able to be 
adaptable during these kinds of situations, it reduces 
daily stress and promotes healthy functioning. Parents 
should remember that their children will mirror their 
behaviour and the way in which they handle difficult 
situations.

Children, like adults, have experienced worry and 
anxiety during the pandemic. They may have worried 
about their loved ones getting sick, missing out on 
schoolwork, getting to grips with online learning and 
venturing out into the world again. They may have 
missed their grandparents, social excursions, their 
friends and extramural pursuits. If their feelings of fear, 
anxiety and uncertainty have not been acknowledged 

or comforted by a supportive parent or adult, they 
are more likely to be emotionally impacted by the 
COVID-19 crisis.

The importance of spending quality time with 
children, especially at a time like this, cannot be 
dismissed. Children struggle when their parents are 
not emotionally available to them. This will have a 
negative influence on their sense of security, their 
self-confidence and their courage to venture into the 
world again. 

So, while you strive to bring predictability to your 
children’s lives through good structures, routines and 
discipline, it is important to be accessible to them. 
Make time for small talk every day and take an interest 
in your children’s feelings and daily activities. Look out 
for signs of stress and anxiety, because many children 
are unable to articulate how they are feeling.

Text | Ilse de Beer Photography | fizkes

Simply spending 
time with kids can 
strengthen bonds 
tremendously.
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Apocalypse now
The year began badly, and never really recovered…

1Bush fires
On 2 January, authorities in the Australian states 

of Victoria and New South Whales declared states 
of emergency as wildfires destroyed vast areas of 
the country, requiring the evacuation of numerous 
communities, putting thousands of human lives at risk 
and exacting a terrible toll on wildlife, with an estimated 
half a billion animals perishing in the flames.

In the US, the California wildfire season was the worst 
in recent history, with fires consuming over 4% of the 
state’s land area.

2The threat of World War III
On 3 January – we should have seen the way the 

year was going then – the US authorised a drone strike 
at the Baghdad International Airport, killing an Iranian 
general, Qasem Soleimani, and Iraqi paramilitary 
leader Abu Mahdi al-Muhandis. This raised already 
simmering tensions in the region to boiling point, with 
Iran launching missile strikes at military bases in Iraq 
where American soldiers were based, and Ukraine 
International Airlines Flight 752 shot down by Iranian 
forces (with 176 casualties) – after it was supposedly 
mistaken for a military aircraft.

The year began with 
Australia in flames.
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It’s been an annus horribilis for almost everybody this year, but there have been some 
bright spots. Here are 10 events it’d be lovely to leave behind for good, and 10 that might 
give us hope for the future…



3 Volcano
It didn’t, perhaps, cause the same level of disruption 

as the eruption of Iceland’s Eyjafjallajökull volcano in 
2010 (over 100,000 flights in and out of Europe had to 
be cancelled), but when the Philippines’ Taal Volcano 
erupted for the first time in 43 years on 12 January, the 
ash thrown into the atmosphere caused evacuations; 
work, school and flight cancellations; and 39 deaths in 
the most densely populated parts of the Philippines, 
including the capital, Milan. 

4Brexit
At the end of January, the UK formally withdrew 

from the European Union. And while – if the region’s 
politicians are to be believed – there may be some 
benefits for its inhabitants, the steep increase in hassle 
and cost for everyone else (South African tourists now 
have to sell both kidneys to get in legally, and it’s far 
worse than that for desperate refugees) makes the UK a 
far less desirable destination than it used to be.

Among the reams of bad news, there were some sparks of light 
(sometimes from outer space, but still)…

1Two-star attraction
On 9 January, a new planet, snappily titled TOI1338-b, was discovered 

– some 1,320 lightyears from Earth. It was found by a high school student 
working as an intern, wading through data collected by TESS, NASA’s 
Transiting Exoplanet Survey Satellite, which showed the new discovery 
to be orbiting two stars, making it a rare ‘circumbinary’ planet.

2About Arrokoth
Still looking beyond our own atmosphere 

for something that wasn’t depressing and 
worrying, NASA published a detailed study 
of Arrokoth on 13 February. When it was 
observed in 2019 by the New Horizons space 
probe, the curiously shaped object (two giant 
blobs joined with a narrow neck, 36km long 
in total) was the furthest object in the solar 
system yet visited by a spacecraft.

3 Shining example
The Bhadla Solar Park in northern India was commissioned 

on 20 March. The installation covers 57km², making it the largest 
solar park in the world, and generates 2,245MW – enough to power 
2.25 million average houses.

4 Malaria breakthrough
A potentially major step in the fight against the 

deadly disease, malaria, was taken with the discovery 
of Microsporidia MB by a team of Kenyan and British 
scientists. The parasitic microbe removes the ability of 
mosquitoes to carry malaria, making controlling the 
disease more effectively a possibility.

Hope remains

41
12 20



5 Toothless impeachments
US President Donald Trump’s impeachment trial – 

he was charged with abuse of power and obstruction 
of Congress for trying to boost his 2020 re-election 
campaign by manipulating Ukrainian authorities into 
launching an investigation into Joe Biden, among other 
things – began on January 16. And then ended on 
5 February, with Trump being acquitted, leaving him 
to, later in the year, deny the reality of the coronavirus 
pandemic, oppose the Black Lives Matter movement 
and fail to denounce white supremacists in a presidential 
candidate debate.

6 COVID-19
What 2020 will be remembered for, even if – as 

the virus’s name confirms – it was first identified in 
Wuhan, China, the year before. On 30 January, the 

World Health Organization (WHO) declared 
the outbreak of the virus a Public Health 

Emergency of International Concern, 
which is defined as: “an extraordinary 
event, which is determined to 
constitute a public health risk to other 
States through the international spread 
of disease and to potentially require a 

coordinated international response,” 
formulated when a situation arises that 

is “serious, sudden, unusual or unexpected”, 
which “carries implications for public health 

beyond the affected state's national border” and “may 
require immediate international action”.
On 11 March, the WHO declared the COVID-19 
outbreak a pandemic, bringing into play regulations 
that included large-scale quarantines, the grounding of 
airlines and countrywide lockdowns around the world, 
confining populations to their homes.

7Stock market crashes
The world’s economies could not be sustained 

as they were under lockdown conditions. In the US, 
the Dow Jones Industrial Average fell as the public 
health emergency was proclaimed on 27 February (by 
4.4%, a one-day decline record at the time), with more 
record losses on 9 and 12 March, before losing 2,997.10 
points on 16 March – the largest points drop in history, 
larger than the historic Black Monday in 1929’s Great 
Depression.

8 The closure of theatre, music venues 
and sports facilities

With COVID-19 lockdown regulations prohibiting 
people from gathering in crowds under any circum-
stances, all forms of entertainment that required an 
audience to survive immediately suffered. Theatres 
around the world have been dark for months, and while 
there are scattered efforts to put on shows under onerous 
lockdown conditions, it will be some time yet before 
normal service is resumed (30 May 2021 is the earliest 
date given for the opening of Broadway, for instance). 
Concert promoters everywhere have had to lay off staff 
as arenas and smaller venues remain closed, and sports 
teams that usually play in front of tens of thousands of 
screaming fans have had only a ball-boy and the coach 
to cheer them on. The most notable sporting casualty 

Donald Trump lurched 
from one scandal to 

another in 2020.

42
12 20

travel   leisure | lifestyle
 CULTURE



of the year was the Olympic Games, due to be held in 
Tokyo in July and August, and now postponed to similar 
dates in 2021.

9The killing of George Floyd
The horrific, filmed killing – by Minneapolis Derek 

Chauvin – of 46-year-old George Floyd, brought to the 
fore the intensity of institutional racism not only in the 
US and its law enforcement community, but in every 
community and on every platform where reactions to 
the event were aired. The responses quickly snowballed, 
with protests (and sometimes violent riots) taking place 
around the world, including in South Africa, outside 
Parliament in Cape Town, with the plight of Collins 
Khosa, who died of injuries allegedly inflicted by 
soldiers enforcing lockdown regulations in Alexandra, 
Johannesburg. 

10 Beirut explosion
On 4 August, a huge, terrifying pair of explosions 

in Beirut, the capital of Lebanon, raised fears of a terrorist 
attack, but proved to have been the result of the improper 
storage of large quantities of ammonium nitrate in the 
city’s port area. The blasts caused billions of dollars’ worth 
of damage, leaving hundreds of thousands homeless, and 
killing 220 people.

Text | Bruce Dennill Photography | Shutterstock

5 Ancient life
In mid-May, an important fossil was discovered on the island of 

Kerrera in the Scottish Inner Hebrides. A 2.5cm millipede, it may have 
been overlooked by many, but the creature is now the world’s oldest-
known land animal, having lived during the Silurian period – 425 
million years ago!

6 Enter the Dragon
The first manned spacecraft to take 

off from US soil since the last space 
shuttle in 2011, SpaceX Dragon 2 was 
launched from Cape Canaveral in Florida, 
going on to dock with the International 
Space Station.

7Fetch, rover!
NASA launched the Mars 2020 

Perseverance rover on 30 July. The 
machine was designed to collect samples 
on the Red Planet, and it’s hoped that it 
will help scientists discover signs of life, 
as well as to demonstrate technology 

ahead of future missions to establish the viability of humans setting up 
settlements on Mars.

8 Exit polio
In happy virus-related news, Africa 

was declared free of polio on 25 August, 
40 years after the eradication of smallpox 
from the continent. Now this is a theme 
we’d like to see continued…

9Something fishy
England’s Royal Astronomical 

Society reported, on 14 September, 
that phosphine (a compound that, in 
its commercial form, smells like rotting 
fish) had been detected in the Venus’s 
atmosphere. This is significant, as the 
compound is often a sign of the presence 
of microbial life.

10Precious play
An edition of Shakespeare’s final play The 

Two Noble Kinsmen, which has been dated to 1634, 
was discovered in a library in Salamanca in Spain on 
19 September. It’s thought to be the oldest copy of any 
of The Bard’s works in that country. 
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Sauvignon Blanc South Africa recently revealed the winners of the 2020 Sauvignon Blanc SA Top 
10 competition, with this year´s champion wines coming from seven different regions. The winners were 
drawn from a broad collection of entries, with 96 producers submitting 149 wines for the competition. 

A good balance was achieved, with six of the winning 
wines from the 2019 vintage, three from the 2020 
vintage, and one wine from 2018. Half of the Top 10 
show a degree of oak contact, that affirms the judges´ 
opinion on the future potential for more wooded 
sauvignon blanc wines.

“This year will be remembered as a time to stand 
together, and everyone who entered can therefore 
rightly be proud of their achievement,” said RJ Botha, 
Sauvignon Blanc SA´s Chairman. “In these challenging 

times, it is a privilege to be able to celebrate South African 
Sauvignon Blanc worldwide as our country´s top seller. 
We see exciting innovation in style and flavour profiles, 
as well as diversity in origin, with three Top 10 winners 
from Stellenbosch, two from Elgin, and one each from 
Breede River, Elim, Worcester, Durbanville and Darling. 
Congratulations to Diemersdal with their hat trick with 
the Winter Ferment – the only wine that has shone in 
the Top 10 for the last three years in a row. Many thanks 
to our platinum sponsor FNB for their understanding of 
our industry and their contribution to our success.”

The judging panel comprised Dr Winifred Bowman, 
Cape Wine Master and convener of the panel, cellar master 
Charles Hopkins of De Grendel, wine judge and writer 
Fiona McDonald, and winemaker Rüdger van Wyk of 
Stark-Condé Wines. The panel also included protégé judges 
Candice Barnes from Boekenhoutskloof, Kelsey Shungking 
from De Grendel and Victoria Davis from Glenelly.

Text | Supplied Photography | stockcreations

For more 
information, go to 

sauvignonblanc.com.

The winners
In alphabetical order, this year's Top 10 are:
• Alvi's Drift Sauvignon Blanc Reserve 2020
• Cilmor Limited Edition Sauvignon 

Blanc 2019
• Diemersdal Winter Ferment Sauvignon 

Blanc 2020
• Ghost Corner Wild Ferment Sauvignon 

Blanc 2018
• Iona Elgin Highlands Wild Ferment 

Sauvignon Blanc 2019

• Kleine Zalze Family Reserve 
Sauvignon Blanc 2019

• Ormonde Chip Off The Old Block 
Sauvignon Blanc 2019

• Paul Cluver Sauvignon Blanc 2019
• Stark-Condé Round Mountain 

Sauvignon Blanc 2019
• Stellenbosch Vineyards Southern View 

Sauvignon Blanc 2020     

Leading 
lights Enjoying the year’s best 

Sauvignon Blanc
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CLEARING

Lebombo Dry Port, Komatipoort
Call: 013 793 7149 / 066 472 8937
info@oryxclearing.com
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 COMPLETE CUSTOMS CLEARING SOLUTIONS

• IMPORTS & EXPORTS
 Fast track bulk clearing of any consignment incl. mining commodities, bulk fuel, fresh 

produce, live stock, consolidated loads.
• VAT DEFERMENT
 Our VAT Deferment facility reduces waiting times of up to 48hrs.
• RELEASE AGENT
 On site release of other port entries enable hassle free imports & exports.
• CUSTOMS PROBLEM SOLVING
 Complex problem solving related to any customs and logistical issues.
• PROJECT LOGISTICS
 Professional Project Management for project import/export & logistical requirements.

D E S I G N      S U P P L Y      M A I N T E N A N C E                MIDRAND
AIRCONDITIONING
AIRCONDITIONING     REFRIGERATION    APPLIANCES hoedspruit@midrandas.co.za

015 793 3337
HOEDSPRUIT

WWW.ETHOLOGY.CO.ZA COMPANION ANIMAL

BEHAVIOUR COURSES
Learn more about all aspects of companion animal behaviour.

Ethology Academy offers courses on Basic and Advanced animal behaviour for dogs, cats, horses as 
well as birds, grooming courses and an animal assisted activity course. A third year of study is now 
available in Canine Behaviour.
In the behaviour courses students learn why animals behave and act in a specific way and  how to 
analyse and treat behaviour problems. Other aspects of the course include how animals learn and how 
to meet the needs of companion animals. 
All the courses are based on sound scientific knowledge, giving students a solid foundation in animal 
behaviour. The courses are presented by highly qualified veterinary professionals. After completion of 
the advanced behaviour course students will be able to further a career in animal behaviour.

GET IN touch! PHONE 082 909 8172 (Dr Slabbert)  |  EMAIL admin@ethology.co.za (Dr Hurly)
WEBSITE www.ethology.co.za  |  ADDRESS 1302 Breyer Avenue, Pretoria, 0186

“Why does my 
pet do that?”

ALL COURSES ARE
- Certifi cate course on a tertiary level
- Part-time

- Essentially done through correspondence
- Presented from February to November

Course fees include study material, assignments, webinars, seminar attendance (some courses) and evaluation.
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HOME OF

The World Leaders in Sleep  

A MATTRESS 
LIKE 
NO OTHER

• Personalised sleep solution.
• Unparalleled quality.
• Recommended by 98% of the South African market.
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LARGEST INDEPENDENT
IMMIGRATION PROVIDER

IN SOUTH AFRICA

+27 11 467 0810
+27 72 522 3690

marisa@xpatweb.com
contact@xpatweb.com

www.xpatweb.com

HOLISTIC EXPATRIATION
SOLUTIONS

WORK VISA SUCCESS RATE
WITH EXPEDITED DELIVERY

PERMANENT RESIDENCE
PERMITS

CORPORATE
VISAS

CRITICAL SKILLS
WORK VISAS

WORK PERMITS ACROSS AFRICA

UNABRIDGED BIRTH- AND MARRIAGE
CERTIFICATE FACILITATION
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MOKORO LODGE
F E E L  A T  H O M E

MOKORO LODGE is a 36 bedroom hotel, located in Maun. All of our rooms are 
equipped with a kitchenette, air conditioning, TV, WiFi, microwave and beautiful 
teak wood furniture, giving the room a luxury finish and great relaxing feel.  A private 
parking space is allocated to each room allowing for easy access from your vehicle to 
the room.  

The Hotel’s restaurant offers an Al a Carte menu and a buffet menu on request for 
groups. The Hotel caters for business, leisure and self-drive guests travelling to and 
from Maun, ideal for travelers who are adventuring into The Okavango Delta

F E E L  A T  H O M E

Email: mokororeservations@maunlodge.co.bw        Tel: +267  680 0551        Fax: +267 680 0523

YOUR GATEWAY TO THE OKAVANGO DELTA
Maun Lodge is a 140 room hotel offering different styles of accommodation that cater for both 
international, local tourists and people visiting Maun on business.  With Various dining options 
and  conference facilities on offer, which can seat up to 500 delegates. Maun Lodge aims to  
meet the best standards and has quickly become a first choice for the diverse market, from 
local government officials, residence and to international tourists.

CONTACT US
Land Line: +267 686 3939
Fax:+267 686 3969
Email: maun.lodge@info.bw
Visit us: www.maunlodge.com
Follow us on:               

http://www.maunlodge.com/


Condra cranes and hoists are without 
equal in their quality, performance, 
reliability and overall lifetime cost. The 
endurance of all Condra products has 
been proven around the globe in highly 
corrosive and abrasive environments, 
and under wide extremes of temperature, 
humidity and altitude. Technical support 
and service are guaranteed worldwide.

THESE MACHINES 
HAVE BEEN
ENGINEERED TO 
ENDURE

portal cranes  |  bridge cranes  |  cantilever cranes  |  hoists  |  end-carriages
single & double-girder overhead travelling cranes  |  crane components  

11 Indianapolis Boulevard, Raceway Industrial Park,
Gosforth Park Ext 4, Germiston, Gauteng.
P O Box 752639, Gardenview, 2047, South Africa
Tel:  +27 11 776-6000  |  Fax:  +27 86 669 2372 
e-mail: sales@condra.co.za  |  www.condra.co.za

WO R L DW I D E

Cranes & Hoists

®

REJUVENATE | DETOX | RELAX 

Branches countrywide:
Johannesburg | Cape Town | Franschhoek | San Lameer | Umhlanga

Port Elizabeth | Mbabane | Gaborone | Abuja

Central Square Menlyn Maine, Pretoria - Now Open

Visit us in South Africa’s only luxury airport hotel,
The InterContinental Johannesburg O.R. Tambo Airport

Contact us for your nearest spa
011 880 3850   |   info@camelotspa.co.za  |  www.camelotspa.co.za

@CamelotSpaGroup
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Our fl eet

Revealing our 
new colours

fl yairlink.com      @fl y_airlink      Fly Airlink

Embraer 135:  37 Seats

Embraer 140:  44 Seats

Embraer E-Jet 190: 98 seats

6 Business class - seat confi guration 1 and 2

92 Economy class - seat confi guration 2 and 2

Embraer E-Jet 170: 74 seats

6 Business class - seat confi guration 1 and 2

68 Economy class - seat confi guration 2 and 2
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The freedom of the broadest 
route network

JHB

Gaborone

Ndola
Lubumbashi

Pemba Nosy Be

Dar es Salaam

Lusaka

AntananarivoLivingstone
Harare

Kasane
Victoria Falls

Maun Bulawayo

Windhoek
Walvis Bay

Polokwane Vilanculos

Skukuza
Nelspruit

Maputo

Richards Bay

Sikhupe
Sishen

Kimberley
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Bloemfontein Pietermaritzburg
Durban
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East London

Port ElizabethGeorgeCape Town
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FLIGHTS – Domestic

Cape Town - Port Elizabeth - Cape Town

Cape Town - Upington - Cape Town

Cape Town - Hoedspruit - Cape Town

Cape Town - Nelspruit - Cape Town

Cape Town - George - Cape Town

Cape Town - Kimberley - Cape Town

4Z551 Johannesburg  -  Durban 06:50 07:55 1 2 3 4 5 6  E-Jet 190 98
4Z553 Johannesburg  -  Durban 10:25 11:30 1 2 3 4 5 6 7 E-Jet 190 98
4Z569 Johannesburg  -  Durban 16:45 17:50 1 2 3 4 5  7 E-Jet 170 74
4Z552 Durban  - Johannesburg 08:30 09:40 1 2 3 4 5 6  E-Jet 190 98
4Z554 Durban  - Johannesburg 12:05 13:15 1 2 3 4 5 6 7 E-Jet 190 98
4Z570 Durban  - Johannesburg 18:25 19:35 1 2 3 4 5  7 E-Jet 170 74 

4Z600 Cape Town  -  Bloemfontein 06:00 07:35 1 2 3 4 5   Embraer 135 37 
4Z604 Cape Town  - Bloemfontein 10:30 12:05 1 2 3 4 5   Embraer 135 37 
4Z602 Cape Town  -  Bloemfontein 11:20 13:00 1 2 3 4 5 6 7 Embraer 140 44
4Z608 Cape Town  -  Bloemfontein 16:20 17:55 1 2 3 4 5  7 Embraer 135 37 
4Z601 Bloemfontein  -  Cape Town  08:00 09:45 1 2 3 4 5   Embraer 135 37 
4Z605 Bloemfontein  -  Cape Town  12:35 14:20 1 2 3 4 5   Embraer 135 37 
4Z603 Bloemfontein  -  Cape Town  13:30 15:15 1 2 3 4 5 6 7 Embraer 140 44
4Z609 Bloemfontein  -  Cape Town  18:20 20:05 1 2 3 4 5  7 Embraer 135 37

4Z617 Cape Town  -  Kimberley 15:35 17:05 1 2 3 4 5  7 Embraer 140 44
4Z618 Kimberley  -  Cape Town  17:30 19:05 1 2 3 4 5  7 Embraer 140 44

4Z621 Cape Town  -  George 06:40 07:35 1 2 3 4 5   Embraer 140 44
4Z623 Cape Town  -  George 08:00 08:55      6  Embraer 140 44 
4Z631 Cape Town  -  George 12:15 13:10       7 Embraer 135 37 
4Z627 Cape Town  -  George 15:40 16:35 1 2 3 4 5  7 Embraer 140 44
4Z622 George  -  Cape Town  08:10 09:10 1 2 3 4 5   Embraer 140 44
4Z624 George  -  Cape Town  09:20 10:20      6  Embraer 140 44
4Z632 George  -  Cape Town  13:45 14:45       7 Embraer 135 37 
4Z628 George  - Cape Town  17:00 18:00 1 2 3 4 5  7 Embraer 140 44

4Z643 Cape Town  -  Upington 09:50 11:10 1 2 3 4 5   Embraer 140 44
4Z644 Upington  -  Cape Town 11:40 13:00 1 2 3 4 5   Embraer 140 44

4Z657 Cape Town  -  Hoedspruit 09:50 12:20 1 2 3 4 5 6 7 Embraer 135 37
4Z658 Hoedspruit  -  Cape Town 12:50 15:35 1 2 3 4 5 6 7 Embraer 135 37 

4Z663 Cape Town  -  Nelspruit 09:20 11:45 1 2 3 4 5 6 7 Embraer 135 37
4Z664 Nelspruit  -  Cape Town 12:10 14:55 1 2 3 4 5 6 7 Embraer 135 37

4Z671 Cape Town  -  Port Elizabeth 07:10 08:20 1 2 3 4 5   Embraer 140 44
4Z675 Cape Town  -  Port Elizabeth 15:55 17:05 1 2 3 4 5  7 Embraer 140 44
4Z672 Port Elizabeth  -  Cape Town 08:50 10:15 1 2 3 4 5   Embraer 140 44
4Z676 Port Elizabeth  -  Cape Town 18:00 19:25 1 2 3 4 5  7 Embraer 140 44

4Z701 Johannesburg  -  Bloemfontein 06:40 07:40 1 2 3 4 5   Embraer 135 37
4Z713 Johannesburg  -  Bloemfontein 13:20 14:20 1 2 3 4 5 6 7 Embraer 140 44
4Z705 Johannesburg  -  Bloemfontein 16:20 17:20 1 2 3 4 5  7 Embraer 135 37
4Z702 Bloemfontein  -  Johannesburg 08:05 09:05 1 2 3 4 5   Embraer 135 37
4Z714 Bloemfontein  - Johannesburg 14:45 15:45 1 2 3 4 5 6 7 Embraer 140 44
4Z706 Bloemfontein  -  Johannesburg 17:45 18:45 1 2 3 4 5  7 Embraer 135 37

4Z721 Johannesburg  -  Kimberley 06:45 07:50 1 2 3 4 5   Embraer 135 37
4Z723 Johannesburg  - Kimberley 10:00 11:05 1 2 3 4 5 6  Embraer 135 37 
4Z727 Johannesburg  -  Kimberley 15:30 16:35 1 2 3 4 5  7 Embraer 135 37
4Z722 Kimberley  -  Johannesburg 08:15 09:20 1 2 3 4 5   Embraer 135 37
4Z724 Kimberley  - Johannesburg 11:30 12:35 1 2 3 4 5 6  Embraer 135 37 
4Z728 Kimberley  -  Johannesburg 17:00 18:05 1 2 3 4 5  7 Embraer 135 37

4Z747 Johannesburg  -  Pietermaritzburg 07:00 08:05 1 2 3 4 5   Embraer 135 37
4Z735 Johannesburg  -  Pietermaritzburg 12:15 13:20 1 2 3 4 5  7 Embraer 135 37 
4Z743 Johannesburg  -  Pietermaritzburg 16:25 17:30 1 2 3 4 5  7 Embraer 135 37
4Z732 Pietermaritzburg  -  Johannesburg 08:40 09:45 1 2 3 4 5   Embraer 135 37
4Z736 Pietermaritzburg  -  Johannesburg 13:45 14:50 1 2 3 4 5  7 Embraer 135 37 
4Z744 Pietermaritzburg  -  Johannesburg 17:55 19:00 1 2 3 4 5  7 Embraer 135 37

4Z751 Johannesburg  -  Mthatha 06:15 07:35 1 2      Embraer 135 37 
4Z753 Johannesburg  -  Mthatha 06:55 08:15      6  Embraer 135 37 
4Z757 Johannesburg  -  Mthatha 11:50 13:05 1 2 3 4 5  7 Embraer 135 37
4Z755 Johannesburg  -  Mthatha 15:55 17:15   3 4 5  7 Embraer 135 37
4Z752 Mthatha  -  Johannesburg  08:00 09:20 1 2      Embraer 135 37 
4Z754 Mthatha  -  Johannesburg  08:40 10:00      6  Embraer 135 37 
4Z758 Mthatha  - Johannesburg  13:40 15:00 1 2 3 4 5  7 Embraer 135 37
4Z756 Mthatha  -  Johannesburg  17:40 19:00   3 4 5  7 Embraer 135 37

Johannesburg - Durban - Johannesburg

Cape Town - Bloemfontein - Cape Town      

Johannesburg - Kimberley  - Johannesburg

FLIGHT ROUTE DEPARTURE ARRIVAL FREQUENCY AIRCRAFT SEATS

Johannesburg - Bloemfontein - Johannesburg

Johannesburg - Mthatha - Johannesburg  

Johannesburg - Pietermaritzburg - Johannesburg  

Complimentary 20kg Checked in Bag and 7kg Hand Baggage

NOTE REDUCED SCHEDULE OPERATES DURING FESTIVE SEASON
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FLIGHTS – Domestic

Johannesburg - Upington - Johannesburg  

Johannesburg  - Port Elizabeth - Johannesburg 

4Z761 Johannesburg  -  Upington 07:10 08:40 1       Embraer 135 37
4Z769 Johannesburg  -  Upington 15:20 16:50   3 4 5  7 Embraer 135 37
4Z762 Upington  -  Johannesburg 09:05 10:30 1       Embraer 135 37
4Z770 Upington  -  Johannesburg 17:20 18:45   3 4 5  7 Embraer 135 37 

4Z789 Johannesburg  -  Port Elizabeth 06:20 08:05 1 2 3 4 5 6  Embraer 140 44
4Z793 Johannesburg  -  Port Elizabeth 07:10 08:45 1 2 3 4 5 6  E-Jet 170 74
4Z797 Johannesburg  -  Port Elizabeth 10:15 11:50 1 2 3 4 5 6 7 E-Jet 190 98
4Z791 Johannesburg  -  Port Elizabeth 11:05 12:50 1 2 3 4 5 6 7 Embraer 140 44
4Z795 Johannesburg  -  Port Elizabeth 15:30 17:05 1  3 4 5  7 E-Jet 190 98
4Z795 Johannesburg  -  Port Elizabethh 15:30 17:15  2      Embraer 135 37
4Z799 Johannesburg  -  Port Elizabeth 16:25 18:10 1 2 3 4 5  7 Embraer 140 44
4Z790 Port Elizabeth  -  Johannesburg 08:35 10:25 1 2 3 4 5 6  Embraer 140 44
4Z794 Port Elizabeth  -  Johannesburg 09:30 11:15 1 2 3 4 5 6  E-Jet 170 74
4Z798 Port Elizabeth  -  Johannesburg 12:30 14:15 1 2 3 4 5 6 7 E-Jet 190 98
4Z792 Port Elizabeth  -  Johannesburg 13:20 15:10 1 2 3 4 5 6 7 Embraer 140 44
4Z796 Port Elizabeth  -  Johannesburg 17:50 19:35 1  3 4 5  7 E-Jet 190 98
4Z796 Port Elizabeth  -  Johannesburg 17:50 19:35  2      Embraer 135 37
4Z800 Port Elizabeth  -  Johannesburg 18:40 20:30 1 2 3 4 5  7 Embraer 140 44

4Z809 Johannesburg  -  Polokwane 10:05 11:00 1 2 3 4 5 6 7 Embraer 135 37
4Z810 Polokwane  -  Johannesburg 11:25 12:20 1 2 3 4 5 6 7 Embraer 135 37 

4Z823 Johannesburg  -  Nelspruit 07:00 07:50 1 2 3 4 5   Embraer 135 37
4Z825 Johannesburg  -  Nelspruit 12:15 13:05 1 2 3 4 5 6 7 E-Jet 170 74
4Z845 Johannesburg  -  Nelspruit 15:40 16:35 1 2 3 4 5  7 Embraer 135 37
4Z824 Nelspruit  -  Johannesburg  08:20 09:15 1 2 3 4 5   Embraer 135 37
4Z826 Nelspruit  -  Johannesburg  13:40 14:35 1 2 3 4 5 6 7 E-Jet 170 74
4Z846 Nelspruit  -  Johannesburg  17:00 17:55 1 2 3 4 5  7 Embraer 135 37

4Z865 Johannesburg -  Skukuza 13:05 14:05 1   4 5  7 Embraer 140 44
4Z866 Skukuza  -  Johannesburg  14:35 15:40 1   4 5  7 Embraer 140 44 

4Z871 Johannesburg  -  Hoedspruit 10:30 11:25 1 2 3 4 5 6 7 Embraer 135 37
4Z872 Hoedspruit  -  Johannesburg  12:00 13:05 1 2 3 4 5 6 7 Embraer 135 37

4Z893 Johannesburg -  Cape Town 06:20 08:30 1 2 3 4 5   E-Jet 190 98 
4Z891 Johannesburg  -  Cape Town 07:10 09:20 1 2 3 4 5 6  E-Jet 190 98
4Z895 Johannesburg  -  Cape Town 09:55 12:05 1 2 3 4 5 6  E-Jet 190 98
4Z905 Johannesburg  -  Cape Town 10:25 12:35 1 2 3 4 5 6  E-Jet 190 98 
4Z903 Johannesburg  -  Cape Town 12:10 14:20 1 2 3 4 5 6 7 E-Jet 190 98 
4Z907 Johannesburg  -  Cape Town 13:30 15:40       7 E-Jet 190 98
4Z901 Johannesburg  -  Cape Town 14:20 16:30 1 2 3 4 5   E-Jet 190 98
4Z899 Johannesburg  -  Cape Town 15:10 17:20      6 7 E-Jet 190 98 
4Z897 Johannesburg  -  Cape Town 17:00 19:10 1 2 3 4 5  7 E-Jet 190 98
4Z909 Johannesburg  -  Cape Town 18:00 20:10 1 2 3 4 5  7 E-Jet 190 98 
4Z892 Cape Town  -  Johannesburg 06:50 08:55 1 2 3 4 5 6  E-Jet 190 98
4Z904 Cape Town  -  Johannesburg 07:30 09:35 1 2 3 4 5   E-Jet 190 98 
4Z902 Cape Town  -  Johannesburg 09:15 11:20 1 2 3 4 5 6 7 E-Jet 190 98 
4Z900 Cape Town  -  Johannesburg 10:00 12:05 1 2 3 4 5 6  E-Jet 190 98
4Z896 Cape Town  -  Johannesburg 14:00 16:05 1 2 3 4 5 6 7 E-Jet 190 98
4Z920 Cape Town -  Johannesburg 15:05 17:10 1 2 3 4 5 6 7 E-Jet 190 98 
4Z894 Cape Town  -  Johannesburg 16:15 18:20 1 2 3 4 5   E-Jet 190 98 
4Z908 Cape Town  -  Johannesburg 16:30 18:35       7 E-Jet 190 98
4Z898 Cape Town  -  Johannesburg 17:15 19:20 1 2 3 4 5   E-Jet 190 98
4Z910 Cape Town  -  Johannesburg 18:00 20:05       7 E-Jet 190 98

4Z913 Johannesburg  -  East London 07:20 08:50 1 2 3 4 5 6  Embraer 135 37
4Z915 Johannesburg  -  East London 10:30 12:00 1 2 3 4 5 6 7 Embraer 135 37 
4Z917 Johannesburg  -  East London 15:15 16:35 1 2 3 4 5  7 E-Jet 190 98
4Z914 East London  -  Johannesburg  09:20 10:55 1 2 3 4 5 6  Embraer 135 37
4Z916 East London  -  Johannesburg  12:25 14:00 1 2 3 4 5 6 7 Embraer 135 37 
4Z918 East London  -  Johannesburg  17:10 18:50 1 2 3 4 5  7 E-Jet 190 98

Johannesburg - Hoedspruit - Johannesburg      

FLIGHT ROUTE DEPARTURE ARRIVAL FREQUENCY AIRCRAFT SEATS

Johannesburg - Skukuza - Johannesburg

Johannesburg - East London - Johannesburg  

Johannesburg - Cape Town - Johannesburg       

Johannesburg - Nelspruit - Johannesburg       

Johannesburg - Polokwane - Johannesburg 

Airlink's DOMESTIC flights check-in Terminal B counters B89 - B101 at OR Tambo International Airport. 

MEMBER

EXCESS BAGGAGE AND SPORTING EQUIPMENT: Refer to www.flyairlink.com Important information & Conditions of Carriage Clause 10 Baggage 10.3
Whilst every effort has been made to ensure accuracy of content of the published timetable, both operational and strategic issues       cause 
timetable changes. Due to the forward lead time required for publication, these often cannot be duly reflected. Should this occur, Airlink and its 
agents are not responsible for any errors, omissions, losses or detriments arising from the publication.

• Flight schedules subject to change • Contact your booking agent for these conditions 

For reservations visit www.flyairlink.com or your travel agent.
Day 1 = Monday, Day 7 = Sunday

NOTE REDUCED SCHEDULE OPERATES DURING FESTIVE SEASON
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FLIGHTS – Regional

FLIGHTS – Festive Season Schedule

Johannesburg  - Lubumbashi - Johannesburg Effective 30 Nov 2020

Johannesburg  - Dar es Salaam - Johannesburg Effective 01 Dec 2020

Johannesburg  - Maseru - Johannesburg

Cape Town - George - Cape Town Effective 10 Dec 2020 - 13 Jan 2021

Johannesburg - George - Johannesburg Effective 10 Dec2020 - 13 Jan 2021

Johannesburg - Nose Be - Johannesburg Effective 13 Dec 2020 - 10 Jan 2021

Johannesburg  - Sikhuphe - Johannesburg

Johannesburg  - Harare - Johannesburg

4Z021 Johannesburg  -  Lubumbashi 12:00 14:30 1  3  5   E-Jet 170 74
4Z022 Lubumbashi  -  Johannesburg 15:10 17:50 1  3  5   E-Jet 170 74

4Z034 Johannesburg  -  Dar es Salaam 12:00 16:25  2  4   7 E-Jet 170 74
4Z035 Dar es Salaam  -  Johannesburg 17:05 19:50  2  4   7 E-Jet 170 74 

4Z052 Johannesburg  -  Maseru 9:35 10:35 1 2 3 4 5 6 7 Embraer 135 37
4Z053 Maseru -  Johannesburg 11:00 12:05 1 2 3 4 5 6 7 Embraer 135 37 

4Z084 Johannesburg  -  Sikhuphe 12:55 13:45 1 2 3 4 5 6 7 Embraer 135 37
4Z085 Sikhuphe  -  Johannesburg 14:10 15:15 1 2 3 4 5 6 7 Embraer 135 37 

4Z100 Johannesburg  -  Harare 06:25 08:00 1 2 3 4 5   E-Jet 170 74
4Z104 Johannesburg  -  Harare 10:40 12:15 1 2 3 4 5 6 7 E-Jet 190 98
4Z102 Johannesburg  -  Harare 15:30 17:05 1 2 3 4 5  7 E-Jet 170 74 
4Z101 Harare -  Johannesburg 08:45 10:30 1 2 3 4 5   E-Jet 170 74 
4Z105 Harare -  Johannesburg 13:00 14:45 1 2 3 4 5 6 7 E-Jet 190 98
4Z103 Harare -  Johannesburg 17:50 19:35 1 2 3 4 5  7 E-Jet 170 74

4Z110 Johannesburg  -  Bulawayo 10:40 11:55 1 2 3 4 5 6 7 Embraer 135 37
4Z111 Bulawayo  -  Johannesburg  12:35 14:05 1 2 3 4 5 6 7 Embraer 135 37

4Z172 Johannesburg  -  Gaborone 06:20 07:15 1 2 3 4 5   Embraer 140 44
4Z180 Johannesburg  -  Gaborone 13:50 14:45 1 2 3 4 5 6 7 Embraer 140 44
4Z173 Gaborone  -  Johannesburg 07:45 08:40 1 2 3 4 5   Embraer 140 44
4Z181 Gaborone  -  Johannesburg 15:15 16:10 1 2 3 4 5 6 7 Embraer 140 44

4Z128 Johannesburg  -  Windhoek 13:45 16:00 1 2 3 4 5 6 7 E-Jet 190 98
4Z129 Windhoek  -  Johannesburg 16:35 18:35 1 2 3 4 5 6 7 E-Jet 190 98 

4Z141 Johannesburg  -  Walvis Bay  10:20 12:45 1  3  5 6 7 Embraer 135 37
4Z142 Walvis Bay  -  Johannesburg  13:30 15:40 1  3  5 6 7 Embraer 135 37

4Z152 Johannesburg -  Ndola 10:20 12:40 1  3  5  7 Embraer 135 37
4Z153 Ndola  -  Johannesburg 13:10 15:45 1  3  5  7 Embraer 135 37

4Z162 Johannesburg  -  Lusaka  11:15 13:10 1 2 3 4 5 6 7 E-Jet 170 74
4Z164 Johannesburg  -  Lusaka  15:35 17:35 1 2 3 4 5  7 Embraer 135 37 
4Z163 Lusaka  -  Johannesburg 13:50 16:00 1 2 3 4 5 6 7 E-Jet 170 74
4Z165 Lusaka  -  Johannesburg 18:05 20:20 1 2 3 4 5  7 Embraer 135 37

4Z204 Johannesburg  -  Pemba 09:30 12:20   3  5   Embraer 135 37
4Z205 Pemba  -  Johannesburg 12:50 16:10   3  5   Embraer 135 37

4Z214 Johannesburg  -  Beira  11:05 12:45  2  4    Embraer 135 37
4Z215 Beira  -  Johannesburg  13:10 15:10  2  4    Embraer 135 37

4Z260 Johannesburg  -  Vilanculos 11:30 13:00  2    6  Embraer 135 37
4Z261 Vilanculos  -   Johannesburg 13:35 15:20  2    6  Embraer 135 37 

4Z272 Johannesburg  -  Maputo 13:45 14:40   3  5   Embraer 140 44
4Z273 Maputo  -  Johannesburg 15:15 16:25   3  5   Embraer 140 44

4Z300 Johannesburg  -  Maun 11:55 13:30  2  4  6  Embraer 140 44
4Z301 Maun  -  Johannesburg 14:00 15:35  2  4  6  Embraer 140 44

4Z306 Johannesburg  -  Kasane 11:40 13:25 1  3  5   Embraer 140 44
4Z307 Kasane  -  Johannesburg 13:55 15:45 1  3  5   Embraer 140 44

4Z326 Cape Town  -  Windhoek  13:40 15:55 1 2 3 4 5 6 7 Embraer 135 37
4Z327 Windhoek  -  Cape Town  16:30 18:40 1 2 3 4 5 6 7 Embraer 135 37

4Z 626 Cape Town  -  George 12:20 13:15 1 2 3 4 5  7 E-Jet 190 98
4Z 629 George  -  Cape Town 14:00 14:50 1 2 3 4 5  7 E-Jet 190 98

4Z 693 Johannesburg  -  George 09:40 11:40 1 2 3 4 5 6 7 E-Jet 190 98
4Z 694 George  -  Johannesburg 15:30 17:15 1 2 3 4 5  7 E-Jet 190 98
4Z 696 George  -  Johannesburg 12:20 14:05      6  E-Jet 190 98

4Z 246 Johannesburg  -  Nose Be 09:30 14:00       7 E-Jet 190 98
4Z 247 Nose Be  -  Johannesburg 14:45 17:30       7 E-Jet 190 98

Johannesburg - Ndola - Johannesburg     

FLIGHT

FLIGHT

ROUTE

ROUTE

DEPARTURE

DEPARTURE

ARRIVAL

ARRIVAL

FREQUENCY

FREQUENCY

AIRCRAFT

AIRCRAFT

SEATS

SEATS

Johannesburg - Walvis Bay - Johannesburg

Johannesburg - Windhoek - Johannesburg

Johannesburg - Pemba - Johannesburg

Johannesburg - Beira - Johannesburg

Johannesburg - Vilanculos  - Johannesburg

Johannesburg - Maputo - Johannesburg 

Cape Town - Windhoek - Cape Town

Johannesburg - Kasane - Johannesburg Effective 11 Dec 2020

Johannesburg - Maun - Johannesburg Effective 01 Dec 2020

Johannesburg - Lusaka - Johannesburg

Johannesburg - Bulawayo - Johannesburg      

Johannesburg - Gaborone - Johannesburg      
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Anton Smit’s sculptures have been bought and 
exhibited by many prominent South African businesses 
and people, and graced international art hubs such as 
Milan, Rome and New York, where he was featured on 
the cover of The New York Times. It’s easy to see why the 
world gravitates towards Smit’s pieces, some of which 
can fit in one’s hand, with others towering several 
storeys. Each piece not only tells a story about life, but 
also about the artist’s view on life.

And what a life it’s been. Born in Boksburg in 1954, 
Smit started his artistic career at a young age. With 
humble beginnings and a long, hard journey of self-
discovery, clawing his way up the precarious ladder 
of the art world, it’s easy to imagine a hardened 
man emerging from the other side. And that would 
be correct. But only partly. While his path had 
strengthened his resolve to create art that’s true to 
himself, Smit remains humble – a surprising trait for 
someone who has achieved such fame in the upper 
echelons of the international artistic community.

Along with his wife, Roelien Smit, herself an 
acclaimed interior designer and a pillar of strength 
in Smit’s professional and private life, Smit’s social 
responsibilities and charities are numerous. Some 
of the main South African projects he’s involved 
in are the Make A Difference (MAD) Leadership 
Foundation, providing academically talented scholars 
with leadership development opportunities through 
education; the Lunchbox Fund, which provides meals 
to underprivileged children, encouraging them to 
attend school and enabling them to concentrate and 
learn; and Little Angels, a home for children with 
special needs, located in Somerset West.

When the COVID-19 pandemic struck, Anton and 
Roelien launched the RESTORE Art Investment 
Initiative, where 20% of sales on selected discounted 
sculptures were donated to the Ubuhle Christian 
School – a non-profit rural school for children, 
especially orphans and vulnerable children, in 
Bronkhorstspruit, Gauteng.

This spirit of giving is not just a testament to Smit’s 
character and faith – it also lies at the core of who he 

is as an artist. “Empower me to be a bold participant 
rather than a timid saint in waiting,” he says – and 
does, refusing to stick to norms, trends and rules.

Avoiding the influence of other sculptors, Smit sticks 
to his guns, applying his art in his unique way, which 
is why he is a leader in his field. He’s about to take 
the lead again with Rapture, his new solo exhibition 
opening on 28 November 2020 at the Grande Provence 
Wine Estate, Franschhoek, where the public will be 
able to view his latest work – the next step on his path 
of Physical Transcendentalism; his New Futurism, 
shaking up the sculpting world once more.

“There can be no renewal of art if the essence is not 
renewed,” says Smit, whose life and career revolves 
around constant change and movement.

For those who cannot visit the exhibition, the Anton 
Smit Sculpture Park, on the northern shore of the 
Bronkhorstspruit Dam, is open to the public.

Text and photography | Supplied

To view Anton Smit’s 
work online, go 
to Instagram (@
anton_smit_sculptor) 
or antonsmit.co.za.

promotion

True art is more than just capturing a moment or a feeling. It lives, it breathes, and grows, 
transcending space and time, and breaking through the barriers of preconception. True artists know this, 
and Anton Smit is one of them.

Moving on to the next 
phase Anton Smit is about to re-sculpt the future… again
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Mrs Fletcher (16SNL)
This Showmax comedy-drama 
sees a 40-something single mom 
and her college freshman son 
simultaneously but separately 
finding themselves in situations 
where they have the opportunity 
to explore and define their 
sexuality, with all of the societal 
and familial awkwardness that 
entails. Kathryn Hahn as Eve 
Fletcher is a relatable, funny 
presence, whose struggles 
juggling motherhood and a 
midlife crisis allow the viewer 
a sweetly gauche intimacy 
with the character, making 
her misadventures hilarious 
and occasionally cringeworthy. 
Jackson White, as her jock son 
Brandon, is less likeable, but the 
writing reflects his struggles as no 
less important or understandable 
than his mother’s. Funny, slightly 
disconcerting, and well made.

Books That Changed 
History – Senior Editor 
Kathryn Hennessy
There are a number of 
publications with a similar 
theme – lists of publications from 
across the centuries that have 
proved particularly influential 
under various headings: politics, 
religion, relationships, psychology, 
art and much more. This one 
has the edge over much of the 
competition thanks to its size, 
layout and general production 
values. Its large format allows it to 
do justice to the visual splendour 
of illuminated book illustrations 
and to the finer details of 
much smaller publications (as 
a side note, a key allows for a 
fascinating insight into the real 
scale of some of these important 
books, with the original Don 
Quixote, for instance, being about 
the same size as an adult’s hand).

After Life: Season 2 
(16LS)
Ricky Gervais will always 
polarise viewers, but the 
theme of his After Life 
series is universal. We all 
lose people we love, and 
we all grieve. In Season 2, 
Gervais’s Tony is no less 
broken by the passing 
of his wife, even though 
some time has elapsed. 
He has become a little more 
self-aware, however, and 
is doing his best to treat 
those around him with more 
compassion. This is made 
more difficult – hilariously 
– by the personalities of 
many of his colleagues 
and acquaintances, who do 
little to inspire his affection. 
Gallows humour and moving 
insights – there’s plenty here 
for both brain and heart.

The late and much-missed Harry 
Kalmer’s final book, A Thousand Tales of 
Johannesburg, is initially an odd creature, 
at once living up to its title and not doing 
so. To begin with, it has the feeling of a 
collection of short stories, broken down 
by paragraph break marks into even 
briefer vignettes, and further splintered 
by jumps back and forth across time. 

But, as connections between the 
characters become clearer, and how the 
behaviour of those who came before 
affected those who came later is explained, 

the narrative coalesces into 
a single story. Johannesburg, 
through the lives of different 
generations of a single family, 
some of their associates and 
one of the many immigrants 
trying to make their way 
in the city, is painted in a 
layered, multi-hued way, in 
which not all the colours are 
pleasing to the eye. That it is 
both crazily cosmopolitan and 
problematically prejudiced is 
an accurate and challenging 
reflection of the city, and though Kalmer’s 
small slice of its personality doesn’t reveal 
its entire character, his writing has, with 
its intellectual elegance, great authenticity. 

This produces both a sense 
of unease as you identify 
an attitude or a shortfall in 
perspective similar to one 
of the characters’, and a 
warm rapport with a place, 
an association with a place 
or a shared pleasure (like 
sharing a meal in a way 
that, for whatever curious 
reason, feels South African). 
There are no traditional 
heroes in this story, and 
that too feels real; all of 

us being small bit players in a larger city 
story, dealing with banalities and profundity 
in the course of a single day and trying to 
make it matter in our restricted milieu.

ED’S CHOICE

A Thousand Tales 
of Johannesburg by 
Harry Kalmer

Media This month: Johannesburg, saxophones, sex and death

travel   leisure | lifestyle

 REVIEWS

John G Williams: Breath
In this elegant, beautifully 
produced collection, 
saxophonist John Williams 
explores the expression of 
both his sax and the delicate 
vocals of Emma Williams – 
both instruments requiring 
fine breath control to most 
effectively play their role in his 
compositions. It’s a lovely idea, 
and one well-realised here. 
Constructed as if it had a side 
one and side two, the album 
features first the vocal versions 
of five songs with Williams 
(John, that is) joining expert 
sessioneers Julian Wiggins, 
Concord Nkabinde, Michael 
Bester and Neill Ettridge as the 
band behind Emma’s vocals. 
Tracks six to 10 are then the 
same songs repeated, but 
with Williams’s sax to the 
fore as the lead instrument.

The number of top 10 finishes Jack Nicklaus achieved in golf’s 
major championships in the 1970s (there were 40 tournaments).
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Try the addictive game of Sudoku. The aim is to fill 
each block with a number from 1 to 9. Each number 
must not appear more than once in each row, column 
and square.

If you can’t finish this puzzle during your flight, 
please take this free copy of Skyways with you. 
The cabin attendant will make sure that the next 
passengers get their own magazine, with a clean 
Sudoku for them to puzzle over!

sudoku

Battleships is a solitaire version of the classic 
strategy game in which you must locate and sink 
a hidden fleet. 

The numbers indicate the number of squares 
in each row/column that contain a ship or ship 
segment. Clues may indicate water, specific ships, 
or parts of ships. 

Circles indicate submarines (one-square ships). 
Semicircles indicate ends of larger ships. Large 
squares indicate ship middles. Diamonds are 
unspecified ship pieces. The complete list of ships 
is shown on the right side of the puzzle. No ship 
may touch another ship, even diagonally.
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battleship

travel   leisure | lifestyle
 PUZZLES

Solutions on pg 63.
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travel   leisure | lifestyle
 FOOD

You may have a whole big meal to cook, but throughout the day 
your guests need things to nibble on. Don’t stretch yourself even 
further; rather use store-bought snacks and present them in an 
original, festive way.

Festive fruit
Use a Styrofoam cone and some fruit skewered onto toothpicks to 
create a healthy Christmas tree snack. You can do the same with 
salad veggies like baby tomatoes and pieces of cucumber.

Berry brownies
Buy (or make if you’re up to it) some chocolate brownies, then use 
whipped cream (the kind in a can) and an upside-down strawberry 
to give them little Christmas hats. Simple but effective.

Jolly jelly
A simple red jelly can look special if you add some finishing 
touches – like cranberries and a sprig of rosemary. 

Santa sandwich
Use health bread or some Melba toast, cold meats, red and green 
peppers and some cream cheese to create a fun snack for the kids. 
You can also make Christmas tree or star sandwiches, using a 
cookie cutter and decorating them with cream cheese, peppers and 
spring onion.

Text and photography | Supplied

Festive snacks
Don’t make things complicated – sometimes 
presentation goes a long way!
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hiccups?  •  What 
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 MEET THE ANIMALS
OF THE AMAZON

ASK A DOCTOR

BAKE 
CHRISTMAS 

COOKIES

WIN ONE OF FIVE HAMPERS, WORTH R2,000

CHRISTMAS 
COOKIES

IS A 
PINEAPPLE 
A BERRY?

2 EASY WAYS TO
SUBSCRIBE • coolmags.com

• subscriptions@panorama.co.zaTHERE’S SOMETHING FOR THE WHOLE FAMILY!

The perfect way 
for family and friends 

to fuse together is to be 
braintained by interesting 

reading. We have the whole 
family covered, so make sure 
you visit coolmags.com for 

the best presents ever!

A pineapple is neither a pine cone nor 
an apple nor a single fruit. It is a group 

of berries that have fused together.

http://www.coolmags.co.za


Get the answer
       

Solutions to Sudoku and Battleship. 
Puzzles on page 59.
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Did you

Test your general knowledge with this month’s quiz
know

take | off
Answers 
1. Melbourne
2. Sleight of hand 
3. Slingback
4. Shampoo
5. Lastminute.com
6. Laser 
7. Las Vegas

8. 30
9. Junk in space
10.  Magnum opus
11. Spin
12. Commandment
13. Shangri-La
14. 90
15. Fifteen

was conceived in James Hilton's 1933 
novel Lost Horizon?

14. How many degrees are in a right angle?
15. What number is Jamie Oliver's charity 

restaurant concept?

Text | Courtesy of www.businessballs.com 

Questions
1. What is the state capital and largest city 

of Victoria, Australia? 
2. Spell the expression: slieght of hand; 

slyte of hand; sleight of hand; or slight of 
hand?

3. What is the traditional name for a 
women's shoe held in place by a strap 
behind the ankle above the heel?

4. The Hindi word campo, meaning ‘press’, 
is the origin of what word for a modern 
consumable product and related verb?

5. Name the successful travel and 'e-tailer' 
website founded by Martha Lane Fox and 
Brent Hoberman in 1998.

6. 'Light amplification by stimulated 
emission of radiation' is better known by 
what modern word?

7. What US city is called 'The Meadows' in 
Spanish?

8. What is 5/12 of 72?
9. In 2011, the US National Research 

Council suggested a clean-up of what 
exponentially increasing debris problem, 
using magnets, nets and giant umbrellas: 
coins in sewers; litter in oceans; junk in 
space; or cans in the countryside?

10. What Latin expression, meaning 'great 
work', described the search for the secret 
of alchemy?

11. Which one of these is not a commonly 
described stroke or stage of a piston in a 
four-stroke internal combustion engine: 
intake; compression; spin; power; or 
exhaust?

12. In Judaism, what is a mitzvah: 
commandment; wedding; celebration; 
or drink?

13. What mythical paradise and expression 
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The cost of a hard disk containing 
1GB of data in 1981.

R4.95 million

Clue to question 3.
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“I know the rules are more relaxed now, but I’m still being super-careful about going out. I 
prefer to only go into venues that I’ve sanitised myself, and I go for a walk at the crack of dawn – 
before the idiots are awake and on the street without their masks.”

This was the response from a friend I contacted 
about the possibility of meeting for a coffee to catch 
up after long months of not seeing each other during 
the lockdown. Knowing him well, it wasn’t a surprising 
response – the character in A Christmas Carol he most 
closely identifies with will always be Scrooge – and it 
underlined a facet of the whole pandemic experience 
that I hadn’t really considered.

To draw a parallel with another well-known Christmas 
story: if you are the Grinch, having a valid, sensible 
excuse not to go out in public and encounter other 
people, unless absolutely necessary, is something 
close to heaven. You don’t need that cool, curly-tipped 
mountain looming over a village, and there’s no need to 
slum it in a cave above the snowline, which makes the 
delivery of groceries something of an inconvenience, at 
the very least.

For the committed killjoy, the lockdown has brought 
the world into line with what they consider not only 
the appropriate way, but perhaps the only way, to live. 
Curfews are in place, people in coffee shops are forced 
to sit some distance away, and masks handily hide an 
unsmiling countenance. During lockdown, such a 
person appears to be, at worst, simply one of the more 

sensible citizens going about their business – making 
quick, focused darts into grocery stores and taking brisk 
early walks for exercise before shutting themselves in 
for another satisfying day of solo work, unaccompanied 
reading, lone TV viewing and solitary dining.

For the merry malcontent, this time of the year – the 
holidays and their associated family get-togethers, end-
of-year parties and crowded malls – is painful. If they 
are able to smile, it’s a ‘because etiquette requires it’; a 
rictus that never reaches the eyes. And, under normal 
circumstances, they’re the ones that seem out of place; 
the ones whose behaviour seems selfish and out of step 
with the season.

COVID-19 has moved the goalposts. Grinches will, in 
the short term (and possibly beyond), be in vogue. They 
will see the second and subsequent waves of infection 
bypass them because they’re completely unwilling to put 
themselves at risk. As Jim Carrey noted in his portrayal 
of the character in 2000: “One man’s toxic sludge is 
another man’s potpourri.”

Ultimately, perhaps it’ll be the rest of us who end up 
being green – with envy.

Text | Bruce Dennill Photography | pathdoc

For the committed 
killjoy, the lockdown 

has brought the world 
into line with what 

they consider not 
only the appropriate 

way, but perhaps the 
only way, to live.

talespin

Finally! A holiday season Scrooge 
himself can invest in

Good for 
grinches
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the International 
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so different, depending 
on how they’re cooked?
• Can apps boost mental health? p.26
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Why do we have biases?
Dr Pragya Agarwal In 
evolutionary terms, we are 
designed to differentiate 
between people, and make 
those quick decisions 
between people who belong 
to our group, or our tribe, 
and those who don’t. That 
was kind of a survival 
strategy because resources 
were limited and people had 
to say, “this is a threat to me 
or to the limited resources, 
and so this person is an 
out-group.” 
We make these quick 
decisions about whether this 
person or object is a threat, 
or whether we should fear 
them. These kinds of 
in-group, out-group 
demarcations are made 
quickly, because we have to 
process so much information. 
There’s no time to take every 
bit of information on a 
rational, logical level. So, a 
lot of this is processed on the 

basis of our previous 
experiences. We make these 
quick matches between our 
previous experiences: say, in 
the past, this kind of person 
or situation was a threat to 
us, so that is what this will be.
That’s how these immediate 
stereotypes are formed. We 
rapidly make demarcations 
and distinctions and labels, 
as a way of processing 
information really quickly 
before we can take it to a 
rational level in our brain.

Are there benefits to this?
Absolutely. Say I go 
shopping and want to choose 
a brand of cereal in the 
supermarket. If I took every 
bit of information around me 
and weighed it up and tried 
to make an independent 
decision based on clear 
analysis, then there’s not 
enough time. I would be 
stuck with every decision in 
the world.

But there are obviously 
negative sides to it in certain 
situations and where these 
decisions actually make an 
impact. They have life-or-
death impact. They’re more 
important than just choosing 
a brand of cereal.  

How does social media fit            
into this?
Some of the discourse 
around biases and prejudices 
can become quite heated 
because they can feel like a 
judgment on our whole 
identity. We say that you are 
biased, so you are a bad 
person.
What I’m trying to do in my 
book is, by giving scientific 
evidence and bringing in 
different case studies and 
theories, to help us 
understand that we can all 
unlearn some of our toxic 
behaviours. Yes, social 
media is creating echo 
chambers and filter 

Our brain uses shortcuts to think quickly but, sometimes, these mental 
timesavers let us down. Dr Pragya Agarwal discusses the science of 
cognitive biases, and why it’s more important than ever to understand 
how they hold sway over our views 

  J TEXT: AMY BARRETT
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bubbles. Social media is 
strengthening the sense 

of belonging in a particular 
community, that “I belong in 
a particular tribe, so I cannot 
engage with anybody who 
does not belong in that”. 
Again, we’re falling back on 
primal in-group, out-group 
tendencies through these 
mediums. But I also think 
that these divides are being 
reinforced by the climate in 
which we live.
If a marginalised community 
starts talking about and 
pushing back against 
prejudices, then there will be 
further divides initially. But 
having more evidence, and 
open-minded, non-
judgmental platforms for 
these discussions is 
important. 

Tell us about the types of biases.
An explicit bias is something 
that is very clear. If 
somebody purposefully 
discriminates between two 
people based on their race or 
skin colour, or how much 
they earn, and it’s clear that 
this discrimination is 
happening or these 
prejudices exist, then that is 
an explicit bias.
But there are also implicit 
ones, which are more 
difficult to identify as biases. 
These affect our decisions 
and our actions, but they are 
not very clear. For instance, 
making fun of somebody, or 
preferring one person over 
another: if someone looks at 
a CV and says, “Oh, I think 
this person is more qualified 
than the other,” just because 
they went to a certain 
university.

All of us also carry a 
conformity bias; we are 
more attracted to people 
who are more like us. Those 
kinds of biases are not easy 
to mark out.

Once you’re aware of 
unconscious biases, can you 
train yourself out of them?
There’s a debate about 
whether unconscious bias is 
something we’re born with or 
whether we can unlearn it. 
Personally, I believe that a 
lot of these biases are 
learned and shaped through 
our experiences. The way 
that we have been brought 
up, the cultural and social 
context, the media we’ve 
been exposed to, the things 
that our tribe and our 
community tell us, the things 
we talk about or we read in 
newspapers. We learn them 
throughout our lifetime. And 
because we learn them, we 
can unlearn them as well. I 
believe that, once we become 
aware of them and we reflect 
on them, we can change our 
attitudes accordingly.

So, things in your childhood 
appear later in life as 
unconscious biases?
Yes. In my book, I talk about 
developmental psychology, 
and how children, as they’re 
growing up, start forming the 
sense of in-group and 
out-group associations. 
That’s a natural response for 
children, because they’re 
making sense of their own 
identity, their own place in 
the world. It’s largely shaped 
by who they see around 
them, who they see as foes, 
who they see as friends, who 

they find comfort with. 
There’s no real prejudice 
involved in that stage, but 
prejudices are bolstered and 
reinforced by messages they 
might get from their parents, 
or from their education, or 
the books they read and the 
TV that they watch.

Do you see a future without 
these biases?
No. I don’t think so. I think 
change will happen, and is 
happening slowly – very 
slowly, because there is 
always resistance to any kind 
of change in status quo. 
People who have privilege 
will always resist, because 
that threatens their status, 
and that means they worry 
about what their position and 
place in society will be once 
their status changes. It’s 
important that we talk about 
it, that we become aware of 
things [that arise from 
biases] like micro-
aggressions. Things that 
were acknowledged and 
ingrained as part of our 
culture, and accepted as 
okay, even though it hurt the 
person who was being 
marginalised or victimised.
We cannot just do away with 
all our cognitive biases; all 
our implicit biases. Bias is 
not always negative. But we 
can do away with the 
stereotypes, prejudices and 
discrimination that are 
linked to some of the biases 
that we carry.

How do you study people’s 
biases?
It’s difficult to measure and 
quantify these things. In my 
book I critique some of the 

tools and methods which 
have been considered as the 
absolute one way that we can 
measure bias. Like the 
Implicit Association Test 
(IAT), for instance. The IAT 
was proposed by Harvard 
psychologists and it has been 
used for a long time, because 
we don’t have any other test. 
It’s a useful tool, but some 
people think it gives a 
measurable value for what 
implicit bias is. It works on 
the basis of association and 
in that way, it tells us what 
our implicit biases are. If I 
associate a certain thing with 
a certain thing. For example, 
if I say apple = green all the 
time, then obviously I 
believe, firmly, that apples 
are always green, and they AS
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“We cannot just do away with all our 
cognitive biases; all our implicit biases. 
But we can do away with the stereotypes, 
prejudices and discrimination that are 
linked to some of the biases we carry.”

Dr Pragya Agarwal is a 
behavioural and data scientist, 
ex-academic, and a freelance 
writer and journalist. She runs 
a research think tank called 
The 50% Foundation, which is 
for gender equality. Her book, 
Sway, emerged out of her 
own academic research, and 
her interest in how bias and 
uncertainty get built into data 
technology. It was also based 
on her personal experience as a 
woman growing up in India and 
in the UK, in a predominantly 
white male environment of 
technology and STEM. It 
was inspired by her role as 
an academic (being the first 
woman lecturer in a leading 
engineering department in one 
of the top five UK universities), 
by being a single parent, and 
by being a woman of colour. 
These all shaped her sense of 
belonging and the kind of biases 
faced throughout her life.
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can never be red. That’s very 
simplistically speaking. And 
the IAT will give these 
associations a value, but that 
number doesn’t really give 
you the absolute marker for 
what kind of biases we carry. 
I see the IAT being used a 
lot by organisations. They 
call it ‘diversity training’, or 
‘implicit bias training’, but 
it’s not training you to 
understand what implicit bias 
is, and how to tackle it.

But this isn’t just high-tech 
stuff, is it? It’s in our homes and 
in our phones.
Yes, absolutely. The 
problem with tech, and in 
STEM, is that most of the 
developer teams [that design 
the tech] are largely male-

dominated. There are 
studies that talk about 
instances of sexism and 
misogyny in Silicon Valley. 
Those kind of biases within 
teams can get built into the 
technology or systems 
they’re creating. So, giving 
voice assistants feminine 
voices, or female names, 
creates and reinforces the 
notion that women are in a 
subservient or an assistant 
role. That they can be 
talked to in a dominating 
way, and they will not retort 
or stand up for themselves. 
There was a report by the 
UN a couple of years ago 
which revealed that, in reply 
to hearing something 
sexually demeaning, a voice 
assistant would only say, 

“I’d blush if I could.”
I think a lot of organisations 
are beginning to take these 
concerns on board. I know 
that there have been 
changes in the way voice 
systems have been designed, 
and the things they can say 
in response to sexual 
harassment statements. 

Can a computer be biased?
We might think that AI is 
neutral – that is certainly 
how people promote AI-
based hiring and recruitment 
platforms. People say that, 
because it’s technology, it 
will do away with human 
biases. But that’s completely 
incorrect because machines 
are not black boxes; they are 
being designed by humans 

and building on the data 
that exists.
So, all the biases from the 
team, developers, from the 
data, are really enforced and 
built into the system itself. 
But when these systems and 
technology again create 
these biases, it can 
perpetuate the biases that 
already exist in society as 
well, so it becomes kind of a 
vicious cycle. We need to be 
so careful when we use 
technology and machine 
learning. 

But we need to address these 
things at the beginning, before 
the tech runs away from us.
Absolutely.   
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Behavioural scientist 
Pragya Agarwal.
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DID YOU KNOW 
PINEAPPLES 

REGENERATE?

It’s been a very 
interesting year…so 

plant a pineapple leaf, stand 
on your head if you need 

ripening or do whatever you need 
to do to regenerate — just don’t go 
shopping. Rather sign up all your 

loved ones, young and old, for 
more braintainment. Visit 
coolmags.com for the best 

presents ever!

You can plant pineapple leaves to grow a 
new plant. And if you hang a pineapple 

upside down, it will ripen faster.




