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insight for executives on the move
interact

Skyways is kind to 
the environment

Everything old is new again
Now is the winter of our… what? Discontent? That seems a 
bit churlish, given how different this June is from last June, 
when we were first really coming to terms with lockdown 
and the fact that a worldwide pandemic was now everyday 
life, rather than the major plot thread in a zombie movie.

Most of us are probably feeling a little less scared 
than we did a year ago, even if there is still huge 
uncertainty. Does this mean we’re getting back to 
normal, or that we’ve simply made adjustments to 
how we work and think and act, resulting in a calmer, 
more considered approach to where we are now?

If so, it may help to note that the important things 
remain important. If you are a person who liked to travel 
then, you will have that same urge now. Needing to 
work – for validation, profit or survival – is as necessary 
as it was. Our health, conserving the world around us 
and striving to make relationships in every area of our 
lives as satisfying as possible: all on the priorities list.

It perhaps still needs qualification, but the world 
is opening up again and, new rules and behaviours 
accepted, we hope you’re looking forward to 
making the most of it as much as we are.

Enjoy the magazine.

Bruce Dennill
Editor
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rate police stations based on 
personal experiences, to compare 
resources of up to four stations, to 
commend honest and ethical police 

In response to the many 
complaints received regarding 
police corruption, Corruption 
Watch (CW) has developed a 
new Veza (meaning ‘expose’ 
or ‘reveal’) platform that 
will improve transparency 
in policing in South Africa. 
It will place the power back 
in the hands of the public to 
hold the South African Police 
Service (SAPS) accountable.

Since Corruption Watch’s 
inception in 2012, innovation 
has always been central to 
addressing systemic and 
pervasive corruption in South 
Africa. Public adoption will 
determine the power of this 
tool: the more it is used and 
information shared, the more 
involved users will become 
in how their communities 
are policed and protected 
around the country.

Veza offers integration with 
Google Maps, which allows 
the use of geolocation with 
various data sources to plot 
police corruption trends and 
hotspots, as well as providing 
information about all 1,150 

forecast The future is now

police stations across the country, 
such as contact information, 
resources, budget and personnel.
The tool also enables users to 

officers, and to report incidents of 
corruption and police misconduct.

Source: veza.org.za

Policing the 
police

body’s cells to produce antigens. 
The modified virus is capable 
of carrying the genetic code for 
the antigen into many different 
types of cells, including those of 
humans, which are then instructed 
to make large amounts of 
antigen. This triggers an intended 
immune response to fight the 
pathogen (e.g. SARS-CoVi-2).

Commenting on the partnership 
with the WITS/SAMRC Antiviral 
Gene Therapy Research 
Unit, Dr Morena Makhoana, 
CEO from Biovac, says: “South 

Africa desperately needs to build 
capability to manufacture viral 
vaccines from scratch, rather than 
importing the API. Biovac has built 
capability in formulation and filling 
of vaccines and this partnership, 
utilising the skills transfer from 
Wits, is an excellent start to 
building the know-how to produce 
viral vectored vaccines. It’s part of 
Biovac’s reverse integration strategy 
towards building end-to-end 
vaccine manufacturing capability.”

Source: wits.ac.za

Maximising vaccine 
capacity        
Wits University’s Antiviral Gene 
Therapy Research Unit, with Wits 
Enterprise acting on its behalf, has 
partnered with Cape Town-based 
bio-pharmaceutical company 
Biovac to develop skills capacity 
to produce viral vectored vaccines 
in South Africa. The WITS/South 
African Medical Research Council 
(SAMRC) Antiviral Gene Therapy 
Research Unit has specialised 
expertise in advancing gene 
therapy for viral infections. Viruses 

can be genetically engineered 
for gene therapy to treat genetic 
diseases, viral infections, develop 
vaccines and boost immunity.

Wits’ team specialises in the 
engineering, propagation and 
assay of adenoviruses, which as 
carriers (vectors) of genes encoding 
immunogenic proteins, are gaining 
favour in the production of viral 
vectored vaccines, including 
vaccines against COVID-19.

Viral vector-based vaccines are 
different from most conventional 
vaccines in that they use the 
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YOUR QUESTIONS 
ANSWERED

Under changing lockdown regulations and pandemic conditions, knowing what to do 
and who to ask for help can be tricky: here are some solutions to pressing queries

WHAT ARE THE LIMITS IN TERMS OF HOW 
MUCH HAND SANITISER I CAN BRING ON 
BOARD?
A maximum of 100mℓ alcohol-based (max 
70%) hand sanitiser is permitted in carry-on 
baggage on Airlink’s domestic and regional 
flights.

DO I NEED TO CONTACT MY TRAVEL AGENT 
FOR CHANGES TO MY BOOKING, OR CAN I 
CONTACT AIRLINK?
If you’ve made use of a travel agent, you 
will need to contact the travel agent for 
assistance.

WHERE CAN I GET A TAX INVOICE?
A VAT invoice for domestic air tickets may be 
requested as follows:
1. For web bookings on the Airlink website: 

www.flyairlink.com/tax-invoice.
2. For Airlink direct sales bookings: 

TaxInvoices@flyairlink.com.
3. For travel agent bookings or alternative 

website bookings, contact those service 
providers directly.

For more information, go to flyairlink.com

CAN CUSTOMERS USE A RAPID ANTIGEN 
TEST FOR TRAVEL TO NAMIBIA?

Yes, the Namibian Government has gazetted 
the use of rapid antigen tests at a registered 

laboratory only. However, customers will 
still need to comply with the South African 

Government regulations when entering back 
into South Africa.  
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SPORT

Wingin’ it
Chris Bertish, speaker, author, big 
wave surfer, SUP Guinness World 
Record holder and conservationist, 
announced plans to embark on 
the Transpacific Wing Project, 
the world’s first solo, wing foil, 
transpacific crossing, in June 
2021. Bertish will solo wing foil 
4,600km across the Pacific Ocean, 
from Half Moon Bay, California, 
to Oahu, Hawaii. The journey will 

require Bertish to complete the 
equivalent of more than two full 
marathons per day, winging a 
minimum of eight to 12 hours per 
day, for over 50 days, unsupported 
and completely unassisted. 

The Transpacific Wing Project 
craft was custom-built for 
Bertish’s 2017 solo, stand-up 
paddle journey across the Atlantic 
Ocean. The craft has been updated 
and significantly modified for 
this project with the addition of 

purpose-built hydrofoils, the most 
advanced satellite communication 
systems, radar, GPS technology, 
and multiple-sized powerful 
wings, which he will be standing 
and holding to harness the wind 
and help power him across 
the Pacific. The project will 
raise funds and awareness for 
multiple charitable organisations 
and global initiatives, including 
Operation Smile, Conservation 
International, and ocean education 
and sustainability programmes. 

Source: igg.me/at/

TheTransPacWingProject

BODY

Change of heart
Spending long periods of 
time in space has something 
in common with extreme 
endurance swimming: both 

can cause the heart to shrink. 
That’s the conclusion of a study 
that compared the effects of 
astronaut Scott Kelly’s year in 
space with a marathon swim 
by athlete Benoît Lecomte.
Both remove the loads on the heart 
that are usually applied by gravity, 
causing the organ to atrophy.
Exercise wasn’t enough in 
either case to counteract 
the changes to the heart. 

The study was led by Dr Benjamin 
Levine, professor of internal 
medicine at the University of Texas 
Southwestern Medical Center in 
Dallas, and is published in the 
journal Circulation. The research has 
implications for very long-duration 
journeys in space – such as the 
expeditions to Mars, which NASA 
plans to mount in coming decades. 

Source: bbc.com

The number of 
pyramids in Sudan.

The length of a tunnel in Bruges in Belgium used to 
transfer beer from a brewery to a bottling plant.
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HEALTH

Knock-on effect
People diagnosed with COVID-
19 in the preceding six months 
were more likely to develop 
depression, dementia, psychosis 
and stroke, researchers have 
found. A third of those with a 
previous COVID infection went on 
to develop or have a relapse of 
a psychological or neurological 
condition. But those admitted 
to hospital or in intensive care 
had an even higher risk.

The study authors pointed to 
both the effects of stress, and the 
virus having a direct impact on 
the brain. UK scientists looked at 
the electronic medical records of 
more than half a million patients 
in the US, and their chances of 
developing one of 14 common 
psychological or neurological 
conditions, including: brain 
haemorrhage, stroke, Parkinson’s, 
Guillain-Barré syndrome, 
dementia, psychosis, mood 
disorders and anxiety disorders. 
Anxiety and mood disorders were 
the most common diagnosis 
among those with COVID, and 
these were more likely to be down 
to the stress of the experience of 
being very ill or taken to hospital, 
the researchers explained.

Source: bbc.com

TOURISM

Online exploration
Google Arts & Culture (GAC) and 
SA Tourism recently announced 
South Africa: An Explorer’s 
Paradise, an online exhibition 
where visitors from all over the 
world can explore South Africa 
through a collection of 500 
images and videos, 55 street 
views and 20 digital stories.
This is the first phase in a long-
term collaboration to celebrate 
South Africa’s diverse people, 
its rich cultural heritage and 
its breathtaking landscapes. 
COVID-19 has put pressure on 
the tourism industry in South 
Africa, and globally, and the 
project offers audiences the 
opportunity to virtually discover 
the best of the country. 

“In 2019, more than 10 million 
people visited. In 2020, on average, 
arrivals were substantially lower 
– October 2020 saw 91% fewer 
arrivals than October 2019, for 
example. We wanted to promote 
South Africa’s heritage and 

destinations in a way that hasn’t 
been done before to tempt them 
to visit in person as soon as they 
can,” says Google South Africa 
country director Alistair Mokoena. 

Source: g.co/sharesouthafrica

TRAVEL

Floating, fashionably
The Tourism Authority of Thailand 
(TAT) recently announced that 
Thailand’s Digital Economy 
Promotion Agency (DEPA), 
Thai yachting organisations 
in Phuket and technology 
providers are partnering to 
launch Thailand’s first ‘Digital 
Yacht Quarantine’ project.
The initiative is meant to 
stimulate yacht tourism to 
Phuket and allow visitors to 
conveniently complete their 
14-day quarantine requirement in 
the comfort of their own yacht.

Digital Yacht Quarantine is 
based around smart watch health 
trackers using NB-IoT technology 
that will allow Thai medical 
officials to monitor the health 
of visitors up to 10km offshore. 
After arrival, visitors are to liaise 

with a representative from the 
Thai Yacht Business Association 
(TYBA), who will act as the 
coordinating agent between the 
Thai health authorities to arrange 
COVID-19 RT-PCR testing. After 
testing, visitors will then be 
fitted with one of two smart 
watch health trackers, either the 
Active 10+ or the Smartwatch 
Active 30+ model, developed 
by PMH Holding Company 
Limited (POMO House). The 
information measured will be 
monitored in real time by relevant 
Thai health authorities via a 
dashboard at the Ao Po Pier. 
After the 14-day quarantine 
period is complete, all data 
will be analysed again before 
allowing visitors to embark 
and go ashore in Phuket.

Source: tatnews.org
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Simon van der Stel, the second governor of the 
Cape, founded the town of Stellenbosch in 1679. 
Today, this historic university town is the centre of 
the most famous wine region in South Africa. The 
Stellenbosch Wine Route is a bucket-list destination 
for international tourists and South African    
holiday-goers alike.

Formed in 1971, it is home to more than 200 wine estates 
and is made up of five sub-routes, divided according 
to wine styles, climate and location. These include the 
Greater Simonsberg, Stellenbosch Berg, Helderberg, 
Stellenbosch Valley and Bottelary Hills. There are 148 
wine farms that are open to visitors, and many of them 
are home to historical farms with impressive, landscaped 
gardens, beautiful Cape Dutch manor houses, luxury 
hotels and B&Bs, as well as world-class restaurants.

Bearing fruit
Vineyards cover the gently rolling hills of Stellenbosch. 
From the lower slopes of Simonsberg Mountain in the 
north to Helderberg in the south, the exposed hills and 
sheltered valleys of this terrain allow for all sorts of grape 
varieties to be cultivated.

Vineyards in the region have been blessed with the 
perfect grape-growing climate – hot and dry in summer 
and wet and cool in winter. The surrounding mountains 
give the vineyards varying degrees of exposure to wind 
and sun, and a cool breeze comes from False Bay in the 
afternoons. This helps to slow the ripening process, 
creating intense fruit flavours in the grapes. For this reason, 
white-wine varieties are often planted closer to the ocean.

Because of the hot, dry climate, Stellenbosch wine estates 
are the ideal producers of premium red-wine grapes and 
Cabernet Sauvignon is the region’s most popular. It is 
often combined with Merlot to create Bordeaux Blend 
wines, which is a blend of wine made from a combination 

For more information, 
go to wineroute.co.za 
and quoinrock.co.za.

Through the

The Stellenbosch wine region is mesmerisingly 
beautiful and packed with places to visit

grapevine
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of two or more of the classic Bordeaux varieties: Cabernet 
Sauvignon, Merlot, Cabernet Franc, Petit Verdot, 
Carmenère and Malbec.

Pinotage is the second most widely planted red grape 
variety in South Africa, and is South Africa’s signature 
variety. It was created in 1925 from a crossing of the 
Pinot Noir and Cinsault wine grape varieties by Professor 
Abraham Izak Perold, the first professor of Viticulture at 
Stellenbosch University. Sixteen years later, Charl Theron 
de Waal (known as CT de Waal), produced the first barrel 
of Pinotage wine.

Originating from the Loire Valley of France, Chenin 
blanc is a white wine grape variety. It has high acidity, 
which means it can be used to make everything – from 
sparkling wine to a well-balanced dessert wine – and it 
is the most widely planted variety in South Africa. The 
grape, historically known as Steen, may have been one 
of the first to arrive in South Africa, planted by Jan van 
Riebeeck in 1655.

Making it last
The Cape Floral Region is one of the smallest and 
richest plant areas in the world. Comprising less than 
1% of the African continent, 70% of the plants that 
grow in this UNESCO-listed biodiversity hotspot are 
not found anywhere else in the world. The Region 
measures 553,000ha and was declared a World Heritage 
Site in 2004. 

The idea of conserving a beautiful thing is carried 
through to the winemaking industry, with more than 
95% of the wines produced in the region committed to 
sustainable, eco-friendly wine production.

The integrity and sustainability ‘seal’ was launched in 
South Africa in 2010, and refers to a label that appears 
on each container of wine. The ‘seal’ guarantees that the 
wine has been produced sustainably, that it was bottled 
in the country and that it is 100% South African.

Text | Supplied Photography | ModernNomad

The landscapes 
around Stellenbosch 
are some of the 
most beautiful in 
South Africa.

grapevine
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I touched the spots of mud on my forehead, reluctant to wash them off as I prepared for bed at 
Antares Bush Camp in Grietjie Private Nature Reserve. Just hours earlier, my camera, shirt, glasses 
and face had been showered by a thirsty elephant. He’d noisily sucked up pond water, playfully 
slapped the surface around, and forcefully sprayed litres of it out the end of his trunk, in my general 
direction. Some of the mud had stuck.

When we’d left on our morning game drive to explore 
this 3,000-hectare section of Balule Private Nature 
Reserve on the Kruger National Park’s western 
boundary, Ian Owtram, Lowveld guide, trainer and 
lodge owner, had casually mentioned that we’d 
probably see elephants at the hide later in the day.

Sure enough, they were there. The Land Rover 
shuddered indignantly as we piled out before the 
engine had even cut. Usually, people are eager to pile 
into the vehicle, but since Ian and Mel converted their 
training school into a bush camp, and custom-built an 
underground hide overlooking a water lily-filled pan, 
it’s equally rewarding to stay in camp.

Umgede, which means ‘cave’ in isiZulu, is fast gaining 
a reputation for some special sightings, with its 
stream of bugs, birds and butterflies interspersed with 
antelopes, elephants and big cats.

“Just approach carefully, and don’t look at them full-
on,” cautioned Ian, as we walked down to the hide, 
separated from three elephants by about 12-14m, 
and a couple of low strands of electric fence. “Would I 
walk past elephants in the bush like this, without the 
comfort of the buildings and the fence? I don’t think I’d 
trust myself as much,” whispers Ian as we walk. “That 
probably says more about our behaviour than theirs. 
They accept us because they can see we’re relaxed,” he 
suggests.

Eye level
Once in the hide, we’re down below the elephants’ 
level, and the perspective is extraordinary. You can get 
this close to elephants in a game drive vehicle, but you 
can’t get this view, and you’d be pushing the boundaries 
of what’s comfortable for them. In the hide, though, that 
entire dynamic changes as you leave your world behind 
and enter theirs.

The elephants drink noisily, staining their grey 
hides black with trunksful of water. Their movements 
are accompanied by the most extraordinary array of 
sound effects, as they slurp, sip and chug down some 
of the 160-odd litres they require each day. Then 
more elephants arrive. There are big elephants, small 
elephants, old elephants and young elephants, and 
they are all around us, gurgling, splashing, glugging, 
rumbling and trumpeting.

After nearly two decades as property owners on 
Grietjie, which is open to the Kruger National Park, Ian 
and Mel know the reserve and its elephants, and have a 
deep affection for both. At the last game count on Balule 
in 2020, there were about 883 elephants recorded, and 
there are signs of them everywhere.

When building Umgede hide, they knew elephants 
drank at the pan often, but they didn’t know what 
watching them from the hide would be like. “I was 
blown away, speechless, in awe, when they came down 
to drink for the first time while I was in the hide,” says 
British-born Mel, who came to South Africa to volunteer 

For more information, 
go to antares.co.za.

About the hide
The hide functions well in all light conditions 
and is both a comfortable and practical 
place to spend many hours. It’s kitted out 
with a daybed, fridge, racks for gimbals, 
power points for laptops, cellphones and 
camera batteries, Wi-Fi, comfortable office 

chairs and various work surfaces. You 
don’t even have to own a camera to enjoy 
the hide, but there's no doubt it's going to 
be incredibly popular with photographers. 
Guests of Antares Bush Camp have 
unlimited use of the space. Day visits can be 
arranged subject to camp availability.

Seek the hide
Cleverly designed facility allows game reserve visitors to get almost 
face-to-face with majestic animals
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at an animal rehabilitation facility and never left. “We 
knew the hide would enable people to get a different 
perspective on the animals, but the reality exceeded our 
expectations. You can see every detail of an elephant's 
toenail, at eye level! You can see how much they like to 
play with the water when they’re drinking, and how 
they sort through the debris. I still can’t believe how 
relaxed they are with us,” she said, as over a couple of 
hours, about 100 elephants came and went. 

Close to the creatures
Herds of elephants range widely on Balule, and there are 
no guarantees that they’ll show up at Antares. And, of 
course, it’s not just elephants that use the hide. Grietjie’s 
lions, leopards, buffalos and antelope also drink here, 
day and night. “You have to come expecting nothing, 
and appreciating everything, because the bush delivers 
what it will, in its own time,” says Ian, who regularly 
spends hours in the hide, with or without guests.

“We spoke to a lot of photographers, and in designing 
the hide, really tried to tick all of their boxes,” says Ian, 
who has had good feedback from the professional and 
amateur photographers he’s hosted at Umgede, which 
is accessible 24/7 from the camp. Some guests even 
choose to sleep in the hide so as not to miss a minute of 
the magic that happens between dusk and dawn, as the 
bush slips in and out of shadows, like Villiers Steyn, who 
captured an exquisite image of a lion drinking against 
the Milky Way.

When the elephants leave, their drinking hole becomes 
a universe for insects, frogs and birds. I watched doves 
courting and cou cou cou-ing, a trio of green pigeons 
flew down, some blue waxbills flirted with their 
reflections, and a grey lourie bathed raucously…

Then, two elephant bulls came down to drink, 
moving closer and closer to me, blocking out most of 
the sky. I could see every fold in their skin, count every 
eyelash, and notice the quivering droplets of water on 
the hairs on their trunks as they breathed. Their dusty, 
sweet animal smell mingled with the earthy smell of 
wet mud and I could feel the low rumbles they use to 
communicate. What were they saying to each other? 
Did they know we were here? Did they care? 

The reality is that it’s never simple sharing space with 
elephants, because of how little room we’ve left for 
them in this world. As magical as the hide experience 
is, even small waterholes like this one are the subject 
of controversy, as landowners and ecologists try 
to reconcile the sometimes conflicting agendas of 
conservation and tourism.

There may be elephant-sized issues to grapple with 
when it comes to managing elephant populations, but 
spending time at Umgede makes it obvious why so 
many people are so passionate about the conservation 
of these intelligent, empathetic animals. 

The two bulls were just metres from me now, but 
seemed unconcerned, even playful. They slapped the 
surface of the pond with their trunks, sucking up water 
and spraying it out, gently at first, in little spurts, but 
then more and more forcefully, throwing their trunks up 
to cool themselves, each other – and me, I realised, as a 
jet of water soaked and thrilled me. I put the cameras to 
one side and just enjoyed the privilege of this unearned 
intimacy, reluctant to leave. Back in my room, I decided 
those muddy marks on my forehead were a benediction, 
and I left them where they were. 

Text | Dianne Tipping-Woods Photography | Supplied

Viewing elephants 
from a hide means 
getting really well 

acquainted with them.

How to get there

Airlink connects 
Johannesburg and 

Cape Town with 
Hoedspruit. Go to page 
51 for flight schedules. 
Go to www.flyairlink.

com/flightschedule 
for more details.

18
06 21

travel   leisure | lifestyle

 HOEDSPRUIT

https://www.flyairlink.com/flightschedule
https://www.flyairlink.com/flightschedule




The anticipation around what might be seen while 
in the bush was almost palpable from the moment my wife 
and I stepped off the aircraft and collected our luggage to 
our arrival at the reception of Idube Game Reserve.

This was a return visit after five years, and we were glad 
to see that, although additions had been made, the 
general layout of the property had remained unchanged. 
They have built a new, glass-enclosed lounge, upgraded 
the accommodation, changed the layout of one dining 
area, and added three more suites.

The lawn around the lodge is always lush and green, a 
source of pride for the management, often commented 
on by new and returning guests. I discovered that its 
colour is due to the lodge recycling their grey water 
through a variety of mediums not found in an urban 

garden. Rocks, rhino and elephant dung and reeds are 
just some of these, and the water is so clean that fish 
and even a small crocodile have been spotted in it. This 
water also attracts the nyala and warthog populations 
that call the grounds home. 

We were going to stay in a chalet for our first night, 
before spending two nights in the new Makubela suite. 
Although it is a small lodge (23 guests), COVID-19 
protocols mean that it’s currently only able to 
accommodate reduced guest numbers, with only six 
guests on a game viewer.

For us, the real motivation for this visit was to find 
the leopards who had been avoiding us at other game 
reserves. We had just enough time to drop off our 
luggage and have lunch before heading out on our first 
game drive. It was a cool, overcast afternoon – great for 
game viewing and photography – and we listened to the 

For more information 
or to book a stay, 

contact Idube 
Game Reserve on 

+27 13 735 8000 or 
at res@idube.com.
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A glut of gorgeous big cats? 

There can be such a thing…
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radio chatter along with our field guide, hoping to hear 
that leopard had been found.

Our first major sighting was a pride of lions on a 
buffalo carcass. There was not much left of the buffalo, 
as the lions had been at the site for two days, gorging 
themselves. And, although there were no hyenas to be 
seen, the surrounding trees were filled with vultures 
waiting for their turn at the remains.

After sitting with the lions for a while, marvelling 
at the interactions between the dominant male, his 
females and one of their offspring, it was time to head 
off to see what else could be spotted before it got too 
dark. Then, sauntering down the road on our way back 
to camp: our first leopard. We took this to be a good 
omen for the drives that lay ahead.

Our culinary experiences were as different as the 
animals that we saw during game drives. With lunch 

served in a dining area near the hide, all the other meals, 
prepared and plated by the chef, were enjoyed in either 
the boma or the dining room near the reception area. 
As a result of the COVID-19 protocols, meals are not 
served buffet style but are served to individual diners. 
After we’d eaten, it was early to bed in preparation for 
our early morning game drive.

It's not only the 
big cats that catch 
the eye at Idube.
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Feline groovy
In the semi-darkness, we climbed onto our game viewer 
and, although we’d all just climbed out of bed, our 
senses were on high alert, hoping that the drive would 
start off with a predator sighting.

And it did.
Not one, but two leopards this time. A mother and her 

cub, out playing on a rocky outcrop close to the lodge. 
With the decrease in guest numbers across the lodges in 
the area, fewer vehicles are vying for space at sightings, 
and if we did have to wait it was never longer than a 
few minutes. 

After breakfast, we were taken to the new Makubela 
suites, named in honour of a female leopard who died 
in the lodge grounds in 2010 and who was well known 
in the area. I was told that the lodge had upgraded their 
well-equipped, air-conditioned gym but, as I was on 
holiday, I professed no need to go looking for it. 

Sabi Sands has more than 80 named leopards on the 
property and, on further exploration, we saw a great 
many of them. We found them in the middle of the road. 
We found them up trees. We found the aforementioned 
mother and her cub playing on a rocky outcrop. And, 
most interesting of all, we found one sleeping on the 
deck of a currently closed lodge and another inside the 
lodge manager’s house!

During our stay, we went out on six game drives 
and we found leopards on each drive. We also found 
elephants, rhinos and buffalos as well unusual sightings, 
like dwarf mongoose and a chameleon.

Standing in the darkness on my deck late on our final 
night, I was surprised by a small herd of elephants 
drinking out of our pool. I kept a respectful distance 
as they drained most of the water and then silently 
vanished into the darkness. 

Text and photography | David Batzofin

A young leopard 
practises his hunting 
skills by leaping onto 

his patient mother.

How to get there

Airlink connects 
Johannesburg and 

Cape Town with 
Skukuza Airport. 

For flight schedules, 
go to page 51. 

www.flyairlink.com/
flightschedule
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The National Income Dynamics Study – 
Coronavirus Rapid Mobile Survey (NIDS-CRAM) is 

a study tracking income, employment and welfare in South 
Africa. The report reveals that women have been hardest hit 

by the impact of COVID-19 lockdowns.

“Although survival and saving jobs are paramount, 
equal pay initiatives within organisations have not 
been forgotten,” says Dr Mark Bussin, Master Reward 
Specialists and Executive Committee Member of the 
South African Reward Association (SARA). “However, 
we need equity programmes that extend beyond the 
enterprise.”

Shortfall in support
The current economic slump has affected women so 
badly, it has been dubbed the ‘shecession’. The NDIS-
CRAM survey reports that, of the three million jobs 
lost between February and April 2020, two million had 
been held by women. Between April and June 2020, 
employment increased by 3.2% (220,000 jobs) for 
women and 3.5% (320,000 jobs) for men. Yet, in June 
2020, women remained well behind men in returning 
to pre-COVID employment levels.

According to the study, 57% of those unemployed in 
June 2020 were women. However, they accounted for 
only 41% of TERS/UIF-TERS beneficiaries and only 34% 
of those were paid the Social Relief of Distress Grant 
(SRDG) in that month.

The report suggests a number of contributing factors 
to the high level of unemployment among women. For 
one, many industries with high female employee counts 
were forced to reduce staff during the lockdown. These 
include childcare, personal grooming and hospitality. 
Another is their being employed in jobs where working 

from home is not possible or not being able to work the 
same hours due to childcare needs.

Family concerns
Women often bear the greater share of childcare and 
healthcare responsibilities in the family. After early 
childhood development services and schools closed 
under lockdown, many may have been unable to 
work effectively while caring for their families. Due 
to divorce, women are also more likely to live with 
children than men are. In the report, 67% of women 
and only 25% of men reported they were looking after 
children themselves.

With no chance of daycare, many families had to 
decide which parent would leave their job to take care 
of their children. Since women typically earn less than 
men, they are the obvious candidates. This situation 
is unfortunately a result of existing inequality in pay 
between genders.

Although the study acknowledged a large difference 
between male and female incomes before February 2020, 
it measured no significant increase in the gap between 
then and June 2020. “In my view, the pay gap has not 
worsened because of COVID. It is still around and still 
present at the same levels as before,” says Bussin.

The NDIS-CRAM study suggests that one possible 
solution is state-subsidised childcare at reopened 
schools. This will help women to increase their work 
hours and return to their previous earning potential. In 
addition, Bussin advises that organisations also need to 
do due diligence internally. “All organisations should 
conduct regular, thorough audits of all remuneration 
and HR practices to make sure that no poor practices or 
discrimination have crept in,” he says.

Text | Supplied Photography | Lerbank

For more information, 
go to sara.co.za.

Bearing 
the burden

Gender inequality extends far beyond the pay gap
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Airlink Cargo. The freedom to freight.
As an airfreight company with more than 27 years’ experience, you can trust us with 
your fresh produce, seafood, fresh fi sh, delicious berries, dairy products and much more.

Flying to more than 36 destinations in Africa, operating over 47 routes and 176 fl ights 
daily we can take whatever you need, wherever it needs to be. Directly. With the most 
punctual South African airline for 2020 with an on time performance consistently better 
than 95% and a year to date performance at 98.79%.

We deliver fresh daily, anywhere, anytime, any shape. 

Contact us on: +27 (0) 10 880 3631/2/3 or
customercare@airlinkcargo.co.za or airlinkcargo.co.za

A FRESH APPROACH –
SUSHI ON US.
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Have you ever had your virtual hand up in an online 
meeting, ready to make a brilliant suggestion or ask a 
pertinent question? As time ticks away and a cacophony 
of voices drown out your chance to shine, you eventually 
concede to those who are louder and more persistent. 

In this scenario, you are your brand. With a bevy of 
voices jostling for attention in the digital space, how 
do you get your brand to speak loudly enough for your 
audience to hear you and take action? Or will big brash 
budgets always win?

The science of storytelling
The history of storytelling dates back thousands of 
years, with some of the earliest narratives found on 
African rock art. Whether through cave paintings, wall 
carvings, papyrus drawings or myths shared around the 
campfire, our ancestors shared their values, beliefs, and 
experiences. 

Storytelling is the reason a novel like Things Fall 
Apart by Chinua Achebe is prescribed reading around 
the world. In its pages, we see ourselves and, in the 
folklore from ancestors in Igbo culture, we recognise a 
common thread of humanity that extends to countless 
other cultures. It is also the reason a film like Black 
Panther gave rise to a counter-cultural movement of 
pride in Africa.

Brands have woken up to the fact that customers and 
prospects no longer want to know why their brand is 
the best item to buy. But, if they can communicate their 
value proposition in a narrative format, their audience is 
more likely to listen. When we share our brand purpose 
through a story, we are doing what is natural to us and 
the receiver.

What does this mean? 
We know when we’re being sold to, and we don’t like it. 
But should a brand, instead of trying to sell you a high-
quality couch, tell you the story of the mom taking naps 
with her colicky newborn on the couch, you might pay 
attention. And, if they show you how the same woman, 
as a grandmother, sends her granddaughter off to 
college with the same couch, you may be hooked. 

Why? 
The experience of hearing and seeing a human 

narrative allows us to place ourselves inside the story, 
which increases our oxytocin (the ‘feel-good’ chemical) 
levels and, therefore, empathy. The hearer gets on 
the same wavelength as the storyteller, as their brain 
patterns mimic that of the storyteller.

Stories persuade; advertising bombards. Stories 
remove barriers, while advertising has to work hard 
to scale the obvious hurdle of self-interest before the 
customer will engage. Who cares? You should.

When you’re building your brand, a logo, a vision, a 

For more information, 
go to ideahive.co.za.

Inside story
Natural narratives are far more effective in reaching 

customers than aggressive brand punting
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mission statement and shiny CI are not enough to tell 
people who you are. Through storytelling, people will 
get to know what your brand stands for: your values, 
beliefs, and experiences.

People buy from people, not from a Pantone colour. 
We’d like to twist Theodore Roosevelt’s famous quote a 
little and say, “People don’t care what you sell until they 
know how much you care.”

As Scott Bredbury, a former Nike and Starbucks CMO, 
put it: “A brand is a story that connects with something 
deep. Companies that manifest this sensibility invoke 
something immensely powerful.”

Sharing your authentic purpose binds you with your 
customer during certain life stages, and even for life. But 
how do you share your brand story without drowning in 
the crowded digital pool?

Let’s get practical
If we go back to the history of stories, there’s a reason why 
these tales or lessons handed down from our ancestors 
evoke such significant emotions and memories. It’s 
about community, belonging and knowing where we 
come from. It’s also tactile. We remember the hum of a 
voice, a grandmother’s pillowy lap, the smoke from the 
fire and the occasional jolts of surprise.

Yaw Dwomoh, CEO of Idea Hive Brand Storytellers, 
says: “Digital storytelling requires a multi-pronged 
approach to draw customers in.”

• Search engine optimisation (SEO) 
SEO is the performance marketing practice of 
connecting the audience to your message. When you 
know what your ideal audience is searching for, you 
start to build a picture of who they are.

To produce an effective SEO strategy, you need to 
partner with a company that has the digital analysis 
and marketing technology capability to look at which 
topics are trending and how your target audience 
uses words to connect to your brand. An SEO 
specialist will look at how best to use content and 
the website to connect your story to your audience 
online. This helps you speak to your customer in a 
consistent, authentic tone across all touchpoints 
about issues that matter to them, and sows the seeds 
of brand love.
• Website 
You only have three seconds to capture your reader’s 
attention while they decide whether to click away. 
Instead of “Buy! Buy! Buy!” messaging, why not ‘sell’ 
a lifestyle that could accompany those items. Talk 
about the ‘why’ behind what you do. If you create 
jobs locally or source sustainable materials, it should 
be on your webpage. With your content, whether 
visual, written or video, think ‘best friend’ rather than 
‘salesperson’.
• Video 
Some 81% of businesses use video as a marketing 
tool. By 2022, online videos will make up more than 
82% of all consumer internet traffic — 15 times 
higher than it was in 2017. Viewers keep 95% of a 
message when they watch it in a video. Video is no 
longer just for big brands. We have exceptional talent 
locally who create world-class video affordably.
• Employees 
The people who work for you are often forgotten 
superfans. Apart from your digital assets, you have 
these real, live storytellers who can share your brand 
story. But charity begins at home, and the way you 
communicate with employees will guide how they 
share that message in the digital world. Spend the 
time to take your employees through your brand 
story and purpose or, even better, live it.
• Experiences
During the pandemic, social distancing curbs in-
store activations. VR, AR and smartcodes are a safer 
way for customers to experience your brand without 
having to leave home. 

Dwomoh says: “Customers are suffering from 
digital messaging fatigue. To cut through the clutter, 
you need to show up as a real, likeable ‘human’, 
wherever your fans live – online and in the actual 
world. Brands need to go back to the storytelling 
basics or face banishment to ‘unsubscribe’ and 
‘unfollow’ zones.”

Text | Supplied Photography | Johanna Altmann

The experience 
of hearing and 
seeing a human
narrative allows us to 
place ourselves inside 
the story, which 
increases our oxytocin 
(the ‘feel-good’ 
chemical) levels and, 
therefore, empathy.

Inside story
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In 2020, Katerina Tikhonova, the daughter of Vladimir 
Putin, the President of Russia, was appointed to head 
the Artificial Intelligence (AI) Institute, which is located at 
the famous Moscow State University (MSU). MSU has 
produced 13 Nobel Laureates, six Fields Medals and one 
Turing Award; so in matters of science, putting the Russian 
AI Institute there is a big deal.

In Russian, if a husband’s last name is, for instance, 
Komlev, the wife’s surname becomes Komleva. 
Thinking algorithmically, you add an ‘a’ at the end of 
the husband’s or the father’s last name to get the wife’s 
or the daughter’s last name, respectively. So Katerina’s 
surname is Tikhonova, meaning that her husband’s or 
one of her paternal ancestor’s last name was Tikhonov.

Ill-posed problems and the Pope
Why is Tichonov such an essential name in AI? AI 
models are ill-posed. To understand ill-posed models 
requires us to understand well-posed problems. Well-
posed problems have a solution, which is unique, 
whereas ill-posed problems do not have a unique 
solution. A unique solution means that there is only 
one solution rather than multiple but confusing 
solutions. For AI models to have unique solutions, 
one has to regularise these models using the Tikhonov 
regularisation approach. Regularisation is the 
process of including additional or prior information 
to a model. Andrey Tikhonov was a larger-than-life 
Russian mathematician and geophysicist who applied 
this regularisation approach to make unworkable AI 
models workable. Even though Andrey Tikhonov is not 
Katerina’s husband and her last name is adopted from 
her great-grandfather, the choice of making her head of 
the AI Institute, although a coincidence of surname, is 
significant. She is a rocket scientist with an impressive 
doctorate in analytical mechanics.

AI is proving to be such potent technology that 
it is revolutionising all aspects of our lives. Here in 
Johannesburg, we have studied how AI is changing 
the field of finance and economics. AI is fundamentally 

changing the principles of self-interest, nudging 
people to act sometimes against their interests. AI 
can understand interstate conflict and can make 
recommendations for peacekeeping. It is changing the 
medical field, and researchers at the Massachusetts 
Institute of Technology (MIT) in 2020 used AI to 
discover a new type of antibiotic. In 2020 in China, 
the company Alibaba successfully developed an AI 
programme that can diagnose coronavirus with an 
accuracy of 96%. There are no aspects of our lives that 
will remain untouched by AI.

In February 2020, Pope Francis, IBM and Microsoft 
came together to develop ethics for AI. Pope Francis, 
with 1.3 billion Catholic followers, is realising that AI, 
with its significant impact on all aspects of society, 
might require ‘divine intervention’. In the same week, 
the Pentagon, which is the military wing of the United 
States government, unveiled the five ‘ethical principles’ 
for AI in warfare. The first principle that the Pentagon 
proposed is the responsibility of human judgement 
in AI warfare. The second is ensuring equity by 
eliminating AI bias. The third is to ensure that humans 
understand how AI technology works. The fourth 
is to ensure that AI machines are reliable. The fifth 
is that humans should be able to control AI to avoid 
unintended harm. The Pentagon’s report came just as 
Elon Musk, in a fireside chat conversation with General 
John Thompson, remarked that the F-35 fighter jet is 
becoming obsolete because of the AI drones that will 
be more potent.

Leading in the 21st 
Century: The Call for 

a New Type of African 
Leader by Tshilidzi 

Marwala is published 
by Tracey McDonald 

Publishers and is 
available now. This 

excerpt is published 
by permission.
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The AI Institute
The ubiquitous nature of AI requires South Africa to put 
mechanisms in place that will allow us to have a stake in 
this developing technology. In Chapter 3, I described the 
first PC4IR recommendation, which was to build human 
capacity around the requirements of the 4IR. This chapter 
discusses the second recommendation emerging from the 
PC4IR, which is to establish the National AI Institute. This 
institute should be a collaboration between the public and 
private sectors. The rationale for making this institute a 
joint project is because in South Africa, as in many parts 
of the world, there is more capacity, especially around 
matters of AI, in the private sector than in the public sector.

AI has three aspects, and this institute must make 
choices on where it will invest its efforts. The first aspect 
is the theory of AI. Here we mean the thorough study of 
AI, its architecture and the associated mathematics. This 
naturally includes the development of new AI methods. 
The second aspect of AI is the algorithmic part, which 
calls for coding. Fortunately, many companies, such as 
Google and Microsoft, have developed AI codes that 
they provide for ‘free’. Of course, nothing comes for free, 
as the Chinese company Huawei realised that the ‘free’ 
Android software from Google was no longer ‘free’ when 
the interests of America and China clashed. The third 
aspect is the application of AI. There are a multiplicity of 
sectors and industries that we can apply AI to, such as 
manufacturing, agriculture, medicine, and retail. The AI 
Institute will have to choose which areas of the economy 
it should invest in to create a competitive economic 

advantage. It should simultaneously co-create solutions 
with the rest of Africa.

The AI Institute should pay more attention to 
applications as well as the creation of AI solutions and 
apps rather than only the theoretical aspects of AI. Of 
course, to create apps and solutions, one should be able 
to code. The AI Institute should develop competencies in 
the area of integrating different software with different 
data sources to solve socio-economic problems. The AI 
Institute should be governed by a board or structures that 
have a fair representation of AI experts as well as people 
from the public and private sectors and society. It should 
have visiting experts from global centres of excellence 
such as Silicon Valley in the USA, Zhongguancun 
in China and Cambridge in the UK. It should work 
seamlessly with other similar initiatives, such as the Absa 
Chair of Data Science at the University of Pretoria as well 
as the Institute of Intelligent Systems at the University 
of Johannesburg (UJ). Furthermore, this AI Institute 
should work with the Deep Learning Indaba, which is 
developing AI expertise in Africa and is working in 33 
African countries.

Incidentally, both the Deep Learning Indaba and the 
Absa Chair of Data Science are headed by my former 
students, Shakir Mohamed and Vukosi Marivate, 
respectively. It should also work with initiatives such 
as ‘Google Digital Skills for Africa’ and the data science 
community called Zindi.

Text | Tshilidzi Marwala Photography | Supplied, Fractal Pictures
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For employers, the most painful of strikes are those implemented without warning, often called 
wildcat strikes. A wildcat strike, officially known as an unprocedural or unprotected strike, is one where 
the strikers have not complied with the requirements of the Labour Relations Act (LRA) before going on 
strike. This removes the employer’s opportunity to develop contingency plans.

The question then arises as to what an employer is to 
do – hire replacement labour (scab workers) and fire 
the strikers? The law allows employers to withhold 
payment of wages of strikers and bring in replacement 
labour, but many employers are not aware of this.

On the other hand, the law is perilous when it comes 
to firing wildcat strikers. The LRA, in combination with 
case law, does allow employers to do so. However, 
there are so many conditions and provisos attached to 
this right to fire, that dismissed wildcat strikers have 
frequently been reinstated.

Just in case
The only procedural step required of employers by 
item 6(2) of the Code of Good Practice: Dismissal is 

to give an ultimatum before dismissing employees 
on a wildcat strike. However, employers that 
have followed this procedure to the letter have 
nevertheless been severely punished by the courts.

For example, in Modise and others vs Steve’s 
Spar Blackheath (2000, 5 BLLR 496), the Spar fired 
employees who had embarked on a wildcat strike. 
Before the dismissal, the Spar issued an ultimatum 
giving the strikers a chance to halt the strike as a 
means of avoiding dismissal. Despite this, the 
Labour Appeal Court found the dismissals to be 
unfair because there had been no hearings. The 
Court said that, irrespective of an ultimatum, no 
employee should be fired before he has had a chance 
to be heard in terms of the universal principle of audi 
alteram partem. The Court did not comment on why 
the Code of Good Practice requires an ultimatum but 
makes no mention of the requirement for a hearing 
in a strike context; or the fact that the requirement 
to hold hearings could cause the employer to lose a 
great deal of money, due to the delay.

Instead, the Court reinstated the dismissed strikers.
In FAWU & others vs Earlybird Farm (Pty) Ltd 

(2003, 1 BLLR 20), the Labour Court found the 
dismissal of wildcat strikers to be unfair because 
the employees believed that the strike was legal 
and because they had not been given a hearing. The 
employer was ordered to reinstate the strikers and to 
pay each of them 12 months’ wages.

The secret of dealing with strikes lies in the 
expertise in dealing with this particular type of crisis. 
This is the ability to balance urgent operational 
needs with labour law compliance. Before taking 
any other action, consult with a reputable labour 
law expert who is up to date with case law and has 
experience with strikes, bring in replacement labour 
and, if necessary, work with the police in controlling 
strikers who try to attack replacement employees.

Text | lvan lsraelstam Photography | Ververidis Vasilis
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There is a fundamental shift in attitude if you are 
the owner of something. Anyone who owns a car will 
understand that you cannot fix a knocking sound by simply 
turning up the volume on the radio as you (allegedly) could 
in a rental car.

An owner mindset is one where employees are 
personally invested in the fortunes of the organisation, 
where their drive comes more from an alignment of 
values rather than from the financial reward attributed 
to the job itself. It is a mindset that drives decision-
making, where sustainability, cost reduction and 
big-picture-thinking are all included in the process, 
especially when no one is looking over someone else’s 
shoulder.

For some organisations, creating the owner mindset is 
easy. What better way to align employee and shareholder 
interests and create an ownership culture than to make 
employees shareholders themselves? Having skin in the 
game helps to drive innovation and alignment to the 
business itself. Culture and value alignment are key.

For the majority of organisations, however, making 
everyone a shareholder is neither practical nor 
desirable, so what else can improve shareholder 
alignment and create an environment where the 
owner mindset can thrive?

Company imperatives
Actively seek out recognition opportunities
Let your high-potential workers know they are being 
noticed. Often, employees don’t recognise their own 
potential. Many such employees, although they possibly 
don’t have a proven track record, may be exhibiting the 
appropriate competencies employers are after. These 
competencies need to be encouraged and their actions 
celebrated by letting them know the strengths that you 
see in them.
Empower employees
There is little doubt that employees looking for success 
emulate their superiors to some extent, so ensure that 
you live the values you wish to be embraced. That said, 
it’s imperative to empower employees to build their 
own successes. Set the bar at a reasonable height and 

allow employees to get their wins before inching the 
bar up. Realise that making mistakes is part of any 
growth journey.

The number one lever in getting employees to full 
advocacy and company alignment is co-designing a 
career path aligned to their competencies.
Embrace feedback
Allowing ideas to formulate in employees’ minds and 
encouraging avenues for them to be expressed, mean 
that organisations need to be able to embrace diverse 
thinking. This challenges the top-down ‘my way or the 
highway’ approach to managing a business. By being 
receptive to feedback that may be different to your own 
perspective, you encourage employees to think like an 
owner and challenge the status quo. If you’re brave 
enough to do this, you’ll be surprised at how much 
‘richer’ an outcome can be.
Agility
Agility in decision-making is one of the greatest 
differentiators in an owner-run business, along 
with direct access to the leadership team. There’s no 
greater reward than seeing an idea getting rolled out 
with the full support of the executive team. The more 
layers there are between idea and execution, the more 

Craig Raath is 
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unlikely it is that the environment will be primed for 
the owner mindset.

Build a performance-based reward model
The benefit of linking remuneration to performance 
outcomes is that it allows ambitious employees to be 
the masters of their own financial destiny, to a certain 
extent. Even those employees not driven by money will 
recognise the importance of this differentiation. When 
an organisation doesn’t link pay with performance, the 
effect is an organisation-wide decrease in performance 
levels and an increased risk of talent looking elsewhere for 
opportunities.

Employee imperatives
Be accountable
Excuses are a sure way to hamper your growth and 
prevent you from developing that owner mindset. 
Embrace an ‘If it is to be, it’s up to me’ mantra. 
Be proactive
Employees wait; owners make. Employees are used to 
waiting – waiting for the boss to hand out work, waiting for 
direction, waiting to get paid. A key element of stimulating 
an owner mindset is to start by taking ownership of your 

own role. See it as an important part of a whole; one that’s 
influenced by and influences other roles. Make decisions 
that will benefit the value chain and ultimately the 
business. Be willing to ask questions to understand more. 
Banish any thoughts of ‘it’s not my job’ forever.
Be consistent
Everyone has bad days when they struggle to perform 
at their best or, in some cases, even turn up. In crafting 
an owner mindset, you need to treat your role as 
your own business. Consistency of energy, mood and 
performance is critical when aligning your behaviours to 
the organisational culture. Your superiors, colleagues and 
clients need consistency from you – they need to know 
what they can expect.
Embrace learning 
Employees with an owner mindset revel in testing their 
limits. They take initiative by embracing new challenges. 
In this way, they demonstrate a desire for more experience, 
the motivation to improve and the confidence to succeed. 
Make it a priority to enrich your skillset by trying new 
things, learning about related roles and how those roles 
benefit the business.

Text | Craig Raath Photography | fizkes
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The COVID-19 pandemic has generated renewed focus 
on health and wellness when it comes to where and how 
we work and live. Consequently, architects and builders 
are having to rethink how buildings are designed and 
constructed. Besides ensuring that, going forward, buildings 
are constructed to support remote working and social 
distancing, the use of building materials and solutions that 
are hygienic and sustainable should also be prioritised.

When it comes to hygiene considerations, open plan 
offices will continue to play an integral role in building 
design. They are much easier to clean, and limit the 
number of surface areas employees can touch, such as 
cubical openings and door handles, which are major 
contributors to the spreading of germs. Additionally, 
open floor plans that allow for windows to be opened 
help to improve ventilation in the office, which is vital 
to preventing the spread of COVID-19 and other bugs.

Other ways to limit touching in office spaces include 
the use of antimicrobial finish materials which are self-
cleaning and easy to sanitise, as well as the innovative 
use of technology. For example, the incorporation of 
motion sensors that automatically open doors, turn on 
lights and open taps in bathrooms, facilitates hygiene-
friendly working, as does using a smartphone to 
control lifts in the building.

Multiple considerations
As more companies embrace remote working as a 
means of depopulating workspaces, they’ll need to 
ensure that all their staff can connect seamlessly 
with one another whenever they need to. For those 
coming into the office, smaller meeting rooms 
that accommodate two to three people, socially 
distanced, will ensure privacy and efficiency while 
they communicate with those working from home. 
Technology can be installed to monitor the use of 
conference rooms – tracking access to manage room 
availability and, more importantly, capacity.

COVID-19 has also heightened awareness around 
greener practices. Choices around building materials 
and energy provisions should be made with 
sustainability and efficiency as the top priorities. 
Repurposed building materials, or those which can 
be repurposed, should be considered, together with 
solar energy sources and smart meters that enable the 
efficient management of energy consumption.

Remote working is not only affecting the design of 
commercial buildings, but also those in the residential 
sector. The pandemic has forever changed the concept 
of ‘home’, and homeowners and potential home 
buyers now have a completely different set of priorities 
when seeking to build a new home or renovate their 
existing one.

Because many people are now spending more time 
at home, they want a dwelling that is spacious, light 
and airy, preferably with a view. Open plan kitchens 
that feature a pantry and plenty of cupboard space for 
storing large quantities of food are key, as are separate 
bedrooms for each child in the family. A dedicated office 
space, a room for working out, and energy efficiency are 
also aspects architects and builders would do well to 
consider in their residential building projects.

As the pandemic continues to catalyse change, the 
construction industry has the opportunity to become 
creative, reinventing current practices and improving 
building offerings to accommodate home and work life 
in a post-COVID-19 world.

Text | Morag Evans Photography | wavebreakmedia, Robert Kneschke
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How do you know when an idea is worthy of developing 
into a book? 
Adam Cruise In this case, the idea presented itself 
with the onset of the coronavirus pandemic. I realised 
quickly that our current treatment of animals and 
the natural environment was the root cause of this 
pandemic, but few people were looking hard at the 
origins, so I thought: “This needs a book!” Also, the 
idea presented itself during the initial strict lockdown 
in South Africa, and I needed to do something to keep 
me sane!

 
When you do decide that a theme or story is worth 
exploring, how do you go about unpacking that?
This was easy, since there is tonnes of information 
about the current human destruction of our 
natural world – habitat destruction, wildlife trade, 
consumption of meat and our over-developed human 
ego. It was all there in my head already, since I work 
as a wildlife investigative journalist at a national and 
global level. It was just a matter of gathering all I had 
and applying it to the coronavirus crisis.
 
Research: how much do you do, and how detailed is it?
Luckily for me, most of the research was already in 
place, and detailed. I had just completed my PhD on 
wildlife and human (mis)treatment of the natural 
world, and decades of documenting the problems as 
a journalist. COVID-19 brought it all into sharp relief, 
so it was a matter of incorporating COVID into all that 
I knew. Over the years, I have developed many local, 
communal, scientific, legal and academic connections, 

and from different disciplines. I was able to access all 
those wonderful brains via the internet, in the form of 
emails and Zoom calls.
 
How much planning do you do before beginning in earnest? 
Do you have to know where you’re going to end up before 
you start?
Zero. I just begin writing. I have found with my 
previous three books, the story drives itself as I begin 
to write. With this one, I instantly knew the broad 
message I wanted to convey, so everything I wrote had 
to continually refer back to that.
 
If the hundreds of memes about writing are to be 
believed, sitting down and actually putting words on a 
page is perhaps the toughest part of the job. What are the 
distractions you battle with the most when trying to work?
I’m a writer by trade, so I have no problem starting to 
write. I write articles and documents on a daily basis 
and I find simply writing something, anything, gets the 
process into gear. I don’t worry about structure, correct 
grammar or anything – that all comes later. I can write 
anywhere too, no need for a quiet writer’s nook. Many 
of the pages of this book were collated before the onset 
of coronavirus, and often from a tent somewhere in 
the African bush, or in an airport on the other side of 
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the world. Also, much of the book relates to personal 
experiences. That’s the best part, because I have such 
fun telling my own story and watching it evolve as I 
write. It’s better than simply citing factual information.
 
What’s the weirdest or craziest way you’ve found to avoid 
meeting a deadline?
I never set myself deadlines. Doing that opens the door 
to procrastination. I write when I feel like it. If I don’t 
feel like it, I don’t write. It’s as simple as that. 
 
Daily goals: what, for you, is an acceptable daily target, in 
terms of word count or the quality of what you complete, 
be it a sentence, a paragraph or a chapter?
Without any plan, I generally write between 2,000 and 
5,000 words a day, depending on the subject matter 
at the time – information that require citations and 
references is more time-consuming. I wrote this book 
in six weeks.
 
What have you found are the best ways to get this done?
I’m best in the mornings, when my mind is fresh and 
clear. I like to start early, write in short bursts with 
plenty of breaks, and then generally stop by midday. 
Then I recline with a glass of wine and reflect on what 
I’ve written.

 
Marketing new books – print or digital: what fresh ideas 
do you think could be introduced to the process to make 
new work more accessible and appealing to both new 
and established readers?
That’s a tricky one, and not my area of expertise. 
I guess it depends on the book and its target 
readership. This particular book has an international 
appeal for everyone, since the coronavirus has 
affected us all. But most of us are looking at the 
pandemic the wrong way – finding a cure, rather than 
concentrating on prevention of a future pandemic, 
which will happen. Social media is key to conveying 
the message this book conveys, with short, simple, 
easy-to-understand notifications based on the broad 
premise. That then drives people to the book for 
more detailed explanations. 

The simple message is that we humans need to re-
assess our treatment of animals and nature if we are 
going to save ourselves. We need to stop exploitation 
of wildlife and reduce our consumption of eating 
everything that moves. Twitter, Instagram and the 
other platforms are essential in this regard, since 
they reach the greatest numbers of humans with 
their short, salient messages.

Text | Bruce Dennill Photography | Supplied, Independent birds
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After more than a year of living in a pandemic, many people are experiencing heightened levels 
of physical and mental stress as the constant health risks and financial insecurity continue to impact lives. 
For high-risk communities, such as the elderly, this stress is compounded even further. 

With lockdown measures and the threat of the COVID-19 
pandemic set to continue for some time yet, it’s worth 
looking at three important factors when choosing a place 
to reside – freedom, friendship and fitness. 

Freedom
Despite stringent lockdown regulations, residents 
of nature-based estates do not experience the sense 
of confinement suffered by those living in cities and 
apartments. Estates that boast 24-hour security allow 
residents to take full advantage of the on-site facilities, 
such as nature walks and hikes. Retirement estates 
in beautiful areas, such as coastlines, have attracted 
significant attention throughout lockdown, as people 
seek comforting views and relaxed living associated 
with the warmer temperatures.
 
Friendship
The social distancing required to lower the risk 
of infection has shown the importance of human 
interaction in happy living. In an article by Time 
magazine, Paul Zak, a Professor of Economics, 
Psychology, and Management at Claremont Graduate 
University, explained that “In-person interactions 

have a big effect on the brain releasing oxytocin”, and 
while video chatting can assist in creating this sense 
of community, it’s not as effective as actually seeing 
and being seen. Retirement or mature-lifestyle estates 
tend to attract like-minded individuals who create 
a valuable sense of community through low-touch 
activities, events and socially driven initiatives. This 
allows for residents to enjoy safe social interaction, 
while remaining engaged.
 
Fitness
Physical health is connected to mental health and this 
is increasingly important as one ages. Durban-based 
counselling psychologist Charlene McIntosh says that 
“Doing some form of daily exercise will improve mental 
health among seniors”. While maintaining optimum 
health during the pandemic has proved challenging 
for most, it’s a lot easier for those residing in nature-
based retirement estates. There are many nature trails 
for running, walking and mountain biking, as well as 
professionally supervised exercise classes, such as water 
aerobics, hiking and cycling group activities.

Text | Supplied Photography | fototip
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Endangered elephants 
tracked from space by 
artificial intelligence
The world-first study opens the door to more effective methods 
of monitoring the movements of endangered species

42
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This article first appeared in 
Very Interesting Issue 59.
Go to coolmags.co.za to 
subscribe or magzter.com for 
the digital edition.



An international team of scientists from the University 
of Bath, the University of Oxford and the University of 
Twente in the Netherlands, have successfully used satellite-
based cameras coupled with deep-learning algorithms to 
track the movements of African elephants. 

The population of African elephants has plummeted 
over the last few decades, thanks to poaching and loss 
of habitat. The species is now classified as endangered, 
with just 50,000 individuals left in the wild.

Currently, conservationists monitor the populations 
of endangered and under-threat animals, such as 
elephants, by counting them one by one from low-
flying aeroplanes. But in this study, the team used an 
automated artificial intelligence system created by 
Dr Olga Isupova, a computer scientist at the University 
of Bath, to analyse high-resolution images of the 

elephants as they moved through forests and grasslands. 
The images had been captured by the commercially run 
WorldView-3 and WorldView-4 observation satellites. 
They found that their system was able to examine the 
images and identify the animals with the same accuracy 
as human analysts.

Although the combination of satellite imagery and 
deep learning has previously been used to identify 
marine animals, this study marks the first time the 
technique has been used to monitor animals moving 
through a mixed landscape that includes areas of open 
grassland, woodland and scrub.

“This type of work has been done before with whales, 
but, of course, the ocean is all blue, so counting is a lot 
less challenging. As you can imagine, a heterogeneous 
[diverse] landscape makes it much harder to identify 
animals,” said Isupova. “Accurate monitoring is essential 
if we’re to save the species. We need to know where the 
animals are and how many there are,” she added.

The team chose to run their pilot study using African 
elephants, as they are the largest land animals and 
therefore the easiest to spot. However, the researchers 
are hopeful that the technology will be successful in 
observing other species in the future.

“Satellite imagery resolution increases every couple 
of years, and with every increase we will be able to see 
smaller things in greater detail. Other researchers have 
managed to detect black albatross nests against snow. 
No doubt the contrast of black and white made it easier, 
but that doesn’t change the fact that an albatross nest 
is one-eleventh the size of an elephant,” said Isupova. 
“We need to find new state-of-the-art systems to help 
researchers gather the data they need to save species 
under threat.” 

Text | Bruce Dennill Photography | Fred Johnson

The AI system identified 
African elephants from 
images obtained by 
the WorldView-3 and 
WorldView-4 satellites.

Satellites are able to 
cover large areas, and 
can monitor regions 
that are inaccessible 
from the ground.
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The approximate number of Twitter 
accounts that are actually social bots.

48 million
The number of hours it takes 
to make a spacesuit.

5,000             



The difficult circumstances during the COVID-19 
lockdown in South Africa have seen many animals being 
surrendered, neglected or abused. And beyond domestic 
animals who could not be cared for adequately, there 
was also pressure experienced in many industries, 
including agriculture, causing animal welfare to fall by  
the wayside in many instances.

We are in a position where South Africa’s Constitution 
does not specifically cater for animal rights in the same 
way some other countries do. For example, in Germany 
and India, there are constitutional standards that are 
more stringent about safeguarding animal welfare. 
In South Africa, particularly during the lockdown, the 
neglect of animal welfare is a concern, especially in light 
of the judiciary’s attitude towards considering animals 
as sentient beings, capable of suffering.

Canned hunting is also prevalent in South Africa. 
This trade is lucrative for those involved, not only due 
to revenue generated by hunters, 
but also from the illicit lion bone 
trade. But we are faced with a 
declining lion population, and 
animals being kept and hunted 
in inhumane conditions. The sad 
reality is that, often, financial 
gain has trumped compassion 
and animal welfare.

More protection 
needed
In the domestic 
context, there’s a large 
amount of statistical 
data showing that, where 
there is domestic violence in 
households, there is also often 
violence towards animals. 

The lockdown saw an increase in domestic violence 
and, by association, an increase in animal abuse and 
neglect, and an increase in domestic animals being 
left with the NSPCA (National Council of Societies 
for the Prevention of Cruelty to Animals).

Under the Animals Protection Act (APA), which is a 
criminal piece of legislation, animals are supposed to 
be afforded rights and be protected. Contraventions 
of the APA can see perpetrators fined, imprisoned, 
or both. Under the APA, enforcement is overseen by 
the NPSCA.

The NSPCA investigates and refers cases to the 
National Prosecuting Authority for prosecution, 
and the case is then taken over by the state. That 
said, there’s a low success rate in prosecuting animal 
welfare offenders compared to other countries, 
which may be due to a number of factors, including 
under-resourcing and the antiquated nature of the 
APA.

A similar issue arises when comparing the African 
legislative framework, within which it is evident that 
the APA has, in most instances, been employed as the 
guiding document for the drafting of other African 
countries’ animal welfare legislation. This results in 
a set of antiquated animal welfare legislation, which 
has not kept pace with the changing times.

Unfortunately, for all intents and purposes, 
animals are still considered property in South Africa. 
We need to make a shift, both as a society and in 
the legislature, to view animals as sentient beings 
worthy of protection, just as humans are.

Text | Rui Lopes Photography | Levent Konuk

Rui Lopes is 
Managing 

Director at Lopes 
Attorneys. For more 

information, go to 
lopesattorneys.com.
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Creature 
comforts
Does the law truly view animals as sentient 
beings, or is there room for improvement?

The proportion of the London 
Underground that is underground.

45%                

https://lopesattorneys.com/
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Condra cranes and hoists are without 
equal in their quality, performance, 
reliability and overall lifetime cost. The 
endurance of all Condra products has 
been proven around the globe in highly 
corrosive and abrasive environments, 
and under wide extremes of temperature, 
humidity and altitude. Technical support 
and service are guaranteed worldwide.

THESE MACHINES 
HAVE BEEN
ENGINEERED TO 
ENDURE

portal cranes  |  bridge cranes  |  cantilever cranes  |  hoists  |  end-carriages
single & double-girder overhead travelling cranes  |  crane components  

11 Indianapolis Boulevard, Raceway Industrial Park,
Gosforth Park Ext 4, Germiston, Gauteng.
P O Box 752639, Gardenview, 2047, South Africa
Tel:  +27 11 776-6000  |  Fax:  +27 86 669 2372 
e-mail: sales@condra.co.za  |  www.condra.co.za

WO R L DW I D E

Cranes & Hoists

®

sky | play

45
06 21

https://www.randcoin.co.za/
https://www.rainbowtanks.co.za/
http://condra.co.za/
http://www.hansahotel.com.na


First in Africa – 
Vibrating screens
and screen media
under one roof

Schenck Process Africa (Pty) Ltd
1 Crusher Road, Crown Ext. 3
Johannesburg, South Africa 
sales.pza@schenckprocess.com
www.schenckprocess.com

Schenck Process continues to 
focus on customer proximity and is 
the fi rst company to offer in-house 
production facilities in Africa for both 
vibrating equipment and screen 
media, all under one roof.

SALES 

EXECUTIVE

Do you thrive on a challenge and have a passion for ad 
sales? Join Airlink’s, the biggest regional airline in South 
Africa, infl ight magazine team – Skyways.

Skyways is looking for ad sales people to join the 
Johannesburg offi ce. Previous media sales experience would 
be an advantage. Candidate must be very disciplined, a self-
starter and a relationship builder.

If you fi t the bill, send your CV to gill@panorama.co.za

WANTED

CLEARING

Lebombo Dry Port, Komatipoort
Call: 013 793 7149 / 084 563 6869
margit@oryxclearing.com
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COMPLETE CUSTOMS CLEARING SOLUTIONS

• IMPORTS & EXPORTS
 Fast track bulk clearing of any consignment 

incl. mining commodities, bulk fuel, fresh 
produce, live stock, consolidated loads.

• VAT DEFERMENT
 Our VAT Deferment facility reduces waiting 

times of up to 48hrs.
• RELEASE AGENT
 On site release of other port entries enable 

hassle free imports & exports.
• CUSTOMS PROBLEM SOLVING
 Complex problem solving related to any 

customs and logistical issues.
• PROJECT LOGISTICS
 Professional Project Management for project 

import/export & logistical requirements.

sky | biz
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D E S I G N      S U P P L Y      M A I N T E N A N C E                MIDRAND
AIRCONDITIONING
AIRCONDITIONING     REFRIGERATION    APPLIANCES hoedspruit@midrandas.co.za

015 793 3337
HOEDSPRUIT

sky | play
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The opportunity was a contract for re-mining of old, 
untouched Run of Mine (ROM) stockpiles at a large iron 
ore mine. The contract was initially drawn up based on a 
few assumptions regarding the material properties. The 
assumptions made regarding the material properties 
were that, among the ROM stockpiles meant for re-
mining, there would be an average of 37% natural fines 
(below -8mm) that could be recovered and sent directly 
to the smelter.

Shortly after implementation of phase one, it became 
clear that the working assumptions from which the 
job was specified were not the facts of the material 
properties. Instead of 37% natural fines on the product, 
the stockpiles were proving to contain between 17 and 
22% of fines, about half of what was expected. Such a 
massive difference between the initial specification and 
reality would most often spell disaster for the viability of 
the contract, due to the large tonnages requiring crushing, 
but thanks to some foresight by the engineers who had 
already specified the process capabilities, a solution 
was already in the works, which meant that they would 
have to immediately skip to phase three – a fully mobile 
three-stage crushing and screening plant – to achieve the 
required tonnages of end-product.

Ingenuity and efficiency
Fortunately, due to Pilot Crushtec’s high level of 
experience, planning and equipment stock holding, the 
full complement of machinery required – one mobile 
jaw crusher (Metso Lokotrack LT106), two mobile cones 
crushers (Metso Lokotrack LT200HP and LT200HP Short 
Head), and a triple deck mobile screen (Metso Lokotrack 
ST4.8) – was deployed to the site within a few weeks of 
the problem being identified. A crisis was swiftly averted, 
and our client got back to doing what they had to do: 
putting -8mm crushed iron ore on the ground.

However, mining in Africa is never predictable, nor 
simple, and it did not take long for the initial assumptions 
to come back and challenge strategies again. Not only 
were there fewer natural fines in the ROM stockpiles than 
expected, but the concentration of iron within the ore was 
also proving lower than expected. This meant that many of 
the 170-tonne stockpiles produced would not be accepted 
by the smelter, meaning all the crushing and screening 
being done on-site was not producing sellable product.

After a few days of consultation, they noticed that 
the natural fines being scalped out from the rest of the 
material looked to have a slightly more ‘reddish’ tint. This 
pointed to the possibility that the natural fines in the ROM 
were richer in iron than the rest of the ROM stockpiles. An 
approach was adopted to blend the richer material with 
the less rich crushed ore, and each 170-tonne stockpile 
was brought to a level of concentration that was accepted 
by the client.

Production figures were good: an average total of 
150 tonnes per hour of -8mm product. Pilot Crushtec 
International’s 30 years of experience, with the help of 
Metso’s well-trusted process simulation software, Bruno, 
led the client towards a further 10-15% gain in production. 
Average hourly production increased up to 205 tonnes per 
hour at peak, with the plant averaging about 175 tonnes 
per hour throughout the day.

What the client experienced is that, in a world of 
increasing uncertainty, plans into which much effort and 
research have been put can be turned on their heads 
when working with raw materials. Companies wanting 
to remain efficient and profitable need to adapt at short 
notice and be willing to innovate, down to the tiniest 
details, which makes the difference between success and 
failure.

Text and photography | Supplied

For more 
information, go to 
pilotcrushtec.com.

PROMOTION

Companies who thrive in the African mining industry are the ones that learn how to turn 
extremely difficult conditions into lucrative opportunities, and who have managed to find success in an 
application that would intimidate most mining contractors.

Maximising 
stockpiles
Professionalism and top-notch equipment 
enable on-site adaptability
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Our fl eet

Connecting 
you to the 
widest network

fl yairlink.com      @fl y_airlink      Fly Airlink

Embraer 135:  37 Seats

Embraer 140:  44 Seats

Embraer E-Jet 190: 98 seats

6 Business class - seat confi guration 1 and 2

92 Economy class - seat confi guration 2 and 2

Embraer E-Jet 170: 74 seats

6 Business class - seat confi guration 1 and 2

68 Economy class - seat confi guration 2 and 2
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More business and 
leisure destinations

JHB

Gaborone

Ndola
Lubumbashi

Pemba Nosy Be

Dar es Salaam

Lusaka

AntananarivoLivingstone
Harare

Kasane
Victoria Falls

Maun Bulawayo

Windhoek
Walvis Bay

Polokwane Vilanculos

Skukuza
Nelspruit

Maputo

Richards Bay

Sikhupe
Sishen

Kimberley
Upington

Bloemfontein Pietermaritzburg
Durban

Mthatha

East London

Port ElizabethGeorgeCape Town

Beira

Tete

Hoedspruit

Maseru

St Helena

http://www.flyairlink.com
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FLIGHTS – Domestic

Cape Town - Port Elizabeth - Cape Town

Cape Town - Upington - Cape Town

Cape Town - Skukuza - Cape Town

Cape Town - Hoedspruit - Cape Town

Cape Town - Nelspruit - Cape Town

Cape Town - George - Cape Town

Cape Town - Kimberley - Cape Town

4Z551 Johannesburg  -  Durban 06:50 07:55 1 2 3 4 5 6  E-Jet 190 98
4Z553 Johannesburg  -  Durban 10:25 11:30 1 2 3 4 5 6 7 E-Jet 190 98
4Z569 Johannesburg  -  Durban 17:00 18:05 1 2 3 4 5  7 E-Jet 170 74
4Z552 Durban  - Johannesburg 08:30 09:40 1 2 3 4 5 6  E-Jet 190 98
4Z554 Durban  - Johannesburg 12:05 13:15 1 2 3 4 5 6 7 E-Jet 190 98
4Z570 Durban  - Johannesburg 18:35 19:45 1 2 3 4 5  7 E-Jet 170 74 

4Z600 Cape Town  -  Bloemfontein 06:00 07:35 1 2 3 4 5   Embraer 135 37 
4Z604 Cape Town  - Bloemfontein 10:35 12:10 1 2 3 4 5 6 7 Embraer 135 37 
4Z608 Cape Town  -  Bloemfontein 16:35 18:10 1 2 3 4 5  7 Embraer 135 37 
4Z601 Bloemfontein  -  Cape Town  08:10 09:55 1 2 3 4 5   Embraer 135 37 
4Z605 Bloemfontein  -  Cape Town  12:40 14:25 1 2 3 4 5 6 7 Embraer 135 37 
4Z609 Bloemfontein  -  Cape Town  18:35 20:20 1 2 3 4 5  7 Embraer 135 37

4Z611 Cape Town  -  Kimberley 06:20 07:50 1 2 3 4 5   Embraer 135 37
4Z617 Cape Town  -  Kimberley 15:40 17:10 1 2 3 4 5  7 Embraer 140 44
4Z612 Kimberley  -  Cape Town  08:20 09:55 1 2 3 4 5   Embraer 135 37
4Z618 Kimberley  -  Cape Town  17:35 19:10 1 2 3 4 5  7 Embraer 140 44

4Z621 Cape Town  -  George 07:15 08:10 1 2 3 4 5   Embraer 140 44
4Z623 Cape Town  -  George 09:00 09:55      6  Embraer 140 44 
4Z631 Cape Town  -  George 10:55 11:50       7 Embraer 135 37 
4Z635 Cape Town  -  George 17:10 18:05  2  4 5   Embraer 135 37 
4Z637 Cape Town  -  George 15:15 16:10 1  3 4 5  7 Embraer 135 37 
4Z622 George  -  Cape Town  08:35 09:35 1 2 3 4 5   Embraer 140 44
4Z624 George  -  Cape Town  10:20 11:20      6  Embraer 140 44
4Z632 George  -  Cape Town  12:15 13:15       7 Embraer 135 37 
4Z636 George  -  Cape Town  18:30 19:30  2  4 5   Embraer 135 37 
4Z638 George  - Cape Town  16:35 17:35 1  3 4 5  7 Embraer 135 37

4Z651 Cape Town  -  Skukuza 10:35 13:05  2   5  7 Embraer 135 37
4Z652 Skukuza  -  Cape Town 11:40 14:25 1   4  6  Embraer 135 37 

4Z645 Cape Town  -  Upington 06:45 08:05 1 2 3 4 5   Embraer 140 44
4Z646 Upington  -  Cape Town 08:30 09:50 1 2 3 4 5   Embraer 140 44

4Z657 Cape Town  -  Hoedspruit 10:50 13:20 1 2 3 4 5 6 7 Embraer 135 37
4Z658 Hoedspruit  -  Cape Town 13:50 16:35 1 2 3 4 5 6 7 Embraer 135 37 

4Z663 Cape Town  -  Nelspruit 10:20 12:45 1 2 3 4 5 6 7 Embraer 135 37
4Z664 Nelspruit  -  Cape Town 13:15 16:00 1 2 3 4 5 6 7 Embraer 135 37

4Z671 Cape Town  -  Port Elizabeth 06:35 07:45 1 2 3 4 5   Embraer 140 44
4Z675 Cape Town  -  Port Elizabeth 16:35 17:45 1 2 3 4 5  7 Embraer 140 44
4Z672 Port Elizabeth  -  Cape Town 08:15 09:40 1 2 3 4 5   Embraer 140 44
4Z676 Port Elizabeth  -  Cape Town 18:05 19:30 1 2 3 4 5  7 Embraer 140 44

4Z701 Johannesburg  -  Bloemfontein 06:20 07:20 1 2 3 4 5   Embraer 135 37
4Z713 Johannesburg  -  Bloemfontein 11:50 12:50 1 2 3 4 5  7 Embraer 140 44
4Z709 Johannesburg  -  Bloemfontein 14:00 15:00      6  Embraer 140 44 
4Z705 Johannesburg  -  Bloemfontein 16:25 17:25 1 2 3 4 5  7 Embraer 135 37
4Z702 Bloemfontein  -  Johannesburg 07:50 08:50 1 2 3 4 5   Embraer 135 37
4Z714 Bloemfontein  - Johannesburg 13:15 14:15 1 2 3 4 5  7 Embraer 140 44
4Z710 Bloemfontein  -  Johannesburg 15:25 16:25      6  Embraer 140 44 
4Z706 Bloemfontein  -  Johannesburg 17:55 18:55 1 2 3 4 5  7 Embraer 135 37

4Z721 Johannesburg  -  Kimberley 07:00 08:05 1 2 3 4 5   Embraer 135 37
4Z723 Johannesburg  - Kimberley 09:10 10:15 1 2 3 4 5 6  Embraer 135 37 
4Z725 Johannesburg  -  Kimberley 15:50 16:55   3 4 5  7 Embraer 135 37
4Z727 Johannesburg  -  Kimberley 16:15 17:20 1 2 3 4 5  7 Embraer 135 37
4Z722 Kimberley  -  Johannesburg 08:30 09:35 1 2 3 4 5   Embraer 135 37
4Z724 Kimberley  - Johannesburg 10:45 11:55 1 2 3 4 5 6  Embraer 135 37 
4Z726 Kimberley  -  Johannesburg 17:20 18:25   3 4 5  7 Embraer 135 37
4Z728 Kimberley  -  Johannesburg 17:45 18:50 1 2 3 4 5  7 Embraer 135 37

Johannesburg - Durban - Johannesburg

Cape Town - Bloemfontein - Cape Town      

Johannesburg - Kimberley  - Johannesburg

FLIGHT ROUTE DEPARTURE ARRIVAL FREQUENCY AIRCRAFT SEATS

Johannesburg - Bloemfontein - Johannesburg

Day 1 = Monday, Day 7 = Sunday
Complimentary 20kg Checked in Bag and 7kg Hand Baggage 51

06 21

https://www.flyairlink.com/flightschedule
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FLIGHTS – DomesticFLIGHTS – Domestic

Johannesburg - Pietermaritzburg - Johannesburg  

Johannesburg - Mthatha - Johannesburg  

Johannesburg - Upington - Johannesburg  

Johannesburg  - Port Elizabeth - Johannesburg 

4Z733 Johannesburg  - Pietermaritzburg 07:00 08:05 1 2 3 4 5   Embraer 135 37 
4Z735 Johannesburg  -  Pietermaritzburg 12:15 13:20 1 2 3 4 5 6 7 Embraer 135 37 
4Z743 Johannesburg  -  Pietermaritzburg 16:25 17:30 1 2 3 4 5  7 Embraer 135 37
4Z734 Pietermaritzburg  - Johannesburg 08:40 09:45 1 2 3 4 5   Embraer 135 37
4Z736 Pietermaritzburg  -  Johannesburg 13:50 14:55 1 2 3 4 5 6 7 Embraer 135 37 
4Z744 Pietermaritzburg  - Johannesburg 17:55 19:00 1 2 3 4 5  7 Embraer 135 37 

4Z751 Johannesburg  -  Mthatha 06:15 07:35 1 2 3 4 5 6  Embraer 135 37 
4Z757 Johannesburg  -  Mthatha 12:05 13:25 1 2 3 4 5 6 7 Embraer 135 37
4Z759 Johannesburg  -  Mthatha 15:20 16:40     5  7 Embraer 135 37
4Z755 Johannesburg  -  Mthatha 16:00 17:20 1 2 3 4 5  7 Embraer 135 37
4Z752 Mthatha  -  Johannesburg  08:00 09:20 1 2 2 4 5 6  Embraer 135 37 
4Z758 Mthatha  - Johannesburg  14:00 15:20 1 2 3 4 5 6 7 Embraer 135 37
4Z760 Mthatha  -  Johannesburg  17:00 18:20     5  7 Embraer 135 37
4Z756 Mthatha  -  Johannesburg  17:45 19:05 1 2 3 4 5  7 Embraer 135 37 

4Z761 Johannesburg  -  Upington 07:10 08:40 1 2 3 4 5   Embraer 135 37
4Z769 Johannesburg  -  Upington 15:35 17:05 1 2 3 4 5  7 Embraer 135 37
4Z762 Upington  -  Johannesburg 09:05 10:30 1 2 3 4 5   Embraer 135 37
4Z770 Upington  -  Johannesburg 17:30 18:55 1 2 3 4 5  7 Embraer 135 37 

4Z773 Johannesburg  -  Sishen 05:45 07:00 1 2 3 4 5   Embraer 135 37
4Z777 Johannesburg  -  Sishen 16:00 17:15 1 2 3 4 5   Embraer 135 37
4Z774 Sishen  -  Johannesburg 07:20 08:35 1 2 3 4 5   Embraer 135 37
4Z778 Sishen  -  Johannesburg 17:40 18:55 1 2 3 4 5   Embraer 135 37 

4Z793 Johannesburg  -  Port Elizabeth 06:30 08:05 1 2 3 4 5 6  E-Jet 170 74
4Z797 Johannesburg  -  Port Elizabeth 10:15 11:50 1 2 3 4 5 6 7 E-Jet 190 98
4Z795 Johannesburg  -  Port Elizabeth 15:30 17:05 1 2 3 4 5  7 E-Jet 190 98
4Z794 Port Elizabeth  -  Johannesburg 08:50 10:35 1 2 3 4 5 6  E-Jet 170 74
4Z798 Port Elizabeth  -  Johannesburg 12:30 14:15 1 2 3 4 5 6 7 E-Jet 190 98
4Z796 Port Elizabeth  -  Johannesburg 17:50 19:35 1 2 3 4 5  7 E-Jet 190 98

4Z801 Johannesburg  -  Polokwane 06:35 07:40 1 2 3 4 5   Jetstream41 29
4Z815 Johannesburg  -  Polokwane 16:00 16:55 1 2 3 4 5  7 Jetstream41 29
4Z802 Polokwane  -  Johannesburg 08:05 09:10 1 2 3 4 5   Jetstream41 29
4Z816 Polokwane  -  Johannesburg 17:20 18:15 1 2 3 4 5  7 Jetstream41 29 

4Z823 Johannesburg  -  Nelspruit 07:00 07:55 1 2 3 4 5 6  Embraer 135 37
4Z825 Johannesburg  -  Nelspruit 12:30 13:25 1 2 3 4 5 6 7 Embraer 135 37
4Z827 Johannesburg  -  Nelspruit 10:10 11:05  2  4  6  Embraer 135 37
4Z837 Johannesburg  -  Nelspruit 18:05 19:00 1 2 3 4 5  7 Embraer 135 37
4Z845 Johannesburg  -  Nelspruit 15:45 16:40 1 2 3 4 5  7 Embraer 135 37
4Z822 Nelspruit  -  Johannesburg  16:25 17:20  2    6  Embraer 135 37
4Z824 Nelspruit  -  Johannesburg  08:20 09:15 1 2 3 4 5 6  Embraer 135 37
4Z826 Nelspruit  -  Johannesburg  13:50 14:45 1 2 3 4 5 6 7 Embraer 135 37
4Z836 Nelspruit  -  Johannesburg  08:30 09:25      6  Embraer 135 37
4Z838 Nelspruit  -  Johannesburg  06:55 07:50 1 2 3 4 5   Embraer 135 37
4Z846 Nelspruit  -  Johannesburg  17:00 17:55 1 2 3 4 5  7 Embraer 135 37

4Z861 Johannesburg  -  Skukuza 10:00 11:00 1   4  6  Embraer 135 37 
4Z865 Johannesburg -  Skukuza 13:10 14:20 1 2 3 4 5 6 7 Jetstream41 29
4Z866 Skukuza  -  Johannesburg  14:40 16:05 1 2 3 4 5 6 7 Jetstream41 29
4Z862 Skukuza  -  Johannesburg  13:30 14:35  2   5  7 Embraer 135 37

4Z893 Johannesburg -  Cape Town 06:20 08:30 1 2 3 4 5   E-Jet 190 98 
4Z905 Johannesburg  -  Cape Town 10:25 12:35 1 2 3 4 5 6  E-Jet 190 98 
4Z903 Johannesburg  -  Cape Town 12:10 14:20 1 2 3 4 5 6 7 E-Jet 190 98 
4Z901 Johannesburg  -  Cape Town 14:20 16:30 1 2 3 4 5 6 7 E-Jet 190 98
4Z909 Johannesburg  -  Cape Town 18:00 20:10 1 2 3 4 5  7 E-Jet 190 98 
4Z923 Johannesburg  -  Cape Town 18:35 20:45     5  7 E-Jet 190 98
4Z892 Cape Town  -  Johannesburg 06:50 08:55 1 2 3 4 5   E-Jet 190 98
4Z902 Cape Town  -  Johannesburg 09:15 11:20 1 2 3 4 5 6 7 E-Jet 190 98 
4Z896 Cape Town  -  Johannesburg 14:00 16:05 1 2 3 4 5 6  E-Jet 190 98
4Z920 Cape Town -  Johannesburg 15:05 17:10 1 2 3 4 5 6 7 E-Jet 190 98 
4Z898 Cape Town  -  Johannesburg 17:15 19:20 1 2 3 4 5  7 E-Jet 190 98
4Z910 Cape Town  -  Johannesburg 18:35 20:05     5  7 E-Jet 190 98

Johannesburg - Sishen - Johannesburg      

FLIGHTFLIGHT ROUTEROUTE DEPARTUREDEPARTURE ARRIVALARRIVAL FREQUENCYFREQUENCY AIRCRAFTAIRCRAFT SEATSSEATS

Johannesburg - Skukuza - Johannesburg

Johannesburg - Cape Town - Johannesburg       

Johannesburg - Nelspruit - Johannesburg       

Johannesburg - Polokwane - Johannesburg 

Airlink's DOMESTIC flights check-in Terminal B counters B89 - B101 at OR Tambo International Airport. 
For reservations visit www.flyairlink.com or your travel agent.52
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FLIGHTS – Domestic
FLIGHT ROUTE DEPARTURE ARRIVAL FREQUENCY AIRCRAFT SEATS

FLIGHTS – Regional
FLIGHT ROUTE DEPARTURE ARRIVAL FREQUENCY AIRCRAFT SEATS

4Z021 Johannesburg  -  Lubumbashi 10:10 12:40 1 2 3 4 5 6 7 E-Jet 170 74

4Z022 Lubumbashi  -  Johannesburg 13:35 16:15 1 2 3 4 5 6 7 E-Jet 170 74

4Z034 Johannesburg  -  Dar es Salaam 10:00 14:25  2  4   7 E-Jet 170 74

4Z035 Dar es Salaam  -  Johannesburg 15:05 17:50  2  4   7 E-Jet 170 74 

4Z052 Johannesburg  -  Maseru 9:35 10:35 1 2 3 4 5 6 7 Embraer 135 37

4Z053 Maseru -  Johannesburg 11:00 12:05 1 2 3 4 5 6 7 Embraer 135 37 

4Z084 Johannesburg  -  Sikhuphe 13:05 13:55 1 2 3 4 5 6 7 Embraer 135 37

4Z085 Sikhuphe  -  Johannesburg 14:25 15:25 1 2 3 4 5 6 7 Embraer 135 37 

4Z100 Johannesburg  -  Harare 06:25 08:00 1 2 3 4 5 6  E-Jet 190 98

4Z104 Johannesburg  -  Harare 10:40 12:15 1 2 3 4 5 6 7 E-Jet 190 98

4Z102 Johannesburg  -  Harare 15:30 17:05 1 2 3 4 5  7 E-Jet 170 74 

4Z101 Harare -  Johannesburg 08:45 10:30 1 2 3 4 5 6  E-Jet 190 98 

4Z105 Harare -  Johannesburg 13:00 14:45 1 2 3 4 5 6 7 E-Jet 190 98

4Z103 Harare -  Johannesburg 17:50 19:35 1 2 3 4 5  7 E-Jet 170 74

4Z110 Johannesburg  -  Bulawayo 10:40 11:55 1 2 3 4 5 6 7 E-Jet 170 74

4Z114 Johannesburg  -  Bulawayo 14:00 15:15 1 2 3 4 5  7 Embraer 140 44 

4Z111 Bulawayo  -  Johannesburg  12:35 14:05 1 2 3 4 5 6 7 E-Jet 170 74

4Z115 Bulawayo  -  Johannesburg  15:55 17:25 1 2 3 4 5  7 Embraer 140 44

4Z120 Johannesburg  -  Windhoek 06:30 08:45 1 2 3 4 5 6  E-Jet 170 74 

4Z124 Johannesburg  -  Windhoek 10:30 12:40 1 2 3 4 5 6 7 E-Jet 190 98

4Z126 Johannesburg  -  Windhoek 15:00 17:10 1 2 3 4 5  7 E-Jet 190 98 

4Z121 Windhoek  -  Johannesburg 09:25 11:25 1 2 3 4 5 6  E-Jet 170 74 

4Z125 Windhoek  -  Johannesburg 13:20 15:15 1 2 3 4 5 6 7 E-Jet 190 98

4Z127 Windhoek  -  Johannesburg 17:50 19:45 1 2 3 4 5  7 E-Jet 190 98

4Z141 Johannesburg  -  Walvis Bay  10:20 12:45 1 2 3 4 5 6 7 E-Jet 170 74

4Z142 Walvis Bay  -  Johannesburg  13:30 15:40 1 2 3 4 5 6 7 E-Jet 170 74

4Z150 Johannesburg -  Ndola 10:20 12:40 1 2 3 4 5 6 7 Embraer 140 44

4Z151 Ndola  -  Johannesburg 13:10 15:45 1 2 3 4 5 6 7 Embraer 140 44

4Z160 Johannesburg  -  Lusaka  06:15 08:15 1 2 3 4 5 6  Embraer 135 37 

4Z162 Johannesburg  -  Lusaka  11:15 13:10 1 2 3 4 5 6 7 E-Jet 190 98

4Z164 Johannesburg  -  Lusaka  16:00 17:55 1 2 3 4 5  7 E-Jet 190 98 

4Z161 Lusaka  - Johannesburg 08:50 11:05 1 2 3 4 5 6  Embraer 135 37 

4Z163 Lusaka  -  Johannesburg 13:50 16:00 1 2 3 4 5 6 7 E-Jet 190 98

4Z165 Lusaka  -  Johannesburg 18:30 20:40 1 2 3 4 5  7 E-Jet 190 98

4Z871 Johannesburg  -  Hoedspruit 10:30 11:25 1 2 3 4 5 6 7 Embraer 135 37

4Z872 Hoedspruit  -  Johannesburg  12:00 13:05 1 2 3 4 5 6 7 Embraer 135 37 

4Z913 Johannesburg  -  East London 07:20 08:50 1 2 3 4 5 6  Embraer 135 37

4Z915 Johannesburg  -  East London 10:30 12:00 1 2 3 4 5 6 7 Embraer 135 37 

4Z917 Johannesburg  -  East London 15:15 16:40 1 2 3 4 5  7 E-Jet 190 98

4Z914 East London  -  Johannesburg  09:20 10:55 1 2 3 4 5 6  Embraer 135 37

4Z916 East London  -  Johannesburg  12:25 14:00 1 2 3 4 5 6 7 Embraer 135 37 

4Z918 East London  -  Johannesburg  17:10 18:45 1 2 3 4 5  7 E-Jet 190 98 

Johannesburg  - Lubumbashi - Johannesburg

Johannesburg - Hoedspruit - Johannesburg      

Johannesburg  - East London - Johannesburg

Johannesburg  - Dar es Salaam - Johannesburg

Johannesburg  - Maseru - Johannesburg

Johannesburg  - Sikhuphe - Johannesburg

MEMBER

EXCESS BAGGAGE AND SPORTING EQUIPMENT: Refer to www.flyairlink.com Important information & Conditions of Carriage Clause 10 Baggage 10.3
Whilst every effort has been made to ensure accuracy of content of the published timetable, both operational and strategic issues       
cause timetable changes. Due to the forward lead time required for publication, these often cannot be duly reflected. Should this occur, 
Airlink and its agents are not responsible for any errors, omissions, losses or detriments arising from the publication.

Johannesburg  - Harare - Johannesburg

Johannesburg - Ndola - Johannesburg     

Johannesburg - Walvis Bay - Johannesburg

Johannesburg - Windhoek - Johannesburg

Johannesburg - Lusaka - Johannesburg

Johannesburg - Bulawayo - Johannesburg      
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FLIGHTS – Regional

4Z172 Johannesburg  -  Gaborone 06:20 07:15 1 2 3 4 5   Embraer 140 44
4Z174 Johannesburg  -  Gaborone 09:15 10:10 1 2 3 4 5   Embraer 140 44
4Z170 Johannesburg  -  Gaborone 09:20 10:15      6  Embraer 135 37 
4Z176 Johannesburg  -  Gaborone 11:00 11:55      6 7 Embraer 140 44 
4Z178 Johannesburg  -  Gaborone 16:25 17:20 1 2 3 4 5  7 E-Jet 170 74 
4Z173 Gaborone  -  Johannesburg 07:45 08:40 1 2 3 4 5   Embraer 140 44
4Z175 Gaborone  -  Johannesburg 10:35 11:30 1 2 3 4 5   Embraer 140 44
4Z171 Gaborone  -  Johannesburg 10:40 11:35      6  Embraer 135 37 
4Z177 Gaborone  -  Johannesburg 12:25 13:20      6 7 Embraer 140 44 
4Z179 Gaborone  -  Johannesburg 17:50 18:45 1 2 3 4 5  7 E-Jet 170 74

4Z204 Johannesburg  -  Pemba 09:30 12:20 1  3  5   Embraer 135 37
4Z205 Pemba  -  Johannesburg 12:50 16:10 1  3  5   Embraer 135 37

4Z214 Johannesburg  -  Beira 11:05 12:45  2  4    Embraer 135 37
4Z215 Beira  -  Johannesburg 13:10 15:10  2  4    Embraer 135 37 

4Z220 Johannesburg  -  Tete  10:35 12:35 1  3  5   Embraer 135 37
4Z221 Tete  -  Johannesburg  13:20 15:40 1  3  5   Embraer 135 37 

4Z260 Johannesburg  -  Vilanculos 11:35 13:05 1 2 3 4 5 6 7 Embraer 135 37
4Z261 Vilanculos  -   Johannesburg 13:35 15:20 1 2 3 4 5 6 7 Embraer 135 37 

4Z270 Johannesburg  -  Maputo 06:15 07:10 1 2 3 4 5   Embraer 140 44
4Z272 Johannesburg  -  Maputo 13:45 14:40 1 2 3 4 5 6 7 E-Jet 190 98
4Z274 Johannesburg  -  Maputo 16:50 17:45 1 2 3 4 5  7 Embraer 140 44
4Z271 Maputo  -  Johannesburg 07:40 08:50 1 2 3 4 5   Embraer 140 44
4Z273 Maputo  -  Johannesburg 15:25 16:35 1 2 3 4 5 6 7 E-Jet 190 98
4Z275 Maputo  -  Johannesburg 18:15 19:25 1 2 3 4 5  7 Embraer 140 44

4Z300 Johannesburg  -  Maun 12:05 13:45 1 2 3 4 5 6 7 Embraer 140 44
4Z301 Maun  -  Johannesburg 14:15 15:55 1 2 3 4 5 6 7 Embraer 140 44

4Z306 Johannesburg  -  Kasane 11:40 13:25 1 2 3 4 5 6 7 Embraer 140 44
4Z307 Kasane  -  Johannesburg 13:55 15:45 1 2 3 4 5 6 7 Embraer 140 44

4Z314 Cape Town  -  Maun 10:20 12:55  2    6  Embraer 135 37
4Z315 Maun  -  Cape Town 13:25 16:05  2    6  Embraer 135 37

4Z320 Cape Town  -  Windhoek  06:20 08:35 1 2 3 4 5   Embraer 135 37
4Z326 Cape Town  -  Windhoek  10:30 12:45 1 2 3 4 5 6 7 Embraer 135 37
4Z321 Windhoek  -  Cape Town  09:25 11:35 1 2 3 4 5   Embraer 135 37 
4Z327 Windhoek  -  Cape Town  13:40 15:50 1 2 3 4 5 6 7 Embraer 135 37

4Z348 Cape Town  -  Walvisbay 14:00 16:15 1 2 3 4 5 6 7 Embraer 140 44
4Z349 Walvisbay  -  Cape Town 16:50 19:00 1 2 3 4 5 6 7 Embraer 140 44

4Z382 Cape Town  -  Harare 10:25 13:35 1 2 3 4 5 6 7 E-Jet 190 98
4Z383 Harare  -  Cape Town 14:30 17:50 1 2 3 4 5 6 7 E-Jet 190 98

4Z390 Cape Town  -  Victoria Falls 08:30 11:25 1  3  5  7 Embraer 135 37
4Z391 Victoria Falls  -  Cape Town 11:55 15:00 1  3  5  7 Embraer 135 37

4Z470 Nelspriut  -  Livingstone 11:40 13:35  2  4  6  Embraer 135 37

4Z482 Johannesburg  -  Livingstone 11:00 12:50 1  3  5  7 Embraer 135 37
4Z483 Livingstone  -  Johannesburg 13:25 15:20 1  3  5  7 Embraer 135 37
4Z485 Livingstone  -  Johannesburg 14:10 16:05  2  4  6  Embraer 135 37

FLIGHT ROUTE DEPARTURE ARRIVAL FREQUENCY AIRCRAFT SEATS

Johannesburg - Tete - Johannesburg

Johannesburg - Vilanculos  - Johannesburg

Johannesburg - Maputo - Johannesburg 

Cape Town - Windhoek - Cape Town

Johannesburg - Kasane - Johannesburg

Cape Town - Maun - Cape Town       

Cape Town - Victoria Falls - Cape Town       

Nelspriut - Livingstone - Nelspruit       

Johannesburg - Livingstone - Johannesburg       

Cape Town - Walvisbay - Cape Town

Cape Town - Harare - Cape Town

Johannesburg - Maun - Johannesburg
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Airlink's DOMESTIC flights check-in Terminal B counters B89 - B101 at OR Tambo International Airport. 

• Flight schedules subject to change • Contact your booking agent for these conditions 

For reservations visit www.flyairlink.com or your travel agent.
Day 1 = Monday, Day 7 = Sunday

Johannesburg - Pemba - Johannesburg

Johannesburg - Beira - Johannesburg

Johannesburg - Gaborone - Johannesburg      
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Try the addictive game of sudoku. The aim is to fill 
each block with a number from 1 to 9. Each number 
must not appear more than once in each row, column 
and square.

If you can’t finish this puzzle during your flight, 
please take this free copy of Skyways with you. 
The cabin attendant will make sure that the next 
passengers get their own magazine, with a clean 
sudoku for them to puzzle over!

sudoku

Battleships is a solitaire version of the classic 
strategy game in which you must locate and 
sink a hidden fleet. 

The numbers indicate the number of squares 
in each row/column that contain a ship or ship 
segment. Clues may indicate water, specific 
ships, or parts of ships. 

Circles indicate submarines (one-square 
ships). Semicircles indicate ends of larger 
ships. Large squares indicate ship middles. 
Diamonds are unspecified ship pieces. The 
complete list of ships is shown on the right 
side of the puzzle. No ship may touch another 
ship, even diagonally.
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 PUZZLES

Solutions on pg 61. 55
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 RECIPE

Bloody Molly
According to history, this cocktail was named in honour 
of Dublin’s most famous daughter – Molly Malone, a 
‘colourful’ character from the era of John Jameson. The 
Bloody Molly is an Irish whiskey take on the classic 
vodka drink, the Bloody Mary. The combination of 
tomato juice, sherry, tabasco and celery salt makes for a 
lovely pre-lunch starter. 
Method

1. Hand-blend the Jameson Original, dry sherry, 
tomato juice, Worcestershire sauce, celery salt, 
black pepper, tabasco, horseradish sauce and 
sugar in a jug or bowl.

2. Serve in a tall glass over ice.
3. Garnish with a piece of celery, a cooked prawn 

and a cherry tomato.

Smithfield Grocer
The story goes that this cocktail was inspired by those 
rare occasions when the sun comes out in Ireland. Made 
with pomegranate (a hugely popular fruit on the stalls 
of Dublin’s historic Smithfield market), it's a flavour of 
summer that is popular all year round. Originally made 
punch-style in large volumes to be shared, the recipe 
can easily be adapted for single (or double) drinks too, 
so that you keep playing the social distancing game and 
mix, not mingle. 

Method
1. Combine the pomegranate juice, chopped ginger, 

lime juice and zest, and sugar in a blender. 
2. Blend everything up and sieve the mixture into 

a jug.
3. Add the Jameson and ginger beer.
4. Serve in a short glass over ice.
5. Garnish with lime slices and pomegranate seeds

Whiskey Sour
The blend of Irish whiskey and lemon juice with egg 
white and bitters is an after-dinner cocktail that’s stood 
the test of time. Sounds complicated? Don’t be intimated 
to make it at home – it is far simpler than it reads and 
will be well worth the few minutes of prep. 
Method

1. Fill a shaker with ice.
2. Add the Jameson Select Reserve, freshly 

squeezed lemon juice, sugar syrup, egg white 
(separate yolk beforehand) and sloe berry bitters.

3. Shake and strain into a (chilled, ideally) cocktail 
glass.

4. Garnish with a cherry, or a lemon or orange twist.

Text | Supplied Photography | gabrielamachlowska.com

For more information, go to jamesonwhiskey.com.

Sláinte!
Bloody Molly  
• 35mℓ Jameson 

Original
• 5mℓ dry sherry
• 150mℓ tomato juice
• 2 dashes 

Worcestershire 
sauce

• ½ teaspoon 
celery salt

• 1 twist black pepper
• 2 dashes tabasco
• ½ teaspoon 

horseradish sauce 
(or wasabi)

• ½ teaspoon sugar
• Garnish with celery 

and tomato

Smithfield Grocer 
• 1ℓ pomegranate 

juice
• 50g chopped ginger
• The zest and juice 

of three limes
• 50g sugar
• ½ bottle Jameson
• 250mℓ ginger beer
• Sliced limes
• Pomegranate seeds

Whiskey Sour 
• 50mℓ Jameson 

Select Reserve
• 25mℓ freshly 

squeezed 
lemon juice

• 15mℓ sugar syrup
• 15mℓ egg white
• 3 dashes sloe 

berry bitters
• Cherry or a lemon/

orange twist 
for garnish

Irish whiskey is highly versatile and 
lends itself to a range of cocktails
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Nelson Mandela museum one of the 
best tourist destinations in Mthatha

Mthatha is located in the King Sabata Dalindyebo 
Municipality, part of the OR Tambo District Municipality. 
The Museum's geographical location positions it as a 
gateway to the Wild Coast region, a fabulously beautiful 
subtropical coastline extending from Coffee Bay to 
Port St Johns. The museum seeks to give travellers an 
opportunity to walk in the footprints of Nelson Mandela 
and other local political heroes.

Ten years to the day after his release from prison on 
11 February 1990, Nelson Mandela offi cially opened the 
Museum’s doors to the public. Mandela insisted it was 
not just a static collection, but also a living memorial to 
his values and vision. The Museum has been established 
to inspire and enrich all who visit it, and serves as a 
catalyst for development. The Department of Sport, Arts 
and Culture embraced the existence of the Museum and 
continued to pledge funding for it as part of its series 
of national legacy projects, which honour South Africa’s 
liberation heroes.

This Museum allows visitors to follow in the footprints 
of a man whose long walk to freedom began in the 
foothills that rise from the banks of the Mbhashe 
River in Mvezo. His second home was in Qunu, where 
he relocated after the banning of his father, before 
later moving to Mqhekezweni after his father’s death. 
Mandela had the privilege of listening and learning from 
his elders about the battles that took place in defence 
of his motherland, gaining this knowledge under the 
guardianship of Regent Jongintaba of Mqhekezweni.

The Museum oversees two sites – the Youth and 
Heritage Centre and the Nelson Mandela Museum 
Bhunga Building. The Museum at Bhunga Building is 
housed in a venerable structure that has stood the test of 

In the Eastern Cape heartland lies the city of Mthatha, home to the Nelson Mandela Museum, a 
celebration of the first democratically elected president of the Republic of South Africa. 

time, serving from colonial times through to homeland, 
state and democratic governance. This building serves 
as a national and international symbol for viewing 
exhibitions on Nelson Mandela and an incredible 
collection of gems bestowed upon Nelson Mandela 
from various institutions, statesmen, kings, queens, and 
ordinary people from different parts of the world.

The second site, the Youth and Heritage Centre, serves 
as a catalyst for South African youth's economic and 
training development. The centre has been offi cially 
handed over to the Department of Public Works for 
renovations, in order to be on par with similar urban 
youth and heritage centres elsewhere. The Museum at 
Bhunga Building will continue to serve as an alternative 
destination for viewing exhibitions dedicated to Nelson 
Mandela, showcasing the values of integrity, ubuntu, 
stewardship and others. The Museum has managed 
to achieve two unqualifi ed audits and two clean audit 
outcomes consecutively.

The museum's hours of operation are as follows:- 
Monday – Friday: 09h00-16h00 (except for  
Good Friday and Workers Day on 1st May)
Saturday: 09h00-13h00

Sunday: Closed, only opens for pre-booked tour

Text and photography | Supplied

business   trade | industry
EXECUTIVE BRIEF

Telephone: 047 501 9500
Email: info@nelsonmandelamuseum.org.za
Website: www.nelsonmandelamuseum.org.za
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Dam (PG13)
Showmax Original series 
Dam makes rural South 
Africa an important 
character in its chilling, 
slow-burn drama. Lea Vivier 
plays Yola, a young woman 
who returns from abroad 
after her father dies to see 
her family and play her 
role in the messy fallout 
of that event. Creator and 
director Alex Yazbek keeps 
the mood claustrophobic 
throughout, with everyone’s 
secrets either known or 
suspected in a small, 
suspicious community. 
That allows for the story’s 
supernatural aspects to 
feel reasonable, as the 
psychological stress felt by 
Yola and others appears 
to manifest in worrying 
ways. Taut and well made.

Nathan Smith: Here’s 
To The Now
Singer-songwriter Nathan Smith 
is also a respected guitarist, with 
a loose, languid style. For this 
collection, much of the focus 
is on pop rock with familiar, 
accessible lyrical themes. The 
title track sets out Smith’s stall 
as the album opener – a straight-
ahead expression of the value of 
appreciating the one you love. It 
takes a couple more tracks before 
his fretwork is given a proper 
workout, with the solo in It Feels 
Good recalling a Keith Urban-
style mid-song break. Beautifully 
recorded acoustic guitars add a 
warmth and intimacy to a couple 
of mid-album tunes in Alice 
(You’ll Find Your Wonderland) 
and the appealing The First And 
The Last, while The Investment 
features a picked Stratocaster 
with a particularly rich tone.

Tali’s Baby Diary (PG13)
On Showmax, Julia 
Anastasopoulos returns in 
the second series of the 
eponymous character’s 
adventures – if such a word 
can be used to describe 
entitlement and banal swanning 
about. Such a scenario sounds 
rather unpleasant, which only 
confirms the skill required 
to make such scenarios 
genuinely funny. This time 
around, Tali’s becoming 
pregnant both undermines 
her largely imagined career 
as an influencer and provides 
her with an opportunity to 
fill a new niche. The satire 
fizzes off the screen, but as 
acerbic as it is, it is always 
amusing. Glen Biderman-Pam 
and Kate Normington are 
bright spots in a consistently 
strong comic ensemble.

One need not be entirely ‘in 
phase’ ideologically with Tony 
Leon to benefit from this book. 

Leon is the former leader of the 
Democratic Alliance (DA) and 
the South African ambassador 
to Argentina, Paraguay and 
Uruguay, and is passionate 
about politics. Equipped with 
a sharp mind, he is a shrewd 
observer. The reader need 
not fear that Leon is a mere 
pamphleteer for the DA. He 
is not only critical of many 
leading political figures outside 
his own party, but also of the 
likes of Helen Zille, Lindiwe 
Mazibuko, Mmusi Maimane, 
Athol Trollip and James Selfe. 

Leon documents South Africa’s 
grim economic misadventure. 

Two questions loom large: 
a) why did it happen, and b) 
what are the prospects for the 
future? How are we to negotiate 
our way to the high seas if 
we are to sail to the shores of 
prosperity? Leon acknowledges 
that we came between jagged 
promontories because there 
has been no credible threat 
from the official opposition to 
the power held by the ANC. 
He recalls a ‘scintillating public 
conversation’ he witnessed 
about the difference in 
worldview between those who’d 
experienced the Holocaust or 
were descendants of victims, 

and those who had not, 
however sympathetic they 
may be. Whites in South Africa 
tend to perceive apartheid as 
something that happened in 
the past, in which the country 
cannot ‘live’. The experience 
of apartheid ‘lives’ with Blacks 
and their descendants to this 
day. Political loyalties are deeply 
emotional commitments.

To the question of whether 
South Africa will be yet another 
failed African state, Leon’s 
answer is that it is not inevitable. 
Much, he reasons, will depend 
on the contribution we make, but 
the risk of failure is now real. 

Future Tense, 
Reflections On My 
Troubled Land by 
Tony Leon
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The Old Guard (16VL)
This Netflix film is part guns-
blazing action thriller and part 
superhero story, featuring 
highly trained mercenaries 
who do risky things, but 
also happen to be immortal. 
This should be the ideal 
combination for operatives 
in their field, but there are 
both philosophical challenges 
(noting that, for all their 
centuries of brutal endeavour, 
society is not improving) 
and more sinister threats (a 
scientist wanting to isolate 
their powers for commercial 
gain) that make their 
dangerous lives even more 
difficult. There are thoughtful 
threads among the bluster, 
and strong performances from 
Charlize Theron as the group’s 
leader and KiKi Layne as a 
new addition to their outfit.

The number of days it took to build 
the Empire State Building.

410

This issue: Politics, immortality, satire and ghosts
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MOKORO LODGE
F E E L  A T  H O M E

MOKORO LODGE is a 36 bedroom hotel, located in Maun. All of our rooms are 
equipped with a kitchenette, air conditioning, TV, WiFi, microwave and beautiful 
teak wood furniture, giving the room a luxury finish and great relaxing feel.  A private 
parking space is allocated to each room allowing for easy access from your vehicle to 
the room.  

The Hotel’s restaurant offers an Al a Carte menu and a buffet menu on request for 
groups. The Hotel caters for business, leisure and self-drive guests travelling to and 
from Maun, ideal for travelers who are adventuring into The Okavango Delta

F E E L  A T  H O M E

Email: mokororeservations@maunlodge.co.bw        Tel: +267  680 0551        Fax: +267 680 0523

YOUR GATEWAY TO THE OKAVANGO DELTA
Maun Lodge is a 140 room hotel offering different styles of accommodation that cater for both 
international, local tourists and people visiting Maun on business.  With Various dining options 
and  conference facilities on offer, which can seat up to 500 delegates. Maun Lodge aims to  
meet the best standards and has quickly become a first choice for the diverse market, from 
local government officials, residence and to international tourists.

CONTACT US
Land Line: +267 686 3939
Fax:+267 686 3969
Email: maun.lodge@info.bw
Visit us: www.maunlodge.com
Follow us on:               

http://www.maunlodge.com/


take | off

Did you

Test your general knowledge with this month’s quiz
know

6. What is a fifth divided by a tenth?
7. Oxford's Morris Garages originated which 

iconic car marque around 1920?
8. What is a quarter divided by three-

quarters?
9. A bianca pizza is not: leavened; topped; 

cooked; or round?
10. In birdwatching parlance, what is an LBJ, 

referring to an indistinguishable, small 
brown bird?

11. Which modern city bridging Asia and 
Europe was called Byzantium?

12. Praxis is the practical application of: 
force; learning; maths; or warfare? 

1. The Tex-Mex dish fajita is essentially … 
in a …? (two answers required): grilled 
meat; boiled fish; tomato; rice pudding; 
tortilla flatbread; or potato omelette?

2. American political activist Noam 
Chomsky was also a leading academic 
in: chemistry; farming; linguistics; or 
hairdressing?

3. On a sailing vessel, a mizzen is a: flag; 
bell; mast; or kitchen?

4. What country was once called Nueva 
Espana?

5. What is the tree trunk called in the 
Highland Games tossing event?

13. What three-letter word is a Greek god 
of shepherds, and have meanings 
in cooking, filmmaking and gold 
prospecting?

14. Russia borders with 14 nations: 
Estonia, Latvia, Lithuania, Poland, 
Belarus, Georgia, Azerbaijan, 
Kazakhstan, Mongolia, North Korea and 
which four others?

15. The Republic of Turkey, formed in 
1923, gave its transformational leader 
Mustafa Kemal what surname in 1934, 
meaning ‘Father of the Turks’?

16. The Japanese concept ikigai ('life 
use') is a way to understand: climate 
change; personal happiness; Darwinian 
evolution; or lithium batteries?

17. What sort of roof window is named for 
the French word for 'sleep'? 

18. What brand and problem-solving verb 
is named for the term for 10 to the 
power of 100? 

19. What bird’s name prefixes flesh, grass, 
berry and step?

20. Self-actualisation is the top level of 
which five-stage ‘hierarchy of needs’ 
motivation theory: Maslow; Freud; 
Erikson; or Einstein?

21. Pasteurisation controls 
microorganisms and fermentation 
using: salt; heat; ultra-violet; or  
atomic radiation?

22. Potassium nitrate, historically used in 
gunpowder, is better known as: TNT; 
sugar; saltpetre; or salt?

23. Which two Biblical cities were 
destroyed by 'fire and brimstone'?

24. TEFL is a popular abbreviation in: 
cookware; hi-fi; Wi-Fi; or education?

25. Vibrato, in music, is small, rapid 
changes in: tone; pitch; volume; or all 
three?

26. The anglicised French term nom de 
guerre literally translates as 'name for 
…?': paper; pen; peace; or war?

27. What does traditional analogue tape-
recording use: heat; light; magnetism; 
or grooves?

28. In accounting, an allowance for lost 
asset value due to age or wear is: 
projection; depreciation; appreciation; 
or congratulation?

29. A historic royal castle, and the Scottish 
Highland Games, are in: Edinburgh; 
Glasgow; Braemar; or Inverness?

Text | Courtesy of www.businessballs.com 

Clue to question 04.

The amount of chocolate sold 
at Brussels Airport annually.

800 tonnes            
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Get the answer
       

Solutions to sudoku and battleship. 
Puzzles on page 55.

Clue to question 25.

Answers 
1. Grilled meat in a tortilla flatbread 
2. Linguistics
3. Mast
4. Mexico
5. Caber
6. Two
7. MG
8. A third 
9. Topped
10. Little brown job
11. Istanbul  
12. Learning
13. Pan
14. China, Norway, Finland, Ukraine

15. Pasa
16. Personal happiness
17. Dormer
18. Google
19. Goose
20. Maslow
21. Heat 
22. Saltpetre
23. Sodom and Gomorrah
24. Education 
25. Pitch
26. War
27. Magnetism
28. Depreciation
29. Braemar

The number of years it took for the iPod to 
reach a market audience of 50 million.

3

Battleship
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Sudoku
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The average life expectancy 
of a toucan.

20 years                    
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My wife gave me this idea. 
I gave it context. 
And I love the theme. 
Once upon a time in a land far away, there lived a princess. 
She was, by all accounts, very happy. And she was even 
happier when she met a young lad who worked in the 
stables. He, too, was made happier by her, and so they 
tentatively approached the king to ask if they could marry.

He wasn’t a bad sort, the king. And after some thought, 
he said the following: “Son,” (I assume he hadn’t yet 
learned the lad’s name), “go to the strongest waterfall in 
the land. Fill a cup from the strongest point and bring it 
to me. If you manage that, you will have my blessing to 
marry my daughter.”

And so he did. As the journey was a long one, he 
packed light, and threw in some disposable cups for his 
task. He travelled for two days, rested and then, early 
in the morning, climbed to the source of the falls. He 
placed his cup under the powerful torrent only to find 
that cardboard disintegrated on contact. He tried a few 
times, with the same result.

Alas, the cup was not the right one. He climbed down 
and, using wood and leaves, fashioned a new vessel. 
Up he climbed again, trapping the water and climbing 
down, only to find that the water had leaked. With little 
choice, he took the time to find a suitable rock and 
laboriously carved a cup out of it. It took him weeks.

But in the end, it worked. 
Excited, he returned to the king and presented the 

water with the blushing and expectant bride-to-be at 
his side. The king, true to his word, gave his blessing 
and the couple was married. At the wedding, the now 
married youngster plucked up the courage to ask the 
king what the challenge was all about. 

“It’s pretty simple, son.”  Turns out he wasn’t good with 
names. “I wanted to show you that it’s not only about 
the power of the waterfall, but also about the strength of 
the vessel. If we are not strong enough to hold on to the 
power that comes our way, it might as well pass us by.

We need to be strong enough to hold the content that 
we encounter. We need to build ourselves, our families, 
friends, colleagues and all those we care about into cups 
that are able to hold the full power that life has to offer us.

Text | Howard Feldman Photography | Duet PandG

Howard Feldman is 
Head of Marketing 

and People at 
Synthesis. For more 

information, go to 
synthesis.co.za.

(Don’t let your) 
cup runneth over

More is better – if you can hang onto it

talespin
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TAG HEUER BOUTIQUES
SANDTON CITY 011 784 7422 - V&A WATERFRONT 021 421 8539 

FOR FURTHER INFORMATION PLEASE CALL 011 669 0500

WWW.PICOTANDMOSS.CO.ZA

http://www.picotandmoss.co.za/

